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Wins  a  Pulitzer 
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“IMIith  cartoons,  you  don’t  want  to  pull  any  punches.  You  just  want  to 

II II  get  your  message  out  there  as  quickly  and  directly  as  possible.” 

That’s  how  Stephen  Breen  describes  his  approach  to  editorial  cartoons. 
And  it  has  worked. 

Breen  regularly  provides  sharp,  direct,  witty  images  for  the  readers  of  the 
Asbury  Park  (N.J.)  Press.  They  are  images  so  sharp  that  they  won  the 
1998  Pulitzer  Prize  for  Editorial  Cartooning. 

This  is  the  first  Pulitzer  for  the  Asbury  Park  Press  and  the  44th  for  news 
organizations  owned  by  Gannett.  Breen’s  work  also  is  published  in 
Gannett’s  Home  News  Tribune  in  East  Brunswick,  N.J.,  and  is  syndicated. 

Steve  Breen  is  27.  His  first  job  with  the  Press  was  as  a  paginator  who 
also  did  one  cartoon  a  week.  He  represents  well  the  bright,  imaginative 
people  with  talent  and  ideas  who  take  on  a  wide  range  of  roles  at  Gannett 
and  in  doing  so  make  a  daily  difference  to  their  newspapers’  content,  to 
their  communities  and  to  their  careers. 


NEWSPAPERS  AT  THEIR  BEST 


When  the  Red  River  overflowed  its 
banks,  it  happened  in  a  hurry. 
Saturday  morning’s  editions  were 
rolling  off  the  press  when  officials  gave  the  Herald  staff 
15  minutes  to 
evacuate  the  build- 
ing.  Not  long 
thereafter,  the  reel 
room  was  under 
water,  and  the 
presses  were 
caked  with  mud. 

The  next  day,  two 
of  the  Herald’s 
three  buildings, 
including  the 
newsroom,  burned 
to  the  ground. 

You  know  the 


i|. 
1.  " 
II  • 


COME  HELL  AHD  HI6H  lUATER, 
THE  HRAHD  FORHS  HERALD 


iniiD  heceiiied  ihe  puutzeii  bold  mediiu 


expression,  come 
hell  or  high  water? 

Well,  come  hell 
and  high  water,  the  Grand  Forks  Herald  never  missed 
a  day  of  publication.  Even  as  they  were  flooded  out  of 
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their  homes,  even  as  some  didn’t  know  where 
their  relatives  were,  the  men  and  women  of  the 
Grand  Forks  Herald  played  a  central  role  in 
keeping  the  community  connected.  The  newspaper 

was  a  lifeline 
to  reestablishing 
stability;  it 
provided  essential 
information  so  that 
the  city  could  rebuild. 
This  is  the  kind  of 
work  that  makes 
the  newspaper 
business  precious. 
It’s  at  the  heart 
and  soul  of  why 
we  love  what  we 
do  —  and  why  we  are 
so  especially  gratified 
to  salute  the  people  of 
the  Grand  Forks 
Herald.  The  Pulitzer 


Gold  Medal  for  Meritorious  Public  Service  is  recognition 
of  their  achievement,  and  we  celebrate  it  with  them. 
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Goodbye  pilferage^ 
gutting  &  soaking!  NOW . . . 


BIG  STUFF® 
STUFFS 

BIG  SUNDAY  EDITIONS, 


BAGS  AND  SEALS 
AUTOMATICALLY. 
IN  ONE  OPERATION! 

All  at  a  price  so  low  you’ll  find  it 
hard  to  believe.  Furthermore,  BIG 
STUFF®  prepares  dailies  any  way 
you  want  them:  folded  or  flat,  tied 
and/or  bagged.  Contact  us  for 
details.  Ask  about  the  BIG 
STUFF®  line. 
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CALENDAR 


APRIL 

24-26  Canadian  Association  of  Newspapers,  Convergence 
’98,Westin  Harbour  Castle  Hotel, Toronto,  Canada 
24-26  National  Cartoonists  Society  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pasadena,  Calif. 

26-29  Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  Calif. 


MAY 

9  Southeast  Conference  of  Christian  Journalists, 

Amberley  Suite  Hotel,  Decatur,  Ala. 

10-13  Organization  of  News  Ombudsmen  Conference,  The 
West  Gate,  San  Diego 

17-20  Newspaper  Purchasing  Management  Association 
Conference,  Harrah’s,  Las  Vegas 

19-20  NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

31-3  NAA  Classified  Conference/Research  Conference, 

Westin  Copley  Place,  Boston 

31-3  World  Association  of  Newspapers  (FIEJ)  Info 

Services  Expo,  Okura  Hotel,  Kobe,  Japan 


JUNE 

3- 5  INMA  Annual  International  Conference,  Amsterdam, 

Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

11-13  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 

17- 20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  Mission  Palms  Hotel,  Phoenix, 
Ariz. 

18- 21  National  Society  of  Newspaper  Columnists  Annual 

Convention,  Humphrey’s  Half  Moon  Inn  &  Suites, 
San  Diego 

19- 21  NAA  Connections  ’98/Cooperative  Marketing/Sales 

Conference,  Marriott  World  Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Marriott  World  Center, 

Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 
24-27  Association  of  American  Editorial  Cartoonists 
Convention,  Caesar’s  Palace,  Las  Vegas 
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Uiii-vei^^al  pre§§  Syijdicate 

coiigratalates 

Bill  A-PJeild  oxi  a  decade  of 

Fo^Trot 

III  lO  years  of  syiidicatioii,  FoxTrot  6as  become  oiie 
of  /liiierica’s  fa-vorite  comic  strips,  amdSiUg  readers  itl 
moFe  tftaii  800  newspapers  and  consistently  ranXlilg 
among  tBe  top  strips  in  newspaper  reader  polls 
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Will  lead  for  food 

Before  beginning  his  keynote  address  at  the  conven¬ 
tion  in  Dallas,  Newspaper  Association  of  America  chair¬ 
man  David  C.  Cox  noted  he  was  making  history,  of  a  sort. 

“For  the  first  time  ever,  an  unemployed  person  is  giving  the 
keynote  address  at  the  annual  convention  of  NAA,”  he  said. 

Indeed,  Cox  —  listed  on  the  program  as  “retiring  president 
and  CEO  of  Cowles  Media  Co.”  —  lost  his  job  when  Cowles 
was  acquired  by  McClatchy  Co. 

McClatchy  “has  been  gracious  enough  to  support  my  role  in 
the  NAA  and  has  cooperated  with  the  board  to  meet  the  bylaw 
requirements  so  I  can  serve  out  my  term,” 
Cox  said.  NAA  bylaws  require  the  chairman 
to  be  a  newspaper  company  “employee.” 

Cox  ended  his  yearlong  term  as  NAA 
chairman  April  22  by  handing  over  the 
gavel  to  incoming  chairman  Richard 
Gottlieb,  president  and  CEO  of  Lee 
Enterprises.  —  Mark  Fitzgerald 


Lawrence  scraps 
gubernatorial  notion 

David  Lawrence  JR.,  publisher  and  chairman  of  the 
Miami  Herald,  opted  not  to  run  for  governor  of  Florida 
because  the  move  could  tarnish  the  paper’s  reputation  for 
neutrality.  In  a  move  that  days  earlier  generated  national  pub¬ 
licity,  Lawrence  told  his  staff  he  was  considering  an  invitation 
from  state  Democratic  leaders  to  run.  Two  Democrats  have 
already  declared  themselves  candidates,  but  Republican  Jeb 
Bush,  son  of  former  President  George  Bush,  is  running  unop¬ 
posed  for  the  GOP  nomination. 

But  in  a  story  by  Herald  political  writer  Tom  Fiedler,  Law¬ 
rence  said  he  “lacked  the  fire”  to  enter  the  race  and  was  “startled 
by  the  furor”  his  potential  candidacy  stirred.  Lawrence,  sched¬ 
uled  to  attend  a  meeting  of  Democratic  power  brokers  in 
Orlando  April  18  before  making  a  decision,  pulled  the  plug  in 
advance  because  of  concerns  his  entry  would  hurt  the  Herald's 
reputation.  He  also  removed  himself  from  the  editorial  board’s 
planned  interviews  with  gubernatorial  candidates  and  from  dis¬ 
cussions  on  whom  the  paper  endorses  for  governor. 


Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mail:  llWest  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


a- 
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Subscriber  Services/Back  issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


News,  Story  ideas,  Press  Reieases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Taik  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty," 
c/o  George  Garneau. 


a  E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


ippn  Editorial  Reprlnts/Permlsslons 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 

at  ext.  172. 


BygM  Web  Site/Conferences/Other  Services 

information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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It’s  Sunday. 

A  day  of 
peace.  Quiet. 


AND  A  PARADE 


©1998  Parade  Publications 


IN  THEIR  It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how 


LIVING  ROOM.  more  than  3  7  million  people  who  buy  your  Sunday 


newspapers  feel.  Parade  entertains  them.  Engages  them. 
Inspires  them.  Encourages  them.  With  issues  that 
people  care  about.  With  real-life  information  that  makes 
a  positive  difference.  That’s  why  Parade  is  America’s 
favorite  newspaper  magazine.  And  why  it’s  such  a  big  part 
of  what  makes  Sunday... Sunday. 

Nothing  Moves  America  Like  PARADE 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 


Reaffirmation  Of  Faith 

Every  year  around  this  time,  newspaper  reporters,  editors 
and  photographers  undergo  a  reaffirmation  of  faith,  a  reminder 
of  our  raison  d’etre.  Ifs  called  journalism,  and  it  differentiates 
newspapers  from,  say,  tires  or  paint. 

As  a  trade  magazine  focusing  often  on  the  business  of  newspapers 
—  selling  a  product  for  a  profit  —  we  at  E&P  pause  to  pay  homage  to 
the  essence  of  newspapers,  to  their  soul. The  journalism  end  of  news¬ 
papers  is  a  calling,  a  vocation,  a  commitment  often  undertaken  at  sig¬ 
nificant  expense  to  practitioners,  whose  devotion  often  exceeds  the  9- 
to-5  workplace  norm.  (In  fact,  many  pay  with  their  lives,  especially 
overseas.)  This  is  a  craft  with  a  mandate  so  vital,  so  fundamental  to  the 
human  spirit,  that  the  framers  gave  it  constitutional  protection  —  the 
freedom  to  speak  your  mind. 

Every  year  in  April,  the  Pulitzer  Prizes  remind  us  that  newspapers 
exercise  that  freedom  better  than  any  other  media  business.  Day  in, 
day  out,  from  the  Los  Angeles  Times  to  the  weekly  Riverside  (N,Y,) 
Press,  thorough,  creative,  dogged,  courageous  newspaper  journalists 
roam  the  world  to  gather  stories  that  touch  readers’  hearts,  stir  their 
souls.  Stories  of  children  tortured  by  their  parents’  addictions,  of  fami¬ 
lies  torn  asunder  by  chaos  in  Africa,  of  medieval  conditions  endured 
by  workers  who  dismantle  ships,  of  a  Haitian  immigrant  injured  when 
New  York  cops  shoved  a  plunger  up  his  rectum  in  a  police  station 
bathroom.  Tellers  of  these  stories  won  Pulitzer  Prizes. 

For  the  rest  of  us  —  journalists  bored  to  death  covering  zoning 
boards,  assembling  dreary  pages  late  into  the  night,  or  counting  other 
peoples’  money  in  the  trades  —  the  prize  winners  remind  us  why  we 
signed  on;  to  expose  injustice,  to  uncover  stories  that  change  things. 

For  the  record,  we  thank  this  year’s  Pulitzer  Prize  winners  for  doing 
what  journalism  is  supposed  to  do  —  and  for  reminding  us  what  it 
can  do.  Thanks  for  reaffirming  our  faith  —  a  faith  sorely  tested  in  the 
daily  conflict  between  practicing  journalism  and  making  money. 


The  Fourth  Estate  By  Steve  Greenberg 


With  which  have  been  merged:  Tlje  Jotmtalist.  established  .March 
22,  1884;  .Veics/)rt/>erdo>«,  March  1892;  Tfx  Fourth  Estate,  March  1. 
1894;  Editor  &  Publisher.  June  29. 19()1 ;  Adrertising.  June  22. 1925. 
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LETTERS  TO  THE  EDITOR 


Self-congratulation 

undeserved 

Before  YOU  injure  your  arm  pat¬ 
ting  yourself  on  the  back  for 
changing  printers  —  per  your  editorial 
(“C^ensorship  Yields  More  Freedom,” 
April  4,  p.  4)  I  suggest  you  review  who 
is  the  most  courageous  —  E&F*  or  a 
printer  who  had  the  strength  of  his 
convictions  even  though  it  would  cost 
him  the  magazine’s  printing  contract. 

I  think  the  printer  had  more  to  lose 
than  E&P  and  stood  by  his  standards. 

It’s  no  big  deal  to  get  a  new  printer. 
It’s  tougher  to  get  a  weekly  printing 
account. 

C.E.  Hoonan 

president. 
Pacific  Marketing  Resources, 
Moraga,  Calif. 

Incongruous 

exposure 

I  FIND  IT  incongruous  that  we’re 
“exposed”  to  the  conviction  of  a 
newspaper  publisher  on  an  indecent 
exposure  charge  on  the  same  page 
(April  1 1,  p.  3)  as  William  Burleigh’s 

Newspaperdom* 


50  YEARS  AGO  . . .  The  trial  examiner 
who  took  testimony  in  the  complaint 
of  the  Graphics  Art  League  of 
Baltimore  against  the  International 
Typographical  Union  last  fall  has 
asked  the  National  Labor  Relations 
Board  to  strike  down  the  ITU’s  no¬ 
contract  policy  of  the  union  and  to 
order  the  union  to  bargain  in  good 
faith  and  abandon  its  demand  for 
employers  to  accept  its  “Conditions 
of  Employment.” 

From  Editor  &  Publisher 
April  24, 1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


epistle  to  Texas  publishers  on  stan¬ 
dards  and  ethics  in  choosing  what  to 
print.  Does  the  industry  really  need  to 
know  of  this  hardly  earth-shaking 
indiscretion? 

That’s  not  to  imply  condoning  of 
the  alleged  act,  nor  does  it  suggest  we 
inappropriately  shield  our  own.  But 
publicizing  this  sort  of  thing  smacks  of 
self-flagellation  that  appeases  no  one. 

1  want  helpful  information  from 
E&P,  not  supermarket  tabloidism. 

Jerry  L.  Cosby 

editor  and  publisher, 
the  Spotlight,  Indianapolis 

So  nominated: 
patron  saint  for 
proofreaders 

PROOFREADERS  NEED  A  patron 
saint,  and  I  nominate  Clyde 
Tombaugh,  the  consummate  “fly-speck- 
er”  of  all  time. 

Tombaugh,  an  astronomer,  died 
recently  at  age  90  in  Las  Cruces,  N.M. 

He  had  “proof  read”  what  he  estimat¬ 
ed  to  be  90  million  dots  of  light  before 
finding  one  that  was  out  of  place  — 
thus  discovering  the  comet  Pluto. 

In  1929,Tombaugh  started  his 
search  with  a  new  device  called  a 
“blink  comparator,”  which  switched 
two  celestial  photos  back  and  forth, 
the  photos  having  been  taken  through 
a  telescope  a  week  apart. 

On  Feb.  18, 1930,  he  found  the  dot 
—  Pluto  —  had  changed  position  dur¬ 
ing  the  week. 

In  his  youth  on  an  Illinois  farm, 
Tombaugh  had  charted  the  sky 
through  a  mail-order  telescope.  He 
sent  the  charts  to  the  Lowell 
Observatory  in  Arizona,  asking  if  they 
needed  any  help. 

The  timing  was  perfect.  Lowell 
astronomers  were  tired  of  searching 
for  Pluto  as  required  by  the  observato¬ 
ry’s  late  benefactor  Percival  (“I  see 
canals  Mars”)  Lowell,  who  had  calcu¬ 
lated  Pluto’s  existence  and  theoretical 
position.  So  they  answered,  Clyde, 
come  on  down. 

Tombaugh  found  Pluto  despite  erro¬ 
neous  calculations.  Then  he  went  on  to 
advanced  degrees. 

But  having  “come  up  from  the  press¬ 
room  floor,”  so  to  speak,  he  had  to 


endure  indignities  from  reigning 
experts  like  Edwin  Hubble.  In  a  dis¬ 
pute  about  the  distribution  of  galaxies 
in  the  sky,  Tombaugh  turned  out  right 
(they’re  unevenly  distributed),  but 
someone  else  wound  up  getting  the 
credit. 

He  later  designed  optical  trackers 
for  V-2  missiles.  One  day  when  a  count¬ 
down  was  going  badly,  Tombaugh 
grabbed  a  microphone  and  shouted 
across  the  range, “If  that  missile  won’t 
work,  fire  it!” 

Rodney  Angove 
retired  Associated  Press  reporter, 
an  occasional  proofreader  in  the 
Silicon  Valley 


Correction 

Due  TO  AN  editing  error,  E&P  incor¬ 
rectly  named  Florida’s  governor 
(April  18,  p.  63).  He  is  Lawton  Chiles, 
not  Jeb  Bush. 


The  Proven 
Professional. 
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Come  Out 
Of  the  Dark. 

■  Ten  years  of  an 
overstated  anti-sun 
message  have  made 
the  sun  protection 
problem  worse. 

The  latest  research  confirms  that 
regular  suntanners  may  actually  be 
better  off  in  the  fight  against  the 
most  deadly  form  of  skin  cancer,  (^)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
malignant  melanoma.  exposure  eliminates  risks.  (Right)  In  fact,  we  know  that  zero  exposure 

“Chronic  sun  exposure  may  be  poses  deatUy  risks.  New  research  on  breast  cancer,  melanoma  and  other 
protective  for  the  development  of  deadly  diseases  supports  the  position  that  moderate  sun  exposure  —  for 
melanoma  because  the  skin  has  develop  a  tan  —  is  the  best  way  to  maximize  the 

adapted  to  the  sun,”  says  Dr.  hearts  and  minimize  the  risks  of  either  too  much  or  too  little  sunlight. 

Marianne  Berwick,  epidemiologist  - 

at  the  Sloan-Kettering  Cancer  Why  are  tanners  burning  less?  increased  ultraviolet  light  exposure 
Center  of  her  latest  study,  presented  People  who  tan  moderately  and  and  decreased  risk  of  many  deadly 
in  February.  “Intermittent  sun  regularly  are  acclimated  to  sunlight,  cancers.  Breast,  prostate  and  ovarian 
exposure  appears  to  increase  risk,  and  therefore  are  less  apt  to  sun-  cancers,  as  well  as  osteoporosis  and 
making  it  much  less  protective.”  burn  when  they  do  go  outdoors,  other  disorders,  all  may  be  inhibited 
Berwick’s  study  challenges  the  Additionally,  indoor  tanners  are  by  regular  sun  exposure, 
myths  about  tanning  drilled  into  more  educated  on  the  proper  use  of  So  why  do  we  only  talk  about  the 

our  heads  in  the  past  10  years.  sunscreens  outdoors.  negatives?  It’s  time  to  come  out  of 

Now  we’re  challenging  you  to  re-  The  anti-sun  craze  has  also  failed  the  dark  and  put  the  whole  truth 
examine  the  research  you  might  to  recognize  the  undeniable  benefits  about  sun  exposure  and  tanning 
have  thought  was  incontrovertible  of  regular  moderate  sun  exposure.  back  into  perspective;  That  is,  for 
about  sun  exposure.  In  fact,  we’ll  Merely  saying  “ultraviolet  light  the  vast  majority  of  us  who  can 
send  you  the  studies,  none  of  which  causes  skin  damage”  is  like  saying  develop  suntans,  the  good  news  far 
were  funded  by  our  industry,  to  “water  causes  drowning.”  Water  can  outweighs  the  bad. 
prove  our  point:  That  it’s  time  to  cause  drowning,  but  we  would  die  Don’t  get  us  wrong;  We’re  not 
come  out  of  the  dark.  Consider:  without  it.  Similarly,  we  would  all  upset  that  there  is  concern  over  UV 

•  Sunburn  incidence  among  all  die  without  any  ultraviolet  light  exposure.  People  need  to  be  sun 
Americans  has  increased  9  percent  exposure.  It  is  capricious  to  categor-  smart.  But  the  hype  and  spin  on 
in  the  past  10  years,  research  says.  ically  state  that  any  tan  is  a  sign  of  this  issue  has  taken  good  sense  and 

•  At  the  same  time,  those  who  damage,  because  avoiding  the  sun  proven  research  out  of  the  equation, 
tan  in  indoor  tanning  facilities  are  may  be  more  dangerous  holistically.  Call  us  if  you’re  interested  in 
up  to  81  fjercent  le«  likely  to  sun-  Consider,  legitimate  research  has  reporting  the  facts  —  all  of  the  facts 
burn  outdoors  than  non-tanners.  established  a  connection  between  —  about  sun  exposure. 


Come  Out  of  the  Dark  Today.  Listen  to  the  Whole  Story  About  Sun  Exposure. 
Call  (800)  652-3269,  ext.  12,  for  a  free  kit  on  “Smart  Tanning.” 
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Independent  Tradition  Stifles 
Growth,  Cox  Declares 

Outgoing  NAA  chairman  says  integrity  has  hardened  into  arrogance 
that  alienates  readers:  no  sin  in  upbeat  coverage  of  advertisers 


“Let’s  admit 
that  as  an 
industry  we  are 
not  yet  uniformly 
quality -driven  nor 
customer-focused” 


NEWSPAPERING’S 
enduring  tradi¬ 
tions  of  ornery  independence  is  sti¬ 
fling  the  industry’s  growth,  the  chair¬ 
man  of  North  America’s  largest  newspaper  asso¬ 
ciation  says. 

Opening  the  Newspaper  Association  of 
America’s  annual  convention  in  Dallas  April  20, 
chairman  David  C.  Cox  argued  that  newspapers 
have  allowed  a  proud  tra¬ 
dition  of  editorial  integri¬ 
ty  and  independence  to 
harden  into  an  arrogance 
that  repels  readers  and 
businesses. 

“While  many  other  for- 
profit  enterprises  were 
frantically  reengineering 
and  restructuring  around 
customer  needs,  we  spent 
too  many  years  ignoring  them  —  perhaps  believ¬ 
ing  we  would  surrender  our  editorial  indepen¬ 
dence  if  we  made  a  serious  effort  to  listen  to  our 
customers,”  said  Cox,  the  retiring  president  and 
chief  executive  officer  of  Cowles  Media  Co. 

NOT  A  SACRAMENT 

Cox  declared  that  he  is  a  “to-the-death  defender 
of  newspaper  independence,”  but  at  the  same  time 
argued  that  “the  divide 
between  editorial  and  adver¬ 
tising  is  important,  but  it’s 
not  sacrament.”  Newspapers 
as  an  industry  ignore  good 
stories  about  advertisers  and 
prominent  political  and  com¬ 
munity  figures  for  fear  they 
will  appear  to  be  pandering, 

Cox  argued. 

“The  world  as  we  know  it 
will  not  end  in  fire  if  there  is 
a  positive  news  story  about 
an  advertiser  —  even  one 
who  takes  out  a  double¬ 
truck,”  Cox  said. 

“I  am  not  advocating  that 
marketing  people  supervise 


BY  MARK  FITZGERALD 


journalists  or  control  sec¬ 
tions  of  the  newspaper,”  he 
said.  “We,  in  senior  management,  have  to  make  it 
possible  for  journalists  to  feel  that  they  can  write 
favorably  about  advertisers,  politicians  and  com¬ 
munity  institutions  when  deserved  —  and  to  do  so 
without  feeling  somehow  tainted  in  the  profes¬ 
sion.” 

This  spirit  of  independence  also  prevents  the 
industry  from  working  together,  Cox  said. 

One  example;  national  advertising.  Just  as  the 
newspaper  is  re-emerging  as  the  only  true  nation¬ 
al  mass  medium  —  a  phenomenon  sped  by  the 
increasing  audience-targeting  of  other  print  media 
and  the  fragmentation  of  television  —  it  is  unable 
to  exploit  this  advantage  fully  in  winning  national 
advertising. 

“Our  pricing,  production  standards  and  systems 
are  so  varied  we  are  difficult  to  buy  on  a  national 
basis.  We  have  to  change  that  —  and  we  can’t  take 
10  years  to  do  something  like  SAUs  again,”  Cox 
said,  referring  to  the  long  process  of  adopting  the 
Standard  Advertising  Unit. 

“Let’s  admit  that  as  an  industry'  we  are  not  yet 
uniformly  quality-driven  nor  customer-focused,” 
Cox  said.  “We  are  better,  but  in  too  many  ways  we 
remain  too  customer-independent  to  meet  the 
demands  of  the  new  market  realities  and  chal¬ 
lenges.” 


"Our  pricing,  production 
standards  and  systems  are  so 
varied  we  are  difficult  to  buy  on 
a  national  basis.  We  have  to 
change  that  —  and  we  can't  take 
r  10  years  to  do  something  like 
'  SAUs  again." 

-  V  —  David  Cox, 
outgoing  NAA  chairman  and 
outgoing  Cowles  Media  Co.  CEO 


April  25, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  9 


BY  MARK  FITZGERALD 

European  Rules  Turned 
Against  Press  Freedom 

The  continent  that  gave  birth  to  the  concept  of  a  free  press 
has  become  a  laboratory  for  creation  of  a  modern  form  of  press  control 


N 


A  A 


CONVIiN'l  K)' 


Turkey  desperately  wants  to  enter  the 

European  Union.  So  how  does  the  Turkish 
government  justify  imprisoning  scores  of 
journalists  on  such  vague  charges  as 
“insulting  the  judiciary  ”  or  threatening  “the  inter¬ 
ests  of  public  safety?” 

It  says  it  is  only  following  European  press  and 
human  rights  laws.  That’s  what  Turkish  govern¬ 
ment  officials  told  Toronto  Globe  and  Mail  pub¬ 
lisher  Roger  Parkinson  and  other  free  press  advo¬ 
cates  when  they  asked  for  the  release  of  77 
Turkish  journalists. 

“They  cited  Article  10  of  the  European 
Convention  on  Human  Rights,”  Parkinson  recalled 
during  the  World  Press  Freedom  Committee’s 
biennial  meeting  in  Dallas  April  19. 

Indeed,  WPFC  and  other  free  press  organiza¬ 
tions  say  that  increasing  numbers  of  oppressive 
governments  are  using  the  European  Convention 
as  a  tool  to  bludgeon  the  press. 

PERVERSE  RESULT 

In  “Perverse  Result,”  a  report  prepared  for  the 
WPFC,  Dana  Bullen  and  Rosalind  Stark  document 
nearly  1,200  instances  in  109  countries  from  1992- 
96  in  which  the  ideas  in  Article  10  were  used  to 
justify  prosecuting  or  jailing  journalists.  Section  2 

Article  10 

European  Convention  On  Human  Rights 

1.  Everyone  has  the  right  to  freedom  of  expression. 
This  right  shall  include  freedom  to  hold  opinions  and 
to  receive  and  impart  information  and  ideas  without  inter¬ 
ference  by  public  authority  and  regardless  of  frontiers. 
This  article  shall  not  prevent  States  from  requiring 
the  licensing  of  broadcasting,  television  or  cinema  enter¬ 
prises. 

2.  The  exercise  of  these  freedoms,  since  it  carries  with 
it  duties  and  responsibilities,  may  be  subject  to  such 
formalities,  conditions,  restrictions  or  penalties  as  are 
prescribed  by  law  and  are  necessary  in  a  democratic 
society,  in  the  interest  of  national  security,  territorial 
integrity  or  public  safety,  for  the  prevention  of  disorder  or 
crime,  for  the  protection  of  health  or  morals,  for  the 
protection  of  the  reputation  or  rights  of  others,  for  pre¬ 
venting  the  disclosure  of  information  received  in  confi¬ 
dence,  or  for  maintaining  the  authority  and  impartiality  of 
the  judiciary. 


of  the  article  says  that  free  expression  can  be  reg¬ 
ulated  for  eight  reasons  ranging  from  “national 
security  ”  to  “territorial  integrity.” 

“When  Europeans  say  it’s  OK  to  restrict  the 
press,  it’s  not  surprising  that  somebody  in  Tanzania 
says, ‘Well,  if  the  Europeans  say  it’s  all  right,  it  must 
be,”’ Bullen  said. 

Europe,  the  continent  that  gave  birth  to  the  free 
press,  is  becoming  a  sort  of  intellectual  author  for 
press  oppression  in  much  the  same  way  authori¬ 
tarian  Asian  governments  such  as  Singapore  or 
Malaysia  justify  muzzling  journalists,  the  WPFC 
says.  “We  have  all  heard  of  ‘Asian  values’  and  seen 
how  they  have  become  a  danger  to  . . .  press  free¬ 
dom,”  said  Ronald  Koven,WPFC’s  European  repre¬ 
sentative.  “We  now  see  emerging  a  justification 
based  ...  on  what  could  be  called  ‘European  val¬ 
ues.’” 

Just  as  in  Asia,  some  Europeans  in  and  out  of 
government  are  arguing  that  America’s  view  of 
press  freedom  is  too  broad,  too  chaotic.  For 
instance,  Albania’s  new  press  law  —  as  sweeping 
and  terse  as  the  U.S.  Constitution’s  First 
Amendment  —  is  criticized  even  by  some  local 
journalists  as  “too  American,”  Koven  said. 

At  its  meeting,  in  conjunction  with  the 
Newspaper  Association  of  America  convention, 
the  WPFC  agreed  to  write  and  campaign  for  a  res¬ 
olution  urging  the  European  Parliament  to  repeal 
Section  2  of  Article  10.  Past  suggestions,  however, 
have  been  met  with  a  cold  shoulder  —  and  worse. 
“The  fact  is  they  are  quite  insulted  even  by  our 
undertaking  a  study  of  the  effects  of  Article  10,” 
said  James  H.  Ottaway  Jr.,  chairman  of  the  WPFC 
and  Dow  Jones’  Ottaway  Newspapers. 

“We  have  been  making  some  efforts,  but  it  is 
really  very  hard,”  said  Jayme  Sirotsky,  the  Brazilian 
newspaper  publisher  who  chairs  the  World 
Association  of  Newspapers. 

In  addition,  said  WPFC  executive  director 
Marilyn  Greene,  “There  is  some  fear  that  if  you 
open  up  the  issue  —  which  will  never  happen  — 
but  if  you  open  it  up  you  could  end  up  with  some¬ 
thing  worse.”  Europeans  see  no  reason  to  change 
the  human  rights  convention,  which  was  adopted 
in  1950,  because  they  have  a  free  press  and  a  court 
system  that  protects  against  abuses. 

“We  understand  that,”  Ottaway  said.  “We've  got 
to  point  out  that  when  it  gets  translated  into 
Albanian  —  people  get  their  heads  cut  off. . .  .This 
is  not  a  matter  of  words.  This  has  real  human  con¬ 
sequences.” 
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Fifty-Fifth  Annual  Pictures  of  the  Year  Competition 

Sponsored  by  the 
University  of  Missouri  School  of  Journalism  and  the 
National  Press  Photographers  Association 

Newspaper  Photographer  of  the  Year: 

Nancy  Andrews,  The  Washington  Post 

Second  Place:  Carol  Guzy,  The  Washington  Post 
Third  Place:  Michael  Williamson,  The  Washington  Post 
Award  of  Excellence:  Dudley  M.  Brooks,  The  Washington  Post 


White  House  News  Photographers  Association 
Annual  Pictures  of  the  Year  Contest 

Photographer  of  the  Year: 

Carol  Guzy,  The  Washington  Post 

First  Runner-up:  Nancy  Andrews,  The  Washington  Post 
Second  Runner-up:  Michael  Williamson,  The  Washington  Post 
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fONVlNTlON 


BY  ROBERT  NEUWIRTH 


Racial  Exclusion  From 
J-School  To  Newsroom 


In  a  nation  increasingly  diverse  in  race  and  ethnicity 
attitudes  change  slowly  yet  newspapers  that  resist  could  pay  dearly 


PRONOUNCING  JOURNALISM  SCHOOLS 
guilty'  of  “institutional  racism”  for  failing  to 
recruit  minority  students  or  faculty,  Chuck 
Stone,  journalism  professor  at  the 
University  of  North  Carolina  at  Chapel  Hill,  called 
on  U.S.  newspaper  publishers  to  commit  to  mak¬ 
ing  their  employees  look  like  their  communities. 

Speaking  at  the  Newspaper  Association  of 
America’s  annual  convention  in  Dallas,  Stone,  a  for¬ 
mer  editor  at  African-American  newspapers  and 
the  Philadelphia  Daily  News,  saluted  newspapers 
for  making  strides  to  increase  diversity,  but  argued 
that  a  solution  requires  executive  commitment. 
His  comments  came  during  a  discussion  of 
changes  in  the  newspaper  business  during  the  30 
years  since  the  Kerner  Commission,  which  found 
the  media  culpable,  in  part,  for  misrepresenting 
urban  life  and  thus  contributing  to  the  riots  that 
engulfed  more  than  100  American  cities  in  1967. 

“If  you  live  in  a  country  that’s  run  by  commit¬ 
tee,  make  sure  you’re  on  the  committee,”  Stone 
said.  “American  publishers  are  the  committee. The 
commitment  has  to  come  from  the  publishers,  not 
just  the  editors.” 

Though  surveys  show  that  87%  of  the  news¬ 
room  openings  in  the  country  are  filled  by  jour¬ 
nalism  degree  holders.  Stone  said,  as  many  as 
three-quarters  of  U.S.  journalism  programs  have  no 
minority  students. 

African  Americans  and  other  minorities  now 
make  up  1 1%  of  the  staff  of  major  newspapers,  and 
individuals  are  reaching  the 
upper  echelons  of  the  news 
business.  Stone  said  that 
there  are  now  131  members 
of  minority  groups  in  top 
newspaper  positions  around 
the  country. 

“That’s  a  long  way  from 
nowhere,”  said  Gregory  E. 
Favre,  executive  editor  of  the 
Sacramento  Bee,  “but  almost 
half  of  the  newspapers  in  the 
country  don’t  have  a  single 
minority  staff  person.” 

Favre  called  for  publishers 
to  start  a  “coalition  of  con¬ 
science”  to  improve  minority 
representation  at  newspa¬ 
pers.  “We  should  make  diver¬ 
sity  into  company  policy,”  he 
said. “We  should  have  regular 


content  reviews,  constantly 
asking  ourselves  if  we  are 
being  inclusive.  Go  back  and 
look  at  a  month’s  worth  of 
newspapers  and  see  what 
you  really  cover.” 

Both  Stone  and  Favre  criti¬ 
cized  a  proposal  now  being 
debated  by  the  National 
Society  of  Newspaper 
Editors  to  back  off  its  stated 
goal  of  having  parity  — 
newsrooms  that  reflect  the 
proportion  of  ethnic  groups 
in  the  population  —  by  2000. 

Stone  noted  that  some 
publishers  and  editors  felt 
that  the  goal,  while  laudable, 
was  not  achievable.  “They 
call  it  realism,”  he  said. 

“Minority'  journalists  call  it 
rejection.” 

Stone  said  USA  Today 
proved  that  newspapers  can 
hire  minority  reporters  and 
change  the  imagery  of  non-white  Americans 
depicted  in  the  media.  The  paper  recently  ran  a 
Page  One  feature  on  vacations  and  illustrated  it 
with  a  large  photo  of  an  African-American  family'. 

Still,  Warren  Dews,  circulation  telemarketing 
manager  for  the  Asheville  (N.C.)  Citizen-Times, 
presented  a  reminder  of  just  how  deeply  race  per¬ 
vades  perceptions. After  his  appointment,  with  pic¬ 
ture,  was  announced  in  the  paper,  some  readers 
complained  that  Gannett  Co.  was  turning  the  daily 
into  a  “minority  newspaper.”  Dews  also  said  he 
faced  some  internal  resentment  from  people  who 
believe  his  advancement  is  based  on  his  race 
rather  than  the  merit  of  his  work. 

John  Dotson,  president  and  publisher  of  Ohio’s 
Akron  Beacon  Journal  and  moderator  of  the  dis¬ 
cussion,  acknowledged  that  he  probably  wouldn’t 
be  where  he  is  if  not  for  the  unrest  of  the  1960s. “I 
owed  my  career  to  the  brothers  rioting  in  the 
streets,”  he  said,  noting  that  papers  found  themselves 
forced  to  promote  black  reporters  to  more  desirable 
beats  when  otherwise  they  might  have  languished. 

Favre,  whose  Sacramento  Bee  newsroom  is  25% 
minority,  sounded  a  stern  warning  for  papers  that 
resist  the  movement  to  newsroom  diversity; “If  we 
don’t  mirror  our  communities  as  they  exist,  then 
we  may  not  have  growing  newspapers  to  publish.” 


"If  we  don't  mirror  our 
communities  as  they  exist, 
then  we  may  not  have  growing 
newspapers  to  publish." 

—  Gregory  Favre,  executive 
editor,  Sacramento  Bee 


"If  you  live  in  a  country  that's 
run  by  committee,  make  sure 
you're  on  the  committee. 
American  publishers  are  the 
committee.  The  commitment  has 
to  come  from  the  publishers, 
not  just  the  editors." 

—  Chuck  Stone,  journalism 
professor.  University  of 
North  Carolina 
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Vermonter  Logs  52  Years  Watching  Publishers  Diversify 


IN  THE  52  years  Virginia  Mitchell,  owner  of  Ver¬ 
mont’s  Rutland  Herald,  has  been  coming  to 
Newspaper  Association  of  America  conventions, 
the  crowd  has  been  getting  more  mixed,  and  the 
treatment  of  women  has  changed  dramatically. 

At  her  first  NAA  outing,  in  1947,  the  year  she 
and  her  husband.  Bob,  bought  the  Herald, 
women  were  herded  over  to  New  York’s  famed 
Waldorf-Astoria  Hotel  for  a  fashion  show  while 
the  men  held  meetings.  At  night,  everyone  would 
get  together  for  parties,  and  Mitchell  is  still 
known  for  her  prowess  on  the  dance  floor. 

At  the  NAA  convention  in  Dallas,  Mitchell  said 
that  her  husband  wrote  daily  editorials  for  50 
years  until  his  death  five  years  ago.  In  tribute,  the 
family  published  The  Bob  Mitchell  Years,  a  collec¬ 
tion  of  his  best  writings,  with  an  introduction  by 
Tom  Wicker. 

Mitchell  still  refers  to  her  husband  as  “my 
honey”  and  her  paper  as  a  labor  of  love.  She 
remembers  they  once  had  an  option  to  sell  out 
to  a  chain,  but  refused  because, “The  paper  was 
more  than  a  business.  It  was  part  of  us.” 

Now,  with  her  son  John  running  the  paper  — 


the  family  also  owns  the  Times  Argus  in 
Montpelier, Vt.  —  Mitchell,  still  vigorous  at  80, 
continues  to  come  to  the  NAA  meetings  because 
of  her  great  fondness  for  the  group  and  also 
because  she  has  started  a  new  venture  —  book 
publishing  —  with  her  younger  sister,  Mary 
Wright  Shaw,  79.  Five  years  ago,  they  formed 
Gander  Publishing  Inc.  (phone,  8(K)-982-5394; 
Web,  ganderpubs@svcplus.com.),  named  after 
their  mother,  Anna  Gander.  Their  first  book  was  a 
1994  memoir  of  severe  injury'  and  healing  by 
Beverly  Differding,  whose  spinal  cord  was  sev¬ 
ered  in  a  car  wreck  with  a  drunken  driver. 

This  year,  they  are  promoting  a  new  tract:  Go 
With  The  River,  a  collection  of  autobiographical 
stories  by  Shaw,  a  public  health  nurse  for  40 
years  until  she  retired  in  1981.  Shaw,  who  turned 
to  writing  in  1987,  enrolling  in  the  fiction  writing 
program  at  Stanford  University,  also  takes  pride  in 
her  volunteer  work  with  Pacific  Islander 
Outreach,  a  literacy  program  for  immigrants  in  E. 
Palo  Alto,  Calif.  The  two  say  they  learn  lots  about 
publishing  and  marketing  at  NAA  sessions. 

—  Robert  Neuwirth 


George  W.  Bush 
Stumps  At  NAA 

SOUNDING  MORE  LIKE  a  candidate  for  the 
White  House  than  the  governor’s  mansion, 
Texas  Gov.  George  W.  Bush  got  a  warm  welcome 
at  the  Newspaper  Association  of  America  conven¬ 
tion  in  Dallas.  Sweeping  his  arms  to  indicate  the 
publishers  on  the  dais  behind  him.  Bush  said,  “It 
kind  of  feels  like  I’m  sitting  on  the  Politburo  of 
the  Newspaper  Association  of  America.” 

Bush,  seeking  re-election  as  governor,  then 
launched  into  a  speech  that  made  significant  ref¬ 
erence  to  President  Bill  Clinton  without  mention¬ 
ing  him  by  name.  “Unlike  some  folks  in  the  politi¬ 
cal  process,”  he  said, “I  had  a  job  before  1  got  into 
this,  and  I’ll  have  a  job  after  I  leave.” 

Bush  criticized  politicians  —  and  by  extension 
the  press  —  for  being  addicted  to  polls.  “Good 
long-term  policy  cannot  come  from  sticking  your 
finger  into  the  wind,”  Bush  said.  Quoting  Harry' 
Truman,  he  questioned,  “How  far  would  Moses 
have  gone  if  he’d  taken  a  poll  in  Egypt?”  Bush  said 
that  he  has  conducted  one  poll  since  his  election 
almost  four  years  ago. 

Asked  by  convention  chairman  and  Dallas 
Morning  News  publisher  Burl  Osborne  about  his 
presidential  aspirations.  Bush  said  he  was  far  from 
making  a  decision  and  intended  to  concentrate 
on  his  re-election,  adding,  “I’m  flattered  by  the 
speculation,”  he  said. 

Bush,  touting  his  plan  to  revamp  Texas  public 


education,  declared,  “I  see  the  old  educational  oli¬ 
garchy  crumbling.  1  see  an  education  system  that 
more  closely  resembles  a  cottage  industry.”  The 
state  should  be  “the  principal  funder  of  the 
schools,”  without  adding  unwieldy  bureaucracy,  he 
said,  calling  local  decision-making  “the  best  way  to 
chart  a  path  to  excellence.”  He  expressed  support 
for  a  pilot  voucher  program  so  parents  can  use 
state  and  local  money  for  private  school  tuition. 
“The  idea  has  got  merit  and  it  ought  to  be  tried  — 
provided  that  the  school  is  willing  to  participate  in 
the  accountability'  program  of  our  state.” 

Though  his  speech  ignored  the  subject.  Bush 
was  asked  afterward  to  characterize  his  relation¬ 
ship  with  the  press:  “I  actually  like  newspapers,”  he 
said.  “It’s  a  symbiotic  relationship.  Without  the 
media,  I  wouldn’t  be  able  to  get  my  message  out. 

—  Robert  Neuwirth 

Spirited  Conference 

The  1998  SOUTHEAST  Conference  of  Christian 
Journalists  —  on  the  theme  “Spirit-Filled 
Reporting  into  a  New  Millennium”  — kicks  off  May 
9  in  Decatur,  Ala.  The  $30  registration  fee  covers 
presentations  by  Christian  journalists,  a  tour  of  the 
Ave  Maria  Grotto  and  an  evening  prayer  service. 
Speakers  include  John  Camp,  the  investigative  cor¬ 
respondent  for  CNN’s  Sunday  Impact,  who  has 
covered  televangelist  Jimmy  Swaggart  and  "who 
has  a  powerful  testimony  about  his  own  redemp¬ 
tion.”  Catntact  Christopher  Barton,  50  Wilson  St., 
N.E., Apt.  1 3 1-E,  Decatur,  AL  3560 1 . 
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Old  News  Makes 
New  Business  Sense 

Sold  on  the  Web,  newspaper  morgues  are  beginning  to  generate  big  money 
—  and  stiff er  competition  among  database  services  for  businesses  and  consumers 


INCETHE  START  of  this  year,  Knight  Ridder 
has  been  quietly  assembling  an  arsenal  of 
newspapers. 

It’s  not  that  the  nation’s  second  largest 
newspaper  chain  has  been  buying  new  dailies. 
Instead,  it’s  been  making  deals  to  include  a  grow¬ 
ing  number  of  newspaper  archives  in  its  search¬ 
able  NewsLibrary  Internet  site. 

Through  Knight  Ridder’s  cyberspace  newspa¬ 
per  morgue  (http://newslibrary.infi.net  for  a  look- 
see),  you  can  now  search  for  articles  from  back 
issues  of  the  Boston  Globe,  Commercial  Appeal 
of  Memphis,  Hartford  Courant,  Arizona 
Republic,  and  almost  two  dozen  other  non-Knight 
Ridder  papers,  along  with  its  own  stable  of  titles. 

Knight  Ridder  believes  it  can  make  money  from 
casual  readers  and  researchers  who  want  to  find 
back  articles  from  local  and  regional  papers. 

BENEFITS  OF  ARCHIVES 

“Archives  have  tremendous  value  to  the  con¬ 
sumer,”  said  Lawrence  Patrick,  the  service’s  pro¬ 
duction  manager.  “We  created  NewsLibrary  with 
the  intention  of  reaping  some  of  the  benefits.” 

Not  so  long  ago,  archiving  was  an  arduous  task 
—  and  most  newspapers  left  the  job  to  pricey 
subscriber  services  like  Lexis-Nexis,  Dow  Jones 
News  Retrieval  and  DataTimes. 

But  with  the  growth  of  the  Internet  —  and  the 
increasing  speeds  with  which  computers  can 
search  voluminous  databases  on  it  —  newspapers 


have  placed  archives  of  articles  going  back  as  far 
as  a  decade  on  the  Web.  Initially,  most  archives 
were  free,  but  many  papers  now  are  attempting  to 
profit  by  selling  access  —  despite  the  Internet’s 
every  thing-for-free  culture. 

“Every  body’s  talking  about  it,  but  nobody’s  mak¬ 
ing  any  money  at  it,”  said  Steve  Bolhafner,  a  St. 
Louis  Post-Dispatch  news  researcher  who  recent¬ 
ly  surveyed  the  industry  by  e-mail  for  an  online  dis¬ 
cussion  group  of  news  librar¬ 
ians. 

His  results,  while  hardly 
scientific,  indicate  newspa¬ 
pers  are  searching  for  ways 
to  make  money  from  back 
issues.  Of  15  papers  that 
responded,  eight  said  their 
recent  archives  were  avail¬ 
able  online,  but  only  two 
were  charging  subscription 
fees  for  archival  access. 

KNIGHT  RIDDER'S  100-NEWSPAPER  ARCHIVE 

Enter  Knight  Ridder.  Believing  it  can  tap  into 
some  of  that  business,  it  has  set  out  to  create  an 
archive  of  100  newspapers  that  use  its 
MediaStream  text  storage  programs,  and  to  profit 
by  selling  access  to  the  public,  including  readers, 
businesses  and  researchers. 

After  all,  the  company  reasons,  Nexis  and  Dow 
Jones  are  premium  database  services  whose  sub¬ 
scription  fees  and  access  charges 
can  rival  Manhattan  apartment  rents 
—  pricing  ordinary  Web  surfers  out 
of  the  market. 

“The  people  who  use  Lexis-Nexis 
are  going  to  continue  to  use  it,” 
Patrick  said.  “But  the  average  con¬ 
sumer’s  not  going  to  pay  Lexis-Nexis 
prices.  We  provide  a  very  easy,  user- 
friendly'  way  to  get  at  the  archives  of 
local  newspapers.” 

Where  Nexis  imposes  a  hefty 
monthly  entrance  charge,  plus  a  fee 
for  each  search  and  another  charge 
for  each  article,  NewsLibrary  allows 

Knight  Ridder  is  marketing  databases  of 
its  own,  and  other,  newspapers  through 
its  Web-based  NewsLibrary  (left)  as  a 
cheaper  alternative  to  more  extensive 
services  that  target  business  users. 
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“The  Web  is 
making  it  harder 
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The 

Newark 

Times 

Wins 

Three 

1998 

Pulitzer 

Prizes 


Linda  Greenhouse,  Supreme 
Court  correspondent  for  The  New  York 
Times,  has  won  the  1998  Pulitzer  Prize 
for  beat  reporting.  She  was  honored  for 
her  ability,  often  under  deadline  pres¬ 
sure,  to  report  the  Court  s  work  and  its 
significance  with  sophistication  and  a 
sense  of  history. 

0  Based  in  Washington, 
Ms.  Greenhouse  has 
covered  the  Court  for 
nearly  20  years,  report¬ 
ing  on  the  institution  as 
well  as  its  decisions, 
describing  and  antici¬ 
pating  trends  in  constitutional  law.  The 
dramatic  close  of  the  term  in  June  1997, 
when  the  Court  issued  an  extraordinary 
series  of  opinions  in  its  final  week,  was 
perhaps  the  ultimate  test  of  a  beat 
reporter  under  pressure.  With  excep¬ 
tional  clarity  and  nuance,  Ms. 
Greenhouse  reported  the  Court’s  deci¬ 
sions  on  assisted  suicide;  on  a  decency 
test  for  material  on  the  Internet;  on  the 
Brady  Law  and  its  import  for  Federal- 
state  relations,  and  on  Congress’s 
exceeding  its  power  in  legislating  new 
protections  for  the  practice  of  religion. 
She  also  wrote  the  obituary  of  Justice 
William  J.  Brennan  Jr.,  conveying  the 
spirit  of  the  man  as  well  as  his  impact  on 
American  law. 


Michiko  Kakutani,  the  senior  book 
critic  of  The  New  York  Times,  has  won 
the  1998  Pulitzer  Prize  for  criticism.  She 
was  honored  for  an  extensive  body  of 
writing  in  1997,  in  which  she  reviewed 
the  year’s  many  major  works  in  essays 
that  were  fearless  and  authoritative. 

No  more  demanding  test  for  a  book 
reviewer  could  be  devised  than  1997, 
when  publishers  brought  out  important 
and  controversial  novels  by  Thomas 
Pynchon,  Don  DeLillo,  John  Updike, 
Philip  Roth  and  Norman  Mailer,  and 
major  nonfiaion  works  by  writers 
including  Henry  Louis  Gates  and 
Gabriel  Garcia  Marquez.  In  reviews  of 
literary  quality  themselves,  Ms.  Kakutani 


not  only  brought  readers  the  news  of 
these  important  books,  but  helped  set 
the  terms  for  much  of  the  public  conver¬ 
sation  about  them.  None  of  her  pieces 
were  shy  about  taking  a  position,  but 
none  fell  back  on  what  she  or  others  had 
thought  in  the  past.  In  each  case  she 
reviewed  the  book,  not  the  reputation, 
with  a  critical  but  sympathetic  intelli¬ 
gence  that  projected  itself  imaginatively 
into  the  mind  and  work  of  others. 


The  New  York  Times  has  won  the  1998 
Pulitzer  Prize  for  reporting  on  interna¬ 
tional  affairs.  The  newspaper  was 
honored  for  a  series  of  articles  on  the 
effects  of  drug  corruption  in  Mexico, 
written  by  Sam  Dillon  and  Julia  Preston 
of  The  Times’s  Mexico  City  bureau;  Tim 
Golden,  a  national  correspondent,  and 
Craig  Pyes,  a  freelance  journalist. 

In  1997,  The  Times  undertook  some¬ 
thing  almost  unheard-of  in  foreign 
correspondence:  a  major  investigation 
of  a  foreign  country,  one  vital  to  United 
States  security.  Drawing  on  classified 
intelligence  documents  and  interviews 
with  key  officials  in  both  Mexico  and 
the  United  States,  the  series  of  articles 
explored  how  Mexico’s  drug  barons  had 
acquired  the  money  and  power  to  sub¬ 
vert  an  entire  nation,  bribing  officials  for 
protection  and  having  Mexican  journal¬ 
ists  who  dared  to  report  on  them  either 
prosecuted  for  criminal  libel  or  killed. 
The  first  article,  about  two  Mexican 
governors  who  were  cooperating  with 
drug  traffickers  in  their  states,  resulted 
in  criminal  libel  complaints  against  The 
Times  (eventuaUy  dismissed  by  Mexico's 
Attorney  General).  Other  articles  exam¬ 
ined  the  short,  violent  life  of  a  foot 
soldier  in  one  of  Mexico’s  most  violent 
drug  gangs,  and  the  career  of  Mexico’s 
top  antidrug  official,  who  was  accused 
of  working  with  his  country’s  most 
powerful  trafficker.  The  series  had  a 
significant  effect  not  only  in  the  United 
States  but  also  in  Mexico,  where  the 
press  faces  legal  constraints  and  the 
threat  of  violence  in  pursuing  this  kind 
of  investigation. 


Expect  the  World*  |  www.nyt1mes.com  |  to  right:  Tim  Golden,  Sam  Dillon,  ]ulmPrestOK,  Stephen  Engelhergiseries  editor)  and  CraigPyes. 


Offline,  Local  Archive 
Revenue,  With 
Marketing  Bonus 

WHILE  MOST  PAPERS  are  investing  in 
marketing  their  archives  online,  the 
Columbus  Dispatch  is  making  money  by 
keeping  its  back  issues  off  line. 

Instead,  the  Dispatch  is  cutting  deals  with 
local  institutions  to  provide  the  content  to 
their  patrons.  For  instance,  its  1 3-y^ar  elec¬ 
tronic  archive  is  now  available  from  400  to 
500  computer  terminals  at  22  branches  of 
the  county  public  library'.  Down  the  road,  the 
newspaper  is  looking  to  wire  in  some  subur¬ 
ban  library  systems,  too. 

At  approximately  $  1 ,000  per  library  per 
year  plus  a  $65  charge  for  each  linked  com¬ 
puter  terminal,  the  service  will  never  be  a 
huge  moneymaker,  but  it  will  pay  for  itself. 

“To  a  newspaper,  it’s  kind  of  chicken  feed, 
but  it  keeps  the  place  from  being  repos¬ 
sessed,”  said  Jim  Hunter,  the  paper’s  chief 
librarian.  He  expects  archive  sales  to  local 
institutions  to  pay  back  the  paper’s  $60,000 
investment  within  two  years.  And,  he  notes, 
the  deal  provides  a  valuable  public  relations 
presence  to  patrons  of  public  libraries. 

Hunter  believes  that  putting  the  archives 
on  the  Internet  will  never  be  a  big  money¬ 
maker,  because  the  global  World  Wide  Web 
doesn’t  effectively  target  the  newspaper’s 
core  audience,  people  interested  in 
Columbus,  Ohio,  and  the  surrounding  area. 

“We  want  to  take  care  of  the  people  who 
matter  most  to  us,”  he  said.“l  think  the  online 
vendors  are  in  a  serious  situation  here.” 

Hunter’s  got  some  big  plans  for  his 
archive.  He’d  like  to  make  a  deal  to  wire  in 
state  university  libraries.  “A  single  contract 
with  them  would  be  greatly  rewarding,”  he 
said.  Also,  he  hopes  to  sell  to  some  of  the 
city’s  major  law  firms  and  businesses,  which 
may  find  value  in  tracking  state  legislation 
and  politics  through  newspaper  archives. 

He  thinks  he  can  beat  the  premium  ser¬ 
vices  like  Nexis  and  Dow  Jones  if  he  comes 
up  with  the  right  pricing  plan.  For  instance,  a 
single  search  on  Nexis  costs  about  $25, 
Hunter  says.  If  the  Dispatch  were  to  charge 
$100  a  month  to  a  local  business,  the  service 
would  be  “exponentially  cheaper”  than  the 
national  databases. 

Hunter  also  hopes  to  link  up  with  public 
and  private  schools  and  allow  students  to 
research  newspaper  files  —  also  establishing  a 
connection  to  the  next  generation  of  newspa¬ 
per  readers.  “The  opportunity  to  put  it  in 
every  one’s  hands  is  wonderful,”  he  said.  “The 
amount  of  money  we  make  from  this  depends 
on  how  attuned  we  are  to  our  customers.” 


users  to  search  for  free  from  a  list  of  titles  and 
dates  that  match  the  query.  It  charges  $  1  per  full- 
text  article,  though  .some  non-Knight  Ridder 
papers  tack  on  a  premium. 

What’s  more,  newspapers  have  long  com¬ 
plained  about  their  cut  of  the  revenue  generated 
when  users  access  their  data. 

For  instance,  Nexis  pays  newspapers  a  relatively 
tiny  share  of  the  revenue  their  stories  generate. 
One  mid-sized  daily  collects  17%  of  the  money 
Nexis  charges  for  using  its  content  —  or  around 
$6,000  per  month. 

NewsLibrary,  by  contrast,  kicks  back  60%  to  70% 
to  newspapers. 

During  the  Christmas  season,  NewsLibrary 
almost  doubled  its  traffic  from  a  year  ago. The  gain 
was  helped  by  a  joint  promotion  with  Sharper 
Image,  the  high-tech  gadget  retailer. 

Chris  Jennewein,  vice  president  of  technology 
and  operations  for  Knight  Ridder  New  Media,  said 
the  site  averaged  25,000  article  downloads  per 
month  during  the  promotion.  As  it  builds  usage,  he 
says,  NewsLibrary  can  give  Nexis  and  Dow  Jones  a 
run  for  their  money. 

“In  general,  the  Web  is  making  it  harder  and 
harder  for  professional  services  to  compete,” 
Jennewein  said.  “I  think  you’ll  see  the  Web  serves 
both  a  consumer  and  business  audience  and  the 
professional  services  serving  a  diminished  audi¬ 
ence.” 

NO  WORRIES  FOR  LEXIS-NEXIS? 

But  Lexis-Nexis,  a  subsidiary  of  British-based 
publishing  giant  Reed  Elsevier,  and  Dow  Jones 
Interactive,  the  electronic  publishing  arm  of  the 
Wall  Street  JournaVs  parent  company,  aren’t  wor¬ 
ried. 

“I  don’t  think  that’s  going  to  compromise  our 
business  one  bit,”  said  Tim  Andrews,  editor  and 
executive  director  of  Dow  Jones  Interactive 
Publishing. 

Andrews  said  his  archive  of  6,000  publications 
is  available  from  every  computer  terminal  at  mega¬ 
businesses  like  Microsoft  and  accounting  giant 
Coopers  &  Lybrand. 

“Our  goal  is  to  get  on  the  desktops  of  the  largest 
corporations  in  the  world,”  said  Andrews. 

And  at  Nexis,  senior  director  of  marketing 
Patrick  Toner  said,  “We  certainly  haven’t  noticed 
it.  We  haven’t  had  any  customers  call  up  and  can¬ 
cel.” 

Toner  suggested  that  Knight  Ridder  experiment 
by  building  direct  links  from  archives  to  current 
stories.  “They  have  the  opportunity  to  create  the 
demand,”  he  said. “If  they’re  clever,  they'll  link  from 
a  current  story  to  an  archived  one  on  the  same 
topic.” 

If  it  keeps  up  its  average  of  25,000  article  down¬ 
loads  a  month,  NewsLibrary'  will  be  on  track  to 
handle  a  tidy  300,000  transactions  a  year.  By  con¬ 
trast,  Lexis-Nexis  reports  that  it  handled  109. 3  mil¬ 
lion  searches  in  1997. 

But  despite  the  difference  in  scope,  Dow  Jones 
certainly  isn’t  taking  Knight  Ridder  for  granted.  It 
is  set  to  unchain  its  news  archive  on  the  Web,  prt> 
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j  The  Morgue  Morphs 

The  BALTIMORE  SUN  has  embarked  on  an  ambitious 
project  to  digitize  its  entire  clippings  morgue,  featur¬ 
ing  articles  dating  back  to  the  192()s. 

Using  sophisticated  new  software  to  scan  old  cut  up 
newspaper  clippings  and  convert  them  into  searchable 
text  files,  the  paper  hopes  to  have  its  entire  morgue  — 
featuring  hundreds  of  envelopes  full  of  old  clips  —  digi¬ 
tized  by  the  end  of  the  year.  The  $300,000  project  is 
designed  to  provide  reporters  with  desktop  access  to  the 
newspaper’s  historic  articles. 

“Not  only  is  it  cost-efficient,  but  it  helps  preserve  the 
clips,”  said  Sandy  Lev)',  director  of  library  and  information 
i  services.  If  successful,  the  project  will  make  the  Sun  the 
I  first  paper  in  the  country  to  tap  the  technology'  in  order 
to  convert  all  its  old  clippings  into  convenient  text  files. 

The  key  to  the  process  is  Retrievalware  optical  charac¬ 
ter  recognition  .softw'are  from  Excalibur  Technologies, 
Vienna,  Va.,  which  in  addition  to  converting  print  to  digi¬ 
tal  text,  employs  a  400,000-word  dictionary,  a  database  of 
50,000  idioms  and  a  concept  archive  of  1.6  million  words 
to  correct  for  scanner  errors  and  aid  searching. 

“We  believe  there’s  a  rule  of  five  or  10  out  there,” 
explained  Mark  Demers,  director  of  marketing  for  the 
software  company  —  that  is,  if  a  search  engine  doesn’t 
find  the  document  a  person  wants  within  the  first  five  or 
10  articles  retrieved,  it  isn’t  really  helping. 

To  that  end,  Excalibur  offers  a  smart,  concept-based 
way  to  search.  If  a  business  reporter  wants  to  find  the 
word  “stock,”  for  example,  Excalibur  can  also  automatical¬ 
ly  .search  for  related  terms  like  “financial  institution,” 
“thrift”  and  “share,”  increasing  the  scope  of  the  search.  “It 
bridges  the  gap  between  whoever  wrote  it  and  whoever 
is  .searching,”  Demers  said. 

Though  Lev7  is  excited  about  the  project,  other  news 
librarians  are  more  skeptical. 

The  Boston  Globe,  for  instance,  has  chosen  to  use  an 
old-fashioned  method  of  preserv  ing  its  morgue;  micro¬ 
film. 

“Ten  percent  of  our  collection  is  looked  at  90  percent 
of  the  time,  and  the  other  90  percent  is  looked  at  10  per¬ 
cent  of  the  time”  said  Lisa  Tuite,  the  paper’s  library'  direc¬ 
tor.  “What’s  the  added  value  of  having  it  all  digitized?” 

In  fact,  the  newspapers  that  pioneered  the  digital 


morgue  —  albeit  using  outdated  scanning  technology' 
that  wasn’t  text-searchable  —  found  results  unsatisfying. 

The  Orlando  Sentinel,  for  instance,  digitized  its  archive 
five  years  ago. Today,  the  paper  is  redoing  the  entire  job. 
“The  system  we  have  is  archaic,”  said  Judy  Grimsley,  who 
started  out  as  an  article  clipper  and  is  now  editorial 
research  manager. “It’s  got  to  be  quick  or  it’s  no  good  — 
that’s  why  I  hate  it.” 

Grimsley  explains  that  the  paper  had  problems  with 
scanning,  becau.se  newsprint  ages  at  different  rates,  and 
different  shades  of  yellow  can  distort  a  scanned  image.  “1 
can’t  imagine  that  anyone  wouldn’t  have  problems  digitiz¬ 
ing  their  old  clippings,”  she  said. 

The  Fort  Lauderdale,  Fla.-based  Sun-Sentinel,  which 
started  the  four-year  process  of  converting  its  archive  to 
optical  disks  back  in  1989,  was  the  first  paper  in  the 
country  to  embrace  the  digital  future. 

“We  think  it  paid  off  becau.se  it’s  certainly  better  than 
going  through  all  those  file  envelopes,”  said  Bob  Isaacs, 
editorial  research  manager. 

Nonetheless,  he  said,  Sun-Sentinel  managers  only 
approved  the  project  because  the  paper  was  in  a  space 
crunch  and  the  move  saved  700  square  feet  of  floor 
space  —  a  pretty  valuable  commodity'  in  an  overcrowded 
newsroom. 

Lacking  reliable  OCR,  both  Florida  papers  scanned 
their  archives  as  unsearchable  page  images,  so  they  use 
computerized  indexes  to  find  articles.  For  them,  digitizing 
the  morgue  was  simply  an  efficient  storage  option,  not  a 
means  of  creating  a  fully  .searchable  database. 

In  Baltimore,  Levy  is  excited  about  the  prospect  of  a 
completely  digital  morgue  and  hopes  that  advances  in 
imaging  and  text  searching  will  make  it  an  efficient,  user- 
friendly  system.  She  has  no  doubt  archive  searches  will  be 
fast. 

But  Boston’s  Tuite  remains  devoted  to  the  tried  and 
true  method  of  newspaper  archiving.  Digitizing,  she  says, 
may  sound  great  on  paper,  but  those  puzzling  pixels  may 
never  be  as  efficient  as  the  time-tested  combination  of  an 
expert  news  librarian  with  a  pair  of  scissors  and  a  mecha¬ 
nized  rotary'  file  with  burgeoning  pocket  envelopes  full  of 
clippings. 

With  digital  retrieval,  she  noted,“I  could  search  for 
about  an  hour  to  give  somebody  the  same  thing  I’d  give 
them  right  away  from  the  old  clippings  file.” 


viding  free  access  through  MSNBC,  the  site  jointly- 
operated  by  Microsoft  and  NBC  News.  In  the  near 
future,  MSNBC  visitors  will  be  able  to  search  the 
Dow  Jones  Interactive  archive  gratis  and  read  full- 
text  articles  at  $2.95  per  story’  —  quite  a  bargain. 

Wliile  NewsLibrary  is  cheaper,  Dow  Jones’  ser¬ 
vice  is  deeper,  providing  access  to  clips  going  back 
to  the  196()s.  NewsLibrary-,  by  contrast,  has  no 
papers  from  before  1980  on  its  site. 

And  one  newspaper  librarian  suggested  that  the 
easy-to-access  Dow  Jones  rollout  on  MSNBC  may 
pull  business  away  from  Nexis,  too. 

“It  may  cut  down  on  our  use  of  Lexis-Nexis,” 
said  Bolhafner,  the  Post-Dispatch  news  researcher. 
“Three  dollars  a  story-  is  more  than  InfiNet,  but  it’s 
a  hell  of  a  lot  cheaper  than  Nexis.” 


For  its  part,  Nexis  dismisses  the  Dow-  Jones 
mass-market  maneuver  as  meaningless.  “They’re 
just  wa.sting  their  time,”  Toner  .scoffed.  “People 
don’t  want  to  buy  news  bit  by  bit.” 

He  noted  that  five  years  ago,  Nexis  experiment¬ 
ed  unsuccessfully-  w-ith  letting  Internet  u.sers 
search  for  free  and  download  articles  for  a  fixed 
fee. 

“Nobody  drove  by,”  he  said,  noting  that  the  ser¬ 
vice  only  developed  a  few  thousand  users  —  “not 
enough  traffic  to  keep  us  interested.” 

Which  is  just  fine  with  New-sLibrary’s 
Jennewein.  “The  professional  search  services  do 
not  reach  the  consumer  audience,”  he  said.  “This 
has  become  a  significant  transactional  business 
for  us.”  ■ 
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The  Power  And  Value 
Of  News  Archives 

How  new  virtual  library  technologies  are  generating  new  revenues 
as  well  as  new  questions  for  newspaper  managers 
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Although  everyone  understands 

the  general  concept,  the  full  potential  of 
sophisticated  online  archiving  systems  is 
not  obvious  to  surprising  numbers  of 
newspaper  managers,  according  to  many  experi¬ 
enced  in  tbe  field. 

But  those  authorities  also  say  that  more  and 
more  newspaper  executives  are  experiencing  that 
transcendent  moment  in  which  they  flash  on  how 
new  database  technologies  can  make  their  news 
archives  a  high-profile  corporate  asset  rather  than 
a  low-level  library'  chore. 

“We  recognized  suddenly  that  our  information, 
storage  and  retrieval  system  was  a  true  strategic 
tool  on  which  we  could  build  businesses,” 
explained  Shaun  O’L.  Higgins,  president  of  the 
new  media  ventures  division  of  the  Spokesman- 
Review  of  Spokane,  Wash. 

ALMOST  INSTANT  BOOKS 

Higgins  explained  the  newspaper’s  digital 
archives  first  proved  their  worth  as  a  new  sort  of 
publishing  tool  in  1996  when  the  Spokane  area 
suffered  an  ice  storm  of  historic  proportions. 

Over  several  days  large  amounts  of  text  stories 
and  photographs  were  wx)rked  up  in  the  normal 
digital  format  to  be  published  in  the  paper  and 
then  routed  to  the  paper’s  recently  upgraded  elec¬ 
tronic  archive  system. 

When  the  newspaper  editors  explored  the  idea 


store  shelves  in  H  days.  It  sold  out. 

When  the  Washington  State  Cougars  went  to 
the  Rose  Bowl  early  this  year  —  for  the  first  time 
in  67  years  —  the  Spokesman-Review  instant 
book  crew  launched  into  action  again.  Using  its 
extensive  collection  of  archived  Cougars  photos 
and  stories,  it  produced  a  news-event-related  book 
documenting  the  Cougars’  1997  season  up  to  the 
ciifflianger  of  a  game  in  November  that  clinched 
their  place  in  the  1998  Rose  Bowl.  Prt)duced  from 
text  and  photos  fktwed  out  of  the  digital  archive. 
Team  of  Destiny  was  also  rushed  to  the  shelves 
before  Christmas,  in  advance  of  the  game.  It  also 
sold  out,  further  demonstrating  how  archive  tech¬ 
nologies  present  new  sorts  of  revenue-producing 
opportunities  for  newsrooms,  said  Higgins. 

BOOSTING  NEWSROOM  PRODUCTION 

Well-designed  and  maintained  archives  also 
increase  the  efficiency  and  quality  of  newsroom 
output.  For  instance,  the  level  of  turnover  in  its 
staff  puts  the  new  sroom  at  a  disadvantage  because 
it  takes  substantial  amounts  of  time  for  newly 
hired  reporters  to  understand  the  historical  con¬ 
text  of  mam'  local  events.  But  the  paper’s  archives, 
if  structured  to  be  easily  available  to  newsroom 
writers,  can  become  an  effective  tool  to  help 
ensure  that  context,  according  to  .Michael  Tucker. 
Tucker  is  manager  of  marketing  communications 
for  Gannett  .Media  Technologies  International  of 


of  putting  out  a  special  book 
documenting  the  weather 
catastrophe,  they  quickly 
realized  they  could  pull  the 
appropriate  text  and  photos 
from  the  archives  and  flow 
them  into  a  page  layout  pro¬ 
gram  in  a  manner  that  sud¬ 
denly  made  “almost- 
instant”  book  production  ^ 

po.ssible.  j 

The  lOO-page,  full-color 
paperback  book  that  result¬ 
ed  from  that  pilot  project  — 
Ice  Storm  ’96:  Days  of 
Darkness,  Days  of  Cold  — 
contained  87  photos  and 
moved  from  concept  to  book- 

Miller,  of  Seattle,  manages  tbe 


American  Society  of  Journalists 


Cincinnati,  Ohio.  He  sug¬ 
gests  that  because  of  news¬ 
room  staff  turnover,  a 
paper’s  archive  should  go 
back  at  least  eight  years. 

DATA  STRUCTURE  AND 
DEPTH 

Unfortunately,  an  archive 
means  nothing  if  informa¬ 
tion  is  not  stored  in  a  man¬ 
ner  that  facilitates,  rather 
than  hinders,  retrieval.  How 
are  old  news  stories 
indexed?  Where  are  they 
stored?  How  are  they  acces¬ 
sible?  These  are  just  a  few 
(See  Books  on  page  49) 

Digital  archives  made  these 
news-review  hooks  a  snap 
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At  Hearst  Newspapers,  we  realize  our  greatest  assets  are  our  people.  The 
annual  Eagle  Awards  recognize  outstanding  efforts  made  by  individuals  | 
throughout  the  year.  For  more  than  100  years,  the  Eagle  has  stood  as  the  symbol  for  the 
Hearst  Corporation.  It  is  a  reminder  of  the  spirit  of  excellence  to  which  we  all  aspire.  We 
extend  our  congratulations  and  gratitude  to  this  year's  1998  Eagle  Award  winners. 
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New  Daily  PajDer 
Launched  In  Idaho 

Publisher  named;  staff  hired 


Bucking  THE  TREND  of  daily 
newspaper  cutbacks  and  closings, 
the  Hagadone  Corp.  of  Idaho  has 
launched  the  new  daily  Post  Palls 
Press.  Post  Falls  is  located  nine  miles 
from  (x)eur  d’Alene,  where  the  compa¬ 
ny  also  publishes  the  Coeur  d’Alene 
Press. 

“It  won’t  be  a  financial  success  right 
awa>,  but  we  re  in  it  for  the  long  haul,” 
said  Duane  Hagadone,  company  presi¬ 
dent.  “A  strong  newspaper  is  an  impor¬ 
tant  step  in  the  growth  of  any  commu¬ 
nity.” 

The  corporation  already  operates 
the  weekly  Post  Falls  Tribune,  which 
will  continue  publication,  said  Roy 
Wellman,  president  of  Hagadone’s 
Communications  Division.  “We  think 
there  is  a  market  there  for  two  papers 
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but  we  ll  let  the  public  decide.” 

Lila  Horvath  was  named  publisher  of 
the  new  morning  broadsheet  and  will 
oversee  a  staff  of  nine.  She  said  Press 
coverage  will  augment  stories  in  the 
weekly  Tribune.  Coeur  d’Alene  Press 
subscribers  in  Post  Falls  will  continue 
to  get  most  of  the  same  news  they  are 
used  to  receiving,  along  with  a  “dramat¬ 
ic  increase”  in  Post  Falls  news. 

Hagadone  said  the  paper  will  have 
state-of-the-art  equipment  and  may 
eventually  be  housed  in  a  new  build¬ 
ing. 

Altogether,  the  company  publishes 
three  weeklies  and  four  dailies  in  north 
Idaho,  as  well  as  dailies  in  Sioux  City, 
Iowa,  Moses  Lake,  Wash.,  and  Kalispell, 
Mont. The  Idaho  staff  comprises  70 
reporters,  photographers  and  editors. 
The  corporation  also  has  several  other 
business  holdings,  including  the  lead¬ 
ing  hotel  in  the  resort  town  of  Coeur 
d’Alene.  —  M.L.  Stein 

$6,000  Over 
5  Years  For  Wash. 
Post  Mailers 

After  a  year  of  publicly  flailing 
each  other  with  tough  talk,  picket 
lines  and  combative  print  and  radio 
ads,  the  Washington  Post  and  its  mail¬ 
ers  have  reached  a  tentative  contract 
agreement. 

The  pact  calls  for  a  $6,000  pay 
increase  over  the  5-year  life  of  the  con¬ 
tract  with  Local  14201  of  the 
Communications  Workers  of  America, 
which  represents  some  600  workers 
who  operate  the  machinery  that 
inserts  preprinted  ads. 

Workers  will  see  their  base  pay  go 
up  $23  per  week  in  the  second,  fourth 
and  fifth  years,  and  will  get  lump-sum 
bonuses  in  the  first  and  third.  Workers 
will  continue  to  get  overtime  pay  after 
35  hours  of  work  in  a  week,  and  will 
get  five  weeks  of  vacation  after  25 
years  of  service. 

In  a  statement.  Post  vice  president 
for  labor  Patricia  Dunn  said,  “We  are 
pleased  with  the  new  contract.  It  is  fair 
to  our  employees  and  will  help  keep 
us  stay  competitive  in  a  key  area  of  our 
business.” 

The  pact  requires  the  Post  to  pay 
70%  of  current  and  future  health  insur¬ 
ance  premiums,  and  workers  to  pay 
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30%. The  old  contract  split  costs  in 
reverse. 

“For  many  of  the  workers,  that’s  $40  i 
to  $60  per  week  in  their  pocket  | 

already,”  said  William  J.  Boarman,  a  CWA  j 
vice  president  and  chairman  of  its  bar¬ 
gaining  committee. The  change  makes 
health  coverage  affordable  to  more 
workers. 

About  250  of  the  workers  have  life¬ 
time  job  guarantees  under  past  con- 
tracts.The  new  contract  provides  job 
guarantees  for  its  duration. The  Post 
gained  the  right  to  hire  temporary 
workers  during  seasonal  rushes  and  to 
assign  them  either  as  mailers  or 
helpers,  and  permanent  workers  can¬ 
not  be  laid  off  as  long  as  such  temps 
are  on  the  payroll. 

The  old  contract  expired  in  June 
1997,  and  the  new  accord  was  reached 
on  April  7.  A  ratification  vote  was 
expected  before  the  end  of  the  month. 

—  Kelvin  Childs 

L.A.  Times  Rushes 
Into  Copley  Void 

New  weekly  section 
soon  to  go  daily 


Rushing  in  to  fill  the  gap  left  by 
the  recent  closure  of  the  23,000- 
circulation  Santa  Monica  Outlook,  the 
Los  Angeles  Times  is  publishing  Our 
Times,  a  new  weekly  section  with  local 
coverage  of  Santa  Monica,  Venice  and 
neighboring  communities  formerly 
served  by  the  Outlook. 

Copley  Los  Angeles  Newspapers 
folded  the  Outlook  and  the  San  Pedro 
News-Pilot  on  March  14.  Its  third 
paper,  the  Daily  Breeze  in  Torrance  in 
the  South  Bay  area,  continues  to  pub¬ 
lish. 

The  new  Our  Times,  produced  by 
Los  Angeles  Times  subsidiary’ Times 
Community  News  Service,  is  being 
inserted  into  roughly  64,000  Thursday 
copies  of  the  Los  Angeles  Times'  home 
and  street  sales  editions.  It  may  soon 
go  daily. 

TCN  publishes  community  newspa¬ 
pers  in  Los  Angeles  and  Orange  coun¬ 
ties,  including  the  Glendale  News- 
Press,  Burbank  Leader  and  the  Daily 
Pilot  in  Orange  County. 

“The  closing  of  the  Santa  Monica 
Outlook  gives  us  an  opportunity  and  a 


Our  Times 


responsibility  to  provide  residents  of 
the  area  with  the  local  news  that  had 
been  so  well-provided  by  the  Outlook 
for  so  many  years,”  said  Times  publish¬ 
er  Mark  Willes.  “TCN  has  an  established 
team  that  excels  in  community  report¬ 
ing.” 

Times  senior  vice  president  of 
regional  editions,  Robert  G.  iMagnuson, 
said  the  company  plans  to  make  Our 
Times  a  daily  “as  quickly  as  possible,” 
adding  that  it  will  be  a  “true  communi¬ 
ty  newspaper  with  100  percent  local 
news  for  those  residents.” 

Magnuson  announced  the  Times' 
intention  to  continue  Friday  and 
Sunday  delivery'  of  its  Westside  Weekly 
section  to  a  wide  range  of  West  Los 
Angeles  communities,  including  Santa 
Monica  and  Venice. 

Our  Times,  he  said,  will  provide  a 
more  local  news  package,  focusing  on 
a  smaller  geographic  area.  Westside 
Weekly  city  editor  Orli  Low  was  named 
editor  of  Our  Times  and  will  oversee  a 
staff  of  six.  —  M.L.  Stein 


H  National  Press  Foundation 

HOMEOWNERS 

INSURANCE 

A  PROGRAM  FOR  JOURNALISTS 

June  14-17 

AU  Expenses  Paid 

Do  you  handle  huiricanes,  floods,  tornadoes,  brush  flies,  and  earthquakes  and  wonder  where  all  the 
coverage  went  -  or  why  it’s  still  written?  Do  you  dread  the  periodic  -  but  important  -  homeowners 
insurance  story?  Do  you  wondo-  why  some  urban  neighborhoods  have  an  easier  time  prospering  than 
others  do?  This  could  be  the  program  for  you.  This  is  the  first  program  of  its  kind  for  working  print 
and  broadcast  journalists  concerned  with  business,  finance,  consumer  and  insurance  issues.  Orgaiiized 
by  NPF  as  one  of  our  “Fundamentals  of,-”  programs,  this  intense,  3-1/2  day  program  will  bring  in 
business  school  professors,  consumer  advocates,  insurance  executives,  regulators,  risk  assessors, 
architects  and  others  for  an  on-the-record  discussion  of  all  aspects  of  homeowners  insurance.  Twelve 
all-expense  paid  fellowships  are  available  to  qualified  journalists.  Topics  include: 

•  The  Homeowner  Insurance  Industry  Defined 

•  Insuring  Property  In  A  Changing  World 

•  Fues,  Floods,  Tornadoes,  Etc.:  Disasters  By  The  Numbers 

•  Want  To  Buy  An  Agency  In  Florida  Or  Califoniia? 

(Or  Why  Some  Companies  Will  Or  Won’t  Cover  Losses  In  Those  Areas) 

•  Risky  Houses:  Why  That  Ocean-Front  Tree  House  In  An  Earthquake  Zone 

May  Have  Some  Hidden  Liabilities 

•  Improving  The  Neighborhood:  The  Urban  v.  The  Suburban  Setting 

•  Regulatory  Issues 

•  Trends  In  Insurance 

•  How  To  Read  A  Financial  Statement 

There  is  no  application  form.  To  apply,  send  a  letter  why  you  wish  to  attend,  a  letter  of  support 
from  your  supervisor,  a  brief  bio  and  a  clip  or  tape.  Applications  will  not  be  returned.  Application 
deadline  is  Friday,  May  15  at  5  p.m.  Send  applications  to  National  Press  Foundation 
Homeowners  Insurance  Program,  1282  National  Pi^s  Building,  Washington,  D.C.,  20045.  Call 
for  information  at  202-662-7356.  E-mail  is  www.natniess.ore.  Fax  is  202-662-1232. 

Underwritten  by  a  grant  fitrm  State  Farm  Insurance  Companies. 

The  National  Press  Foundation  is  a  non-profit  educationai  foundation. 
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Kids  Gunning  Down  Kids 


And  the  reporters  that  write  about  them 


CHILDREN  GUNNING  DOWN  children 
and  the  press  coverage  generated  by 
such  events  was  the  subject  of  a  spirit- 
'  -  ed  April  seminar  at  Columbia 
University  in  New  York  City. 

Asking  if  media  reporting  on  violence  among 
children  has  itself  been  delinquent,  a  gathering  of 
journalists,  judges,  authors,  clerics  and  academics 
agreed  to  disagree  for  a  day  in  the  Lecture  Hall  of 
Columbia’s 
Journalism  Building. 
In  repartee  often 
laced  with  as  much 


eloquence  as  pathos,  they  wrestled  over  who  is 
responsible  for  what  when  it  comes  to  chroni¬ 
cling  the  violent  behavior  of  America’s  beaten, 
abused  and  neglected  children. 

Some  participants  called  for  editors  and 
reporters  to  abandon  their  focus  on  the  sensa¬ 
tional  aspects  of  child-on-child  crime  stories  in 
favor  of  writing  “more  gracefully  about  the  root 
causes  of  these  timeless  tragedies.” 

The  event  was  sponsored  by  the  Scripps 
Howard  Program  in  Religion,  Journalism  and 
Spiritual  Life  and  the  Prudential  Fellowship  for 
Children. 


BY  ROBERT  NEUWIRTH 


The  News  Beat  Goes  On 
At  AP,  150  Years  Later 

Around  the  world,  24  hours  a  day,  seven  days  a  week,  the  co-op 
chronicles  human  history  as  it  unfolds  in  ceaseless  waves 


As  IT  CELEBRATED  its  15()th  anniversary' 
in  Dallas,  the  Associated  Press  elected 
three  new  board  members.  Joining  the 
news  co-operative’s  ruling  body  are  Joe 
Hladky,  president  and  publisher  of  the  Gazette  of 
C>edar  Rapids,  Iowa;  George  B.  Irish,  vice  presi¬ 
dent  and  general  manger  of  newspapers  of 
Hearst  Corp.,  representing  the  Albany,  N.Y.,  Times 
Union,  and  Uzal  H.  Martz  Jr.,  president  and  pub¬ 
lisher  of  the  Pottsville  (Pa.)  Republican,  repre¬ 
senting  a  city'  with  less  than  50,000  population. 

Hladky  assumes  the  remaining  year  of  the  posi¬ 
tion  formerly  held  by  Harte-Hankes  CEO  Larry' 
Franklin,  who  resigned  from  the  board  after  the 
company  sold  its  daily  papers. 

Four  board  members  were  re-elected:  Tony 
Ridder,  chairman  and  CEO  of  Knight  Ridder; 

David  E.  Easterly,  of  Cox  Enterprises,  representing 
the  Dayton  Daily  News;  Lissa  Walls  Vahldiek  of 
Southern  Newspapers,  representing  the  Baytown 
(Texas)  Sun;  and  Richard  J.  Harrington  of 
Thomson  Newspapers,  representing  the 
Repository,  Canton,  Ohio. 

Ridder  was  the  lead  vote-getter,  snagging 
16,497,  followed  by  Easterly  (15,997), Vahldiek 
(14,431),  Harrington  (12,289),  Irish  (1 1,424)  and 
Hladky  (9,230).  Losing  candidates  in  the  hotly 
contested  election  ranged  from  MediaNews 
Group  mogul  William  Dean  Singleton  (8,902 
votes)  to  small-town  California  publisher  Foy 
McNaughton  (2,294).  Martz  took  13,272  votes  to 
win  the  small<'ity’  seat. 

Donald  Newhouse  of  Advance  Publications  and 
the  Newark,  N.J.,3Y«r-/,e(/^er,  was  re-elected  AP 
chairman. 

As  part  of  its  annual  meeting,  held  in  coordina¬ 
tion  with  the  Newspaper  Association  of  America 
convention,  AP  unanimously  approved  a  resolu¬ 
tion  allowing  appointed  directors,  who  can  serve 
for  a  maximum  of  six  years,  to  be  elected  to  the 
board  for  an  additional  three-year  term.  With  the 
exception  of  the  chairman,  AP  prohibits  officers 
from  serving  more  than  nine  years. 

AP  is  a  co-operative  news-gathering  organiza¬ 
tion  that  serves  1 ,600  U.S.  newspapers  and  6,000 
radio  and  television  outlets.  With  bureaus  in  240 
cities  and  72  countries  —  including  a  new  out¬ 
post  in  Shanghai,  China,  designed  to  provide 
news  important  to  global  investors  —  AP  has  a 
staff  of  3,500. 

AP  reported  a  loss  of  $4.8  million  in  1997  (a 
69%  improvement  over  1996)  on  revenues  of 


$441.3  million.  APTV,  its 
London-based  video 
news  feed,  reported  a 
75%  jump  in  revenues, 
but  po,sted  a  $16.1  mil¬ 
lion  loss  —  just  18%  bet¬ 
ter  than  19%. 

While  not  revealing 
specific  numbers,  AP  said 
that  AdSEND,  its  advertis¬ 
ing  service,  ran  a  profit  in 
1997.  Overall,  non-news 
operations  now  account 
for  25%  of  AP’s  revenues. 

AP’s  presentation  also 
featured  a  discussion 
with  five  journalists  — 

Middle  East  bureau  chief 
Earlene  Fisher,  White 
House  correspondent 
Terry'  Hunt,  Moscow 
bureau  chief  Barry' 

Renfrew,  Indonesia 
bureau  chief  Geoff  Spencer  and  Washington 
bureau  chief  Jon  Wolman. 

Asked  about  press  freedom  in  Russia,  Renfrew 
joked, “No  one's  tried  to  shoot  me  for  several 
months,  so  things  are  looking  up.”  But,  he  added, 
Russia  is  now  a  highly  competitive  news  market, 
with  more  than  24  dailies  slugging  it  out  in 
Moscow  alone. 

Wolman,  grading  press  performance  in  cover¬ 
ing  the  sex  scandal  at  the  White  House,  gave  “a 
‘C’  for  confusing,  a  ‘D’  for  demanding,  an  E’  for 
effort,  and  an  ‘X’  for  excess,  for  the  overkill  that 
seemingly  accompanies  every  big  story  .” 

At  the  annual  AP  luncheon.  Sen.  Daniel  Patrick 
Moynihan  (D-NY)  saluted  AP’s  achievements  over 
the  past  1 50  years.  AP,  Moynihan  said,  makes 
“democratic  politics  become  possible  because 
people  basically  have  the  same  information,  and 
accordingly,  can  reach  common  understandings." 

He  noted  that  the  same  year  the  AP  was  found¬ 
ed  in  New  York  —  1848  —  Karl  ,Marx  and 
Frederich  Engels  were  creating  a  network  t)f  cor¬ 
respondents  in  Europe.  Moynihan  qut)ted  AP 
reporter  Lawrence  Gobright  as  distinguishing  the 
American  co-operative  from  its  European  com¬ 
petitor;  “My  business  is  to  communicate  facts.” 

“If  you  really  what  to  know  what’s  going  on  in 
the  world,”  Moynihan  told  the  assembled  publish¬ 
ers,  “read  the  AP  wire.”  ■ 


"If  you  really  what  to  know 
what's  going  on  in  the  world,  read 
the  AP  wire." 


—  Sen.  Daniel  Patrick  Moynihan 
(D-N.Y.) 
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MIKbTHEILER/HEUURS 


BY  IAN  E.  ANDERSON 


Dirks,  Van  Essen  &  Associates 


most  recently  in 
the  Journal'^ 
Washington  bu- 
reau,  was  named 
Hf  managing  editor 

J^kimbaI^  at  the  Review. 

JACQUELINE 
BUENO,  a  for¬ 
mer  staff  writer  with  the  Journal's 
national  staff  in  Atlanta  and  Miami, 
becomes  associate  editor  for  business 
at  the  Review. 


JOHN  KIM- 
BALL,  vice  presi- 
dent  of  advertis- 
ing  at  the  Bergen 
Count)',  N.J., 

Record,  has  been 
promoted  to 

senior  vice  presi-  chrisadams 
dent  of  sales  and 
is  overseeing  the 

design  of  structures  and  marketing 
links  for  all  advertising  sales  efforts  of 
Macromedia  Inc.,  Hackensack,  N.J. 

JONATHAN  ‘^SANDY  THEO” 
THEOPHILAKOS,  vice  president/gen¬ 
eral  manager  of  the  Record's  Passaic- 
Morris  headquarters  in  Wayne,  N.J.,  was 
named  vice  president  of  advertising. 

JODY  CALENDAR,  47,  deputy 
executive  editor  at  the  Asbiiry  Park 
(N.J.)  Press,  was  appointed  managing 
editor  at  the  Record. 


CHVCK  O’DANIEL 


national  sales  manager  for  the 
Bakersfield  Californian,  has  been 
named  display  advertising  manager. 

ROBERT  PRICE,  a  reporter  at  the 
Californian,  has  been  promoted  to  edi¬ 
tor  of  the  newspaper’s  Eye  Street  fea¬ 
ture  section. 

TRACEY  DAVIS,  network  manager 
at  the  Californian,  was  promoted  to 
information  systems  manager. 

DARIN  MIZNER  was  named 
senior  systems  analvst. 


IKE  MASSEY,  49,  president  and  CEO 
of  MediaNews  Group’s  Suburban  Los 
Angeles  Newspaper  Group,  was  named 
publisher  and  CEO  of  the  newly  ac¬ 
quired  Daily  News,  Woodland  Hills,  Calif. 


STEVE  KREHL,  publisher  at  the 
Wasilla,  Alaska,  Frontiersman,  has  been 
appointed  publisher  at  the  Ontario, 
Ore.,  Argus  Observer.  He  succeeds 
FRAN  McLEAN,  who  has  retired. 


CHRIS  ADAMS,  4 1 ,  managing  editor 
at  the  Waukegan,  111.,  A^CM’s-5i/n,  has 
been  appointed  executive  editor  of 
Copley  Chicago  Newspapers,  Plain- 
field,  111.  He  will  continue  to  oversee 
editorial  operations  at  the  News-Sun. 


RICK  TAPSCOTT,  congressional 
reporter  and  Maryland  editor  at  the 
Washington  Post,  has  been  named 
metro  editor  at  the  Des  Moines 
Register. 

BLAIR  CLAFLIN,  public  affairs  edi¬ 
tor  at  the  Rochester,  N.Y.,  Democrat 
and  Chronicle,  was  appointed  assistant 
Iowa  editor  at  the  Register. 


DAVID  ROUNDS,  vice  president/divi¬ 
sion  publications  at  Contra  Costa 
Newspapers  Inc., Walnut  Creek,  Calif., 
was  named  to  the  newly  created  posi¬ 
tion  of  vice  president  of  circulation. 

PAMELA  CENTER,  manager  of 
sales  development/ad  delivery,  was 
appointed  manager  of  promotions/ 
sales  development. 

PEGGY  MARSHBURN,  promotion 
manager,  becomes  community'  rela¬ 
tions  manager. 

JENNY  KOHLER,  advertising  man¬ 
ager  at  CCN’s  West  County  Times, 
Richmond,  Calif.,  was  promoted  to 
automotive  sales  manager  in  charge  of 
all  automotive  sales. 

SANDRA  ELDRIDGE  takes  over 
for  Kohler  in  Richmond. 

TERRY  FARMER,  sales  manager  at 
the  Marin  Independent  Journal, 
Novato,  Calif.,  was  named  retail  adver¬ 
tising  manager  for  CCN’s  Antioch, 
Calif.,  Ledger  Dispatch. 


JAY  DUCASSI,  an  editor  on  the  Page 
One  staff  at  the  Wall  Street  Journal, 
has  been  appointed  executive  editor  at 
the  Miami  Daily  Business  Review. 


CHUCK  ODANIEL,  the  regional/ 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Correction 

An  APRIL  11  “Newspeople”  item 
misidentified  the  new  title  of  Sue 
Schmitt.  She  was  promoted  to  editor  of 
Sun  Publications,  a  subsidiary  of 
Plainfield,  Ill. -based  Copley  Chicago 
Newspapers,  publisher  of  1 3  weeklies. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 
E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 
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OBITUARIES 


MARY  C.  HORNBY,  40,  editor  and 
publisher  at  Sun  Country  Senior 
Liring,  'd  free-distribution  monthly  in 
Las  Cruces,  N.M.,  and  vice  president  of 
Yellowstone  Newspapers  of  Montana, 
died  of  cancer  March  25. 

MYRICK  LAND,  76,  a  Nevada  writer 
and  former  assistant  journalism  profes¬ 
sor  at  the  University  of  Nevada,  Reno, 
died  March  25  in  Reno.  Land  was 
named  to  the  Nevada  Writers  Hall  of 
Fame  in  1996. 

O.C.  McDAVID,  86,  retired  managing 
editor  at  the  Jackson  (Miss.)  Daily 
News  and  father  of  Houston  Chronicle 
president  Gene  McDavid,  died  March 
1 2  in  Jackson.  He  was  being  treated  for 
lung  cancer  and  a  heart  attack. 

WILLIAM  D.  MONTALBANO,  57,  an 

award-winning  foreign  correspondent 
whose  assignments  spanned  the  globe, 
died  of  a  heart  attack  March  19  while 
walking  to  the  Los  Angeles  Times  office 
in  London,  where  he  was  bureau  chief 

ROSS  RVMORE,  86,  a  retired  United 
Press  International  teletypist  who 
worked  at  the  Chicago  Sun-Times 
until  he  was  80,  died  March  29  after  a 
long  battle  with  cancer. 

DONALD  SABATH,  67,  a  reporter  at 
the  Cleveland  Plain  Dealer  for  the 
past  45  years,  died  of  a  massive  brain 
hemorrhage  March  3. 

WILLIAM  SLATTERY,  50,  a  former 
reporter  at  the  New  York  Post,  Newark, 
N.J.,  Star-Ledger  and  Elizabeth,  N.J., 
Daily  Journal,  died  of  complications 
from  radiation  treatments  for 
Hodgkin’s  disease  on  April  8. 

JOHN  SWEETERMAN,  91,  who  was 

publisher  at  the  Washington  Post  in 
the  1960s  and  placed  a  key  role  in 
improving  its  business  operations,  died 
April  3  in  Chevy'  Chase,  Md. 

A  native  of  Ohio,  he  was  publisher 
of  the  Post  from  1961  to  1968,  after 
joining  the  newspaper  in  1950  and 
serving  as  its  business  manager.  He  was 
also  general  manager  at  the  Dayton 
(Ohio)  Journal-Herald,  where  he  had 
begun  as  an  office  boy. 

THOMAS  FALLON  TROTTER,  78, 

former  executive  editor  at  the  Mobile 


VERNE  A.  “PIZE”  PEYSER,  67,  a 

seventh-grade  dropout  who  parlayed 
a  passion  for  writing  into  a  long 
newspaper  career  and  set  in  motion 
a  scholarship  fund  in  his  last  days, 
died  of  brain  cancer  April  15. 

Peyser  spent  45  years  as  a  reporter 
and  editor  at  newspapers  across  the 
Midwest, West,  Northwest  and  South¬ 
west  iE&P April  ll,p.  12). 

His  last  job  was  managing 
editor  at  the  Mohave  Valley 
Daily  News,  Bullhead  City, 

Ariz.  He  went  to  Bullhead 
City  in  April  19SK)  as  manag¬ 
ing  editor  of  the  Booster 
and  turned  the  twice-a- 
week  shopper  into  what  is 
now  the  Daily  Neu’s. 

(Ala.)  Press  Register,  died  March  28  in 
Mobile. 

JAMES  THOMAS  VAWTER,  75,  who 

worked  in  the  retail  advertising  depart¬ 
ment  of  Muncie  Newspapers  Inc.  in 


Peyser  retired  as  metro  editor  of 
the  Arizona  Republic  in  1985. 

Born  in  Two  Rivers,  Wis.,  where  his 
father  was  managing  editor  of  a  small 
daily,  Verne  Peyser  moved  with  his 
family  to  nearby  Manitowoc  to  follow 
his  father  to  a  new  job.  His  family  left 
the  area  in  the  early  1940s. 

He  is  sur\’ived  by  three  sons,  two 
daughters,  six  grandchil¬ 
dren  and  one  great-grand¬ 
child.  In  lieu  of  flowers, 
Peyser  has  asked  for  dona¬ 
tions  to  University  of 
Arizona  Department  of 
Journalism,  c/o  Jim  Patten, 
Franklin  Building, 
University  of  Arizona, 
Tucson,  AZ  85721. 

Indiana  for  33  years,  died  March  30. 

LeROY  WINGENBACH,  75,  a  long¬ 
time  Leadville  (Colo.)  Herald 
Democrat  reporter  and  city  editor, 
died  Nov.  14. 


ffl  National  Press  Foundation 
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SOCIETY 
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Milking  Cows  Pays 
More  Than  Reporting 


Oklahoma  journalism  professor  says  the  low  wages  paid  by  many  newspapers 
are  'udderly  ridiculous'  and  hurt  the  product  as  well  as  the  profession 


Milking  cows  pays  more  than  report¬ 
ing  on  many  newspapers,  says  journal¬ 
ism  professor  Terry  Clark,  who  eited  a 
recent  dairy  company  advertisement  to 
support  his  claim. 

As  part  of  an  article  he  prepared  for  the 
Oklahoma  Publisher,  Cdark  reproduced  an  adver¬ 
tisement  from  Braum’s  Dairy  Farm  seeking  milkers 
at  $8  an  hour. 

“This  is  udderly  ridiculous,”  said  Clark,  who  is 
chairman  of  the  journalism  department  at  the 
Universit)  of  Central  Oklahoma.  “You  don’t  need 
to  be  able  to  spell,  write  or  edit,  run  a  computer, 
type,  ask  questions,  take  pictures  or  lay  out  pages. 
You  don’t  need  a  college  degree.  .  .  .That’s  more 
money  than  most  beginning  —  and  many  experi¬ 
enced  journalists  —  make  in  this  state.” 

Clark  did  a  little  research  on  the  ad  and  reports 
that  the  company  employs  48  milkers  who  work 
four  days  a  week.  Top  milkers  on  the  night  shift 
make  $9.15  an  hour  —  $366  a  week  or  $19,002  a 
year,  plus  benefits. 

Newspaper  salary  levels  is  a  subject  Clark  is  inti¬ 


mately  familiar  with  —  beyond  what  one  might 
expect  of  a  college  professor.  He  owned  a  weekly 
for  12  years  and  worked  on  weeklies  and  dailies  in 
Oklahoma  and  Iowa  before  becoming  a  teacher. 
Currently,  he  is  a  night  copy  editor  on  the  Daily 
Oklahoman  in  Oklahoma  Citv. 


SHORTAGE  OF  OUALIFIEO  JOURNALISTS 

As  a  professor  in  a  journalism  department,  Clark 
says  he  routinely  receives  many  calls  from  news¬ 
papers  “desperately”  seeking  reporters,  sportswrit- 
ers,  editors  and  advertising  staffers  —  jobs  that  are 
going  unfilled  “because  there  aren’t  people  to  take 
them.” 

“Even  though  I’ve  got  more  people  enrolled 
in  beginning  reporting  than  ever,  the  word  is 
out,”  he  continued.  “We  tell  our  students  .  .  . 
that  you’re  not  going  to  get  rich  in  journalism  and 
you  have  to  love  it  or  get  out.  But  those  students 
do  deserve  to  make  a  living  above  the  poverty 
level.  1  know  many  small  newspaper  people  who 
don’t  make  $8  an  hour  when  you  count  all  the 
hours  put  in  and  you’re  already  in  a  sur\4val 
mode.” 

Terming  low  salaries  for  journalists  a  shortsight¬ 
ed  policy  by  management,  Clark  observed;  “In 
newspapers,  our  niche,  our  strength  is  local  news. 
And  you  get  what  you  pay  for.  Low  pay  will  not 
usually  attract  the  top  people  and  the  news  is 
going  to  suffer  and  circulation  is  going 

I  to  continue  to  decline  until  we  go  out 
of  business.” 

Rural  newspapers  are  not  the  only 
miserly  employers,  Clark  said  in  an 
interview. 

Harking  back  to  the  time  he  owned 
the  weekly,  he  said  he  once  hired  an  edi¬ 
tor  from  a  metropolitan  paper  and  “I 
had  to  give  him  a  raise  from  what  he 
was  making.” 

Clark  claimed,  based  on  the  reports 
he  receives,  that  the  average  salary  for 
entry-level  hires  is  $19,000,  with  many 
papers  offering  less. 

The  writer  conceded,  however,  that 
some  small  papers  have  trouble  getting 
enough  advertising  or  news  to  ade¬ 
quately  compensate  staffers.  Still, 
he  contended,“We’ve  got  to  pav  people 
in  whose  hands  and  brains  we  entrust 
the  future  of  a  free  country'  more 
(See  Milking  on  page  49) 


Journalism  professor  Terry  Clark  (left) 
says  it's  "udderly  ridiculous”  that  news 
reporters  earn  less  than  cow  milkers 
like  this  one  (below)  at  Pleasant 
Pastures  Dairy  in  Oklahoma. 
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If  you  think  you  have  what  it  takes  to  be  the  best,  we  think  you’re  just  the  person  we’re  looking  for. 

At  Bloomberg,  we  make  it  easy  for  you  to  make  a  difference.  Your  ideas  count  and  your  talents  matter.  We  afford  you 
an  ever-changing  environment  where  no  two  days  are  ever  the  same,  and  where  individual  production  drives  our 
growth.  We  constantly  seek  those  who  want  to  be  the  best.  Come  to  where  the  strong  survive  and  be  a  part  of  our 
team.  We  are  seeking  qualified  candidates  for  the  following  worldwide  opportunities: 


NORTH 


REPORTER  POSITIONS:  New  YorK  •  Banking  •  Bond  Derivatives  •  Insurance  •  Municipal  Bonds  •  Real  Estate  Princeton  ■ 
Energy  Markets  •  Computers  •  Oil  •  Entertainment  •  Telecommunications  •  Aerospace  •  Chemicals  •  Sports  •  Atlanta  •  Chicago  •  PTiBnT  • 
Detroit  •  Los  Angeles  *  San  Francisco  *  Washington  D.C.  *  Economyt2)  *  Banking  •  Telecommunications 

EDITOR  POSITIONS  available  in  all  North  American  locations  including  Princeton  (Headline  Writer,  Sports) 
Washington  D.C.  (Legal/Congressional,  Telecommunications) 

OTHER  POSITIONS:  Dallas  (Bureau  Chief);  Princeton-Magazine  (Magazine  Editor,  Sr.  Editors  &  Market  Writers) 


AMERICA 


Lima  Reporters  Mexico  City  Reporters  (Mexico  City  based);  Editors  (New  York  City  based) 


EUROPE 


Copenhagen/ Dubiin/ Frankfurt/ London  Reporters  *  Currency  *  Securities  Industry  •  Companies  News 
Brussels/ London  Editors  •  Companies  News  *  Market  News  *  (Dommodities/Oil  *  Evenings  &  Weekends 
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i-EAST/AFRICA 


Dubai  Commodities/Johannesburg  Reporters 


Hong  Kong/ Jakarta/ Kuala  Lumpur/Seoul/Singapore/Sydney /Taipei/Tokyo 

Reporters  &  Editors 


To  quaiify  for  these  Reporter 
opportunities,  we  require: 

•  3  years  experience  with  a  major  news 
agency,  newspaper  or  magazine 

•  Expertise  and  sources 

in  specific  beats  or  locations 

•  Ability  to  cultivate  sources 

•  Confidence  with  numbers  and  prices 

•  Knowledge  of  local  economy 
and  financial/commodity  markets 

•  Ability  to  write  with  clarity  and  style 
under  tight  deadlines 

•  Capacity  to  thrive  under  pressure 
in  a  competitive  environment 

•  Fluency  in  local  languages  where  required 

•  Market-related  journalism  experience 


Please  send  resume/CV  and  writing  clips  to:  Howard  Horder,  Human  Resources  Dept. 
BN,  Bloomberg  L.P.,  499  Park  Avenue,  New  York,  NY  10022.  Fax:  (212)  940-1954; 
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Carrier  Turnover: 
Carrier  Collection 

A  success  Story  at  a  small  Oregon  paper 


Turnover  of  young  carriers  is  at  an  all- 
time  low  at  the  News-Register  of  McMinn¬ 
ville,  Ore.,  since  the  paper  ended  its  tradi¬ 
tion  of  carrier  collections  and  switched  to 
a  mail  invoicing  system  for  subscribers. 

“Finding  new  carriers  all  the  time  was  a  big  job,” 
explained  circulation  manager  Dick  Phillips.  “It 
was  not  only  tough  getting  the  kids  to  collect  the 
money,  it  was  also  tough  for  the  kids  to  get  their 

money  from  some 
customers."  He 
also  was  con¬ 
cerned  about  so 
many  youngsters 
walking  their 
routes  with  pock¬ 
ets  full  of  cash. 

Tired  of  a  con¬ 
stant  churn  in  the 
corps  of  more 
than  90  teenage 
carriers,  the 
thrice-weekly 
paper  ended  car¬ 
rier  collections 
and  began  invoic¬ 
ing  subscribers  by 
mail  every'  three 
months.  Subscrip¬ 
tions  to  the 
10,003-circulation 
News-Register  sell 
for  $5.25  a 
month. 

The  transition. 


ASSISTANT 
SPORTS  EDITOR 

The  Times-Picayune,  New  Orleans’ 
daily  newspaper,  seeks  an  Assis¬ 
tant  Sports  Editor.  We’re  looking  for 
seasoned  applicants  with  sports 
management  experience  at  a 
daily  newspaper.  Duties  will  in¬ 
clude  working  with  reporters,  copy 
editors,  photographers  and  graph¬ 
ics  artists  and  thinking  of  new  and 
innovative  ways  to  do  the  same  old 
things.  Send  resume  and  portfolio 
to; 

Lynn  Cunningham 
Assistant  to  the  Editor 

The  Times-Picayune 

3800  Howard  Avenue 
New  Orieans,  LA  70140 

Equal  Opportunity  Employer 


‘Our  turnover  rate 
is  more  than  50% 
less  than  what  it 
used  to  he” 


EDITORIAL  WRITER 
ORANGE  COUNTY  REGISTER 

The  Opinion  section  of  the  Orange  County  Register  is  seeking  an  experienced  editorial  writ¬ 
er  who  believes  in  the  libertarian  philosophy,  is  an  exemplary  writer  and  reporter  and  is 
particularly  interested  in  California  and  Orange  County  issues. 

The  candidate  should  have  a  special  expertise  in  a  discipline  such  as  history,  political  sci¬ 
ence,  law,  economics  or  constitutional  issues.  Editorial  writers  contribute  daily  editorials, 
in-depth  articles  for  Sunday  Commentary  and  periodic  book  reviews.  They  help  shape  the 
overall  section  and  its  direction.  Those  interested  in  applying  should  send  a  resume  and 
writing  samples  to; 

Cathy  Taylor  ^  „ 

Director  of  Editorial  and  Commentary 
625  N.  Grand  Avenue 
Santa  Ana,  CA  92701 

EOE 


however,  was  not  smooth.  The  paper  immediately 
lost  200  customers. “For  some,”  Phillips  said,“there 
was  a  sense  of  losing  a  neighborhood  tradition. 
Especially  senior  citizens  seemed  to  enjoy  the 
company  of  a  paper  carrier  coming  to  their  door 
on  a  regular  basis.” 

Not  all  carriers  were  crazy  about  the  idea  either, 
he  said. Two  quit  in  protest.  Most  lamented  the  loss 
of  tips.  But  in  an  attempt  to  address  that  problem, 
the  paper’s  new  invoices  provided  a  place  for  sub¬ 
scribers  to  include  a  tip 
with  their  payment,  just  like 
a  restaurant  check. 

In  addition,  the  new  sys¬ 
tem  adds  the  carrier’s  name 
and  phone  number  to  sub¬ 
scribers’  invoice  forms,  as 
well  as  a  place  for  subscriber 
comments  about  the  quality  of  delivery’  service. 

Carriers  were  encouraged  to  include  an  “I  am 
your  carrier”  form  with  the  papers  they  delivered 
on  their  first  week  on  the  route. 

In  addition,  all  papers  delivered  by  the  office  to 
make  up  for  missed  or  wet  papers  include  the  car¬ 
rier's  name  and  phone  number. 

Overall,  the  carriers  and  community  are  adjust¬ 
ing  to  the  new  reality  in  a  very  positive  way,  said 
Phillips.  In  December,  tips  totaling  $900  were 
received  and  distributed  to  carriers.  In  January, 
that  amount  increased  to  $1,014,  indicating  that 
more  subscribers  were  becoming  comfortable 
with  the  idea  of  tipping  remotely. 

On  the  day  the  carrier  payments  and  tips  are 
posted,  they  receive  a  letter  from  management 
documenting  their  earnings  and  congratulating 
them  for  providing  good  ser¬ 
vice. 

The  News-Register  is  so 
satisfied  with  the  results  of 
the  change  that  managers 
recently  asked  Phillips  to 
prepare  a  report  for  the 
Oregon  Newspaper  Pub¬ 
lishers  Association. 

“Our  turnover  rate  is  more 
than  50%  less  than  what  it 
used  to  be  before  the 
change,”  said  Phillips.  “At  the 
same  time,  our  district  advis¬ 
ers  can  now  focus  exclusive¬ 
ly  on  sales  and  service  rather 
than  collections-related  prob¬ 
lems.” 
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Trashing  News  Councils, 
Editors  Want  High  Standards 

TrJed-and-true  principles  can  help  plug  the  press'  credibility  gap 
editors  say,  not  an  organized,  guasi-judicial  panel  of  Monday  morning  guarterbacks 


April  25, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  29 


IN  A  SPIRITED  debate  over  public  distrust  of 
journalists,  a  panel  of  prominent  editors  and 
reporters  rejected  the  idea  of  news  councils, 
instead  asserting  that  newspapers  best  serve 
their  communities  if  editors  are  willing  to  make 
tough  decisions  about  coverage  and,  if  necessary, 
discuss  them  with  readers. 

"The  confession  of  sin  is 
very  important,”  said  Ben 
Bradlee,  former  editor  of  the 
Washington  Post.  But 
Bradlee  gave  two  thumbs 
down  to  news  councils, 
pointing  out  that  the 
National  News  Council, 
which  operated  in 
Washington  in  the  1970s, 
failed  to  become  an  effective 
tool  for  discussing  journalis¬ 
tic  issues. 

News  councils  —  volun- 
tar)'  bodies  that  convene  to 
hear  complaints  about  press 
"The  confession  of  sin  is  very  coverage  —  operate  in  two 
important."  states,  Minnesota  and  Hawaii. 

—  Ben  Bradlee,  former  editor,  Gary  Gilson,  executive 
Washington  Post  director  of  the  Minnesota 
News  Council,  said  they  exist 
not  to  censure  newspapers, 
but  to  provide  a  forum  for 
public  discussion  of  news- 
gathering  standards. 

“Ii  s  a  conversation,”  he 
4  Tb||H  said. “There  are  no  sanctions. 

i  1  No  news  council  should  be 
^  able  to  order  any  newspaper 

anything.  It’s  not  about 
whether  we  cover  the  White 
House  too  much.  It’s  about 
whether  a  newspaper  that 
m  S'  ^  publishes  the  name  of  a  17- 

w*  wm  \  year-old  incest  victim  has 

out  whether  we  co-  done  something  wrong.” 
ite  House  too  much.  News  councils,  he  said, 
irhether  a  newspa-  provide  a  public  forum  for 

blishes  the  name  of  people  who  feel  they  have 

lid  incest  victim  has  been  wronged  by  news  orga- 
thing  wrong."  nizations  short  of  going  to 

—  Gary  Gilson,  court.  In  order  to  take  a  case 
executive  director,  to  the  news  council,  in  fact, 
lesota  News  Council  complainants  have  to 


"It's  not  about  whether  we  co¬ 
ver  the  White  House  too  much. 
It's  about  whether  a  newspa¬ 
per  that  publishes  the  name  of 
a  17-year-old  incest  victim  has 
done  something  wrong." 

—  Gary  Gilson, 
executive  director, 
Minnesota  News  Council 


promise  not  to  sue  over  the  issue. 

And  Geneva  Overholzer,  ombudsman  for  the 
Washington  Post,  while  stopping  short  of  endors¬ 
ing  news  councils,  acknowledged  that  they  were 
an  attempt  to  address  a  real  issue. 

“We’ve  got  a  real  problem  in  American  newspa¬ 
pers,”  she  said.  “A  lot  of  people  don’t  trust  us.” 

But  Jack  Fuller,  president 
of  Tribune  Publishing  Co. 
and  a  newsroom  veteran, 
said  that  he  distrusted  news 
councils.“Lord  knows  it’s  not 
that  our  behavior  is  impecca¬ 
ble,”  he  said.  “Heaven  knows 
it’s  not  because  we  don’t 
hurt  people.  But  I’m  far  more 
comfortable  with  the  con¬ 
versation  being  disorga¬ 
nized.” 

Bradlee,  who  was  editor 
when  the  Post  hired  its  first 
ombudsman  to  write  on 
newsroom  issues,  said  he 
thought  it  was  important  to  "We've  got  a  real  problem 
bring  the  internal  debate  in  American  newspapers, 
into  the  light  of  day.  A  lot  of  people  don't  trust  us." 

“My  motivation  was  to  —  Geneva  Overholzer, 

share  with  the  public  the  dis-  ombudsman, 

agreements  that  are  inherent  Washington  Post 

in  the  business,”  he  said. 

“That’s  the  glory  of  our  busi¬ 
ness.”  Fuller  and  Bradlee 
called  for  editors  to  take 
tougher  stands  on  stories 
they  don’t  think  have 
enough  proof 

“When  someone  anony¬ 
mous  says  something  dis¬ 
paraging  about  someone 
with  a  name,  that’s  a  real 
problem,”  Fuller  said. 

He  added  that  stories  like 
the  White  House  sex  scandal 
—  with  all  of  its  doubts  and 
innuendos  —  raised  an 
important  issue  for  editors: 

“What  do  you  do  when  "I'm  far  more  comfo 
you’ve  decided  in  the  first  with  the  conversati 
instance  that  this  is  not  news  disorganized." 
and  the  next  day,  whether  —  Jack  Fulle 

you  like  it  or  not,  half  of  the  Tribum 


"I'm  far  more  comfortable 
with  the  conversation  being 
disorganized." 

—  Jack  Fuller,  president. 
Tribune  Publishing 


Discover  a 
World  of  Quality 
Solutions  for 
Newspapers 


Eleven  Value-Packed  Workshops  at  NEXPO’98 
Explore  How  Technology  Can  Deliver 
Solutions  to  Newspapers 

Register  Today  for  NEXPO'98  •  June  20-23,  1998 
Orange  County  Convention  Center  •  Orlando 


The  Future  of 
Displaij  TechnolOQij 

How  will  we  get  the  news 
of  tomorrow? 

NEXPO®  General  Session, 

Monday,  June  22,  9-10:15  a.m. 

Is  the  future  of  the  world  flat?  Join 
us  for  a  look  into  the  future  with 
demonstrations  from  firms  working 
on  cutting-edge  display  technologies. 
I  See  the  latest  developments  for 
I  displaying  news  and  advertising 
f  in  the  next  millennium,  from  an 
I  electronic  screen  you  can  roll  up 
,  and  put  in  your  pocket  to  a  wafer- 
^  thin  flat  panel  that  can  hold  an 
image  without  requiring 
an  external  power  supply. 

NEU!  The  Y2II  Idea  Exchanpe 

No  Prepared  Presentations 
— Just  Straight  Talk 

Friday,  June  19,  9  a.m.-Noon 

Come  prepared  to  participate  in  a 
free  exchange  of  ideas  on  Year  2000 
issues.  Find  out  about  the  challenges 
and  opportunities  faced  by  your 
colleagues  during  a  series  of  moderated 
discussions.  Plus,  get  your  very  own 
Year  2000  Survival  Kit  (crying  towel 
included).  Interested?  See  Fax-on- 
Demand  information  below. 

HEXPO/Harheliny 
Join!  Session 

Tuesday,  June  23,  9:45-11:15  a.m. 

Hear  from  the  Disney  Institute  on 
quality  customer  service  and  from 
Judson  C.  Green,  President/Walt 
t  Disney  Attractions,  The  Walt  Disney 
\  Company.  The  Disney  Approach  to 
'  Quality  Service  explores  philosophies 
1  and  strategies  for  under-standing 
1  customers'  needs  and  expectations, 
1  implementing  a  sound  service 
1  infrastructure,  and  communicating 
1  service  standards  throughout  the 
1  organization. 


Visit  NAA's  Web  site  at  www.naa.org  or  call  fax-on-demand  at  (703)  716-6291  and  reference  these 
documents:  (710)  Registration  form;  (720)  Housing  and  Travel  form;  (730)  List  of  Exhibitors; 
(740)  Program  at  a  Glance;  (750)  Rising  Stars;  (760)  Program  in  Spanish;  (770)  Labor  Relations 


&  Technology  Seminar;  (780)  Tours;  (790)  The  Y2K  Idea  Exchange. 

of  Ammlca 


Senate  is  giving  statements  about  it?”  Fuller  called 
for  reporters  and  editors  working  on  such  stories 
to  “say  what  we  know  and  say  what  we  don’t 
know.”  However,  he  acknowledged  that  under 
deadline  and  competitive  pressures,  that  would  be 
a  difficult  task.  “Acknowledging  uncertainty  and 
ambiguity  is  not  something  that  comes  easily  to 
us.” 

Bradlee  proposed  a  kind  of  on-the-fly  test  for 
anonymous  sources,  with  reporters  at  least  provid¬ 
ing  information  on  the  background  of  sources,  and 
whether  they  have  an  ax  to  grind,  so  readers  can 


( ONVIM'ION 


judge  the  veracity  of  their  statements. 

Christopher  Matthews,  Washington  bureau  chief 
for  the  San  Francisco  Examiner,  said  that  good 
news-gathering  principles  come  from  three  prime 
principles:  motivation,  passion  and  spontaneity. 
“You  can’t  get  them  from  a  news  council,”  he  said. 
“They  have  to  come  from  inside.”  And  Bradlee 
noted  that  editors  have  to  acknowledge  that  they 
will  sometimes  make  mistakes. 

"There  are  decisions  that  come  at  you  with 
incredible  speed.”  he  noted,  “and  you’re  going  to 
blow  some.” 


BY  MARK  FITZGERALD 

AOL’s  Case:  Make  Web  Key 
Election  Medium  By  2000 

A  call  for  newspapers  to  make  the  Web  'a  force  for  democracy' 


Newspapers  should  make  their  web 

sites  as  important  to  the  2000  presidential 
election  as  TV  was  to  the  I960  race, 
America  Online  chairman  and  CEO  Steve  Case 
told  publishers  at  the  Newspaper  Association  of 
America  convention  April  22. 

“We  must  work  together  to  make  this 
medium  a  force  for  democracy,”  Case  said.  He 
argued  that  the  Internet  has  the  potential  to 
break  the  cycle  that  television’s  dominance 
of  elections  has  wrought:  sound-bite  reporting, 
costly  30-second  ads  that  are  mostly  negative 
and  relentless  fund  raising  to 
finance  the  advertising. 

Television  transformed 
presidential  politics  in  1%0 
when  John  F.  Kennedy’s  per¬ 
formance  in  a  series  of  tele¬ 
vised  presidential  debates 
was  seen  as  critical  in  his 
narrow  victory'  over  Richard 
M.  Nixon.  Polls  at  the  time 
found  that  those  who 
watched  the  debates  on  TV 
thought  Kennedy  won, 
while  radio  listeners  thought 
Nixon  won. 

Case  also  urged  publish¬ 
ers  to  make  the  Web  “a  medi¬ 
um  that  respects  privacy  and 
decency.” 

“We  have  the  power  to 
deliver  objectionable  materi¬ 
al  under  the  radar  of  parents, 
and  we  have  unprecedented 
power  to  find  out  what  peo¬ 
ple  read  and  watch,”  he  said. 

“I  certainly  think  there  is  a 


role  for  the  newspaper  industry  to  set  those  stan¬ 
dards.” 

AOL’s  Case  was  far  more  warmly  received  than 
last  year’s  speaker  from  the  Internet  world, 
Microsoft  chairman  Bill  Gates. 

“We  value  our  relationship  not  only  with  our 
customers,  but  with  you,”  Case  told  publishers. 
“Our  first  partnerships  were  with  the  New  York 
Times  Company  and  Tribune  Company.  ...  1  join 
you  as  a  partner  in  many  senses  and  as  st)meone 
who  loves  newspapers  and  expects  them  to  be 
(See  Case  on  page  49) 


Congratulations 
to  a  “Starr”  Cartoonist! 

Tribune  Media  Services 
proudly  commends  Dale  Messick, 
creator  of  legendary 
Brenda  Starr,  on  receiving 
the  National  Cartoonist  Society’s 
Milton  Caniff  Lifetime 
Achievement  Award. 

C  1998  Tribune  Me<lia  Services.  Itk. 

AN  Rigfits  Reserved 

Thank  you,  Dale,  for  bringing  adventure,  intrigue  and  joy 
to  millions  of  comic  strip  fans. 


Tribune  Media  Serviceii 

www.tms.tribune.com 
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BY  JIM  ROSENBERG 


Glue,  Stitch, 
Trim  And  Stack 


Growth  in  semlcommer- 
ciai  printing  and  the  ad¬ 
vent  of  presses  designed 
for  the  purpose  have 
opened  the  newspaper 
market  to  an  equipment  category' 
that  has  long  been  of  little  interest 
to  most  of  the  industry'. 

“There’s  not  too  many  businesses  that  would 
buy  a  piece  of  equipment”  as  big  and  costly  as  a 
press  “and  run  it  three  hours  a  day,”  remarked  A1 
Waldron,  echoing  observations  by  other  newspa¬ 
per  executives  and  equipment  vendors.  For  many 
years,  that’s  just  w'hat  most  newspapers  did. To¬ 
day,  however,  business  realities  and  press  capabili¬ 
ties  argue  otherwise. 

In  Ogden,  Utah,  operations  director  Waldron’s 
62,227-circulation  Standard-Examiner  is  among 
medium-sized  dailies  that  intend  to  print  the 
newspaper,  related  materials  (ad  inserts,  special 
tab  sections,  magazines,  booklets)  and  outside 
jobs  on  a  single-wide  press  with  the  kind  of  flexi¬ 
bility  that  “takes  away  the  web- width  issue”  when 
printing  products  in  a  variety  of  dimensions. 

As  the  Standard-Examiner  will,  Hollinger 
International’s  Saskatoon  StarPhoenix  will  get  a 
Goss  Universal  70  next  month.  So  will  its  larger 
Chicago  Sun-Times  (after  installing  a  Newsliner) 
and  for  the  same  reason.  “We  want  to  be  able  to 
cover  a  wide  range  of  printing  requirements,”  said 
Hollinger  production  vice  president  Jack  Ferguson. 
(The  group’s  Jerusalem  Post  also  is  to  begin 
directory’  printing  on  a  Universal  in  February.) 

For  the  presses  that  go  beyond  newspapers,  he 
foresees  “fully  functioning,  flexible”  mailrooms  to 
cover  a  wide  range  of  finishing  requirements.”  By 
adding  to,  upgrading  and/or  replacing  existing 
equipment,  said  Ferguson,  the  operation  “will 
include  stitching,  trimming,  gluing,  binding,  collat¬ 
ing,  quarterfolding  . . .  on-press  stitching  as  well.” 

NEWSPAPER  MARKET  OPENS  WIDER 

With  the  move  to  semicommercial  printing 
and  purchases  of  new  presses  to  support  such 
production,  Waldron  noted  that  “trimmer  compa¬ 
nies  are  real  busy  right  now.  I  think  that’s  why.” 

“We  are  busier  than  ever,”  said  Bruce  Barna,  vice 
president  at  Rock-Built,  the  Pittsburgh-based  sup¬ 
plier  of  inline  trimmers,  gluers,  trim  removal  sys¬ 
tems  and  stackers. According  to  Barna,  Rock-Built 
products  are  “now  in  over  50  newspaper  plants  in 
the  U.S.  and  the  company  is  making  inroads 
among  commercial  shops  that  print  newspapers, 
including  some  in  Canada,  Europe  and  Australia. 


Rock-Built  emphasizes  the  abil¬ 
ity  to  stitch  and  trim  at  press 
speed  without  added  staffing.  “We 
allow  the  web  press  to  do  what 
in  the  past  was  only  possible  on  a 
sheetfed  press,”  said  Barna. 

He  boasted  that  as  soon  as 
Engle  Printing  and  Publishing,  Mt.  Joy,  Pa.,  installs 
its  Goss  Universal  (£(S?P,April  18,  p.  75), “they’ll 
have  Rock-Built  running  with  it.”  Barna  added  that 
the  Denver  Post  and  Harte-Hanks  Pennysavers  are 
each  buy  ing  another  unit,  systems  have  been  sold 
to  commercial  printers  in  three  states,  a  fourth  is 
installing  the  firm’s  new  stacker,  and  Shelbyville 
(Ind.)  Newspapers  added  the  UniStacker  100, 
which  eliminates  the  conventional  heavy  bucket 
by  using  more  efficient  belting. 

Across  the  state.  Advance  Graphic  Equipment 
of  York  Inc.  vice  president  William  Stober  said 
that  while  orders  rose  for  all  kinds  of  finishing 
equipment  last  year  in  the  cut-sheet  market, 
increased  inquiries  from  newspapers  were  “just 
in  the  area  of  three-knife  rotary’  trimmers.” 

Newspapers  account  for  about  30%  of  AGE’s 
business,  according  to  Stober,  whose  company 
works  with  several  newspapers  on  prefolders  for 
specialty  products,  such  as  gatefolds,  coupons 
and  square  tabs,  that  are  important  because  “they 
need  to  print  more  than  just  newspapers.” 

Also  selling  trimmers,  stitchers  and  stackers, 
Gammerler  Corp.,  Hanover,  Ill.,  saw  a  “huge  in¬ 
crease”  in  interest  among  newspapers  over  the 
past  year,  according  to  marketing  manager  Barb 
Woodruff.  “  It’s  definitely  an  emerging  market,” 
she  said,  expecting  fully  half  the  visitors  to  Gam- 
merler’s  Nexpo  booth  to  ask  what  its  trimmer  is. 

Woodruff  said  the  market  is  new  Gammerler, 
which,  like  AGE,  does  about  70%  of  its  business 
with  commercial  printers.  Though  the  company 
seriously  entered  the  newspaper  market  in  the 
mid-1990s,  she  said  it  had  no  strong  presence  un¬ 
til  last  year,  when  it  offered  its  first  new’spaper- 
specific  product,  the  RS-111  rotary'  trimmer,  which 
it  can  manufacture  at  lower  cost  than  a  strictly 
commercial  stitcher.  Today,  citing  “significant” 
business  from  newspapers,  she  said,  “They’re 
turning  to  us  to  do  a  lot  of  their  preserts.” 

Though  quick  to  distinguish  Gammerler  prod¬ 
ucts.  Woodruff  readily  recognized  Rock-Built  as 
the  first  to  recognize  the  newspaper  market’s 
importance.  “We  and  our  competitors  have  been 
educating”  newspapers  in  matters  of  inline  stitch¬ 
ing,  trimming  and  commercial  stacking,  she  said. 
While  “definitely  booming,”  newspapers  also  are 


New  finishing 
systems  follow 
new  presses 


32  Editor  &  Publisher 


http :  //WWW.  mediainfo  .com 


April  25, 1998 


Ad /Logo 
Archives 


Classifieds 


Heidelberg's 
Next  Generation 
Advertising  Solutions 


Advertising 


ROP/Edition  Planning 
a 

Ad  Production 
Queues  /  Ad  Tracking 


Linopress 

Database 


Classified/Ad 

Pagination 


The  powerful  integrated  solution. 


Broadly  anticipated,  we  are  proud 
to  introduce  Linopress  ADVERTISING 
and  AdPAGINATlON  for  Windows 
— two  mature  solutions  with  over 
530  professional  functions  tuned  just  for 
the  needs  of  North  American  newspapers. 
Established  at  240  publications  worldwide. 
Ready  for  SAP  R/3  Enterprise  Resource 
Planning  and  already  integrated  with  SAP 
IS-P-AM™  and  IS-P-SD™.  Interfaces  to  all 


ai 


PUBLISHING  SYSTEMS 


linopress 

Solutions  for 
Content  Management. 

From  Concepts  to  Doorsteps. 


Linopress  Publishing  Systems 
NORTH  AMERICA 

425  Oser  Avenue,  Hauppauge,  NY  11788 
Phone:  (516)  434-2708 
Fax:  (516)  434-2720 
http://vvww.linopress.com 


common  EDP  systems  as  well  as  Manag¬ 
ing  Editor's  ALS™,  Layout  8000™  and 
Quark  XPress™.  All  classified  and  display 
ad  data  are  managed  and  tracked  through 
a  single  source  database.  From  booking  to 
pagination.  From  production  to  the  WWW 
— and  completely  year  2000  compliant. 
Learn  all  about  these  comprehensive 
products  and  our  services  by  calling  (516) 
434-2077  and  asking  for  Rick  Shafranek. 
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“an  interesting  market”  to  Woodruff,  who  re¬ 
marked  that  in  contrast  to  her  commercial 
cutomers,  newspaper  personnel  from  different 
companies  are  always  talking  to  each  other,  shar¬ 
ing  and  comparing  information. 

“Newspapers  are  now  definitely  into  stitch  and 
trim,”  especially  for  TV  programming  booklets, 
said  Roland  Reuterfors,  president  of  MotterStitch 
Corp.,  Lanoka  Harbor,  N.J.'Tfs  a  growing  interest 
to  do  it  themselves.” 

Much  of  MotterStitch ’s  experience  in  the  half¬ 
fold  market  comes  from  Scandinavia,  which  ac¬ 
counts  for  98  of  its  140  stitchers  at  newspapers. 
In  addition  to  the  region’s  typically  stitched  or 
glued  tabloids,  most  broadsheets  there  include  a 


stitcher);  single  stitchers  for  the  Raleigh  News  & 
Observer's  KBA-Motter  flexo  press;  the  2:1  Goss 
folder  on  the  Gainesville  (Fla.)  Sun's  Headliner 
Offset  press  (with  a  Rock-Built  trimmer)  and  the 
Goss  Imperial  folder  on  Syracuse  Newspapers’  let¬ 
terpress.  This  fall,  the  Dayton  Daily  News  is  slat¬ 
ed  to  install  two  in  the  KF-96  folder  of  its  KBA 
Colora. 

SADDLE  STITCHING  SURVIVES 

In  moving  to  speedier  inline  trimming  and 
stitching  or  gluing,  newspapers  are  not  abandon¬ 
ing  their  workhorse  saddle  stitchers.  At  principal 
supplier  Muller  iMartini,  Smithtown,  N.Y.,  division 
manager  Robert  Knott  said  sales  have  risen  in  the 


stitched  tabloid  that  is  inserted  at  the  folder.  past  year  or  so  as  customers  that  once  bought 

MotterStitch  makes  stitchers  for  all  types  of  stitchers  solely  for  their  TV  booklets  “are  now 

folder,  with  sales  of  270  different  stitchers  since  producing  a  lot  more  commercial  work”  on  them. 


1985. They  include:  two  for  Newsday'sTKS  press;  “It’s  a  good  market  for  us,”  he  said,  pointing  to 
two  on  the  Clanton,  Ohio,  Repository's  Goss  the  new  Bravo  model  it  will  run  at  Nexpo  to 

Colorliner  (also  a  Muller  Martini  32 1  saddle  show  efficiencies  and  product-quality  improve¬ 

ments. 

While  his  company  also 
can  supply  rotary'  trimmers, 

Knott  said  his  customers 
w  ho  seek  to  produce  non¬ 
newspaper  products  usually 
buy  saddle  stitchers  for 
“many  compelling  reasons,” 
especially  when  they  want  a 
separate,  colorful  cover  on  a 
booklet.  “They’re  not  going 
to  be  able  to  do  that  on  the 
press,”  he  said. 

The  Rockaway  plant  of 
the  Record,  Hackensack, 

N.J.,  did  much  bindery-type 
work  and  mailing  even 
before  running  its  MAN 
Roland  Uniset  around  the 
clock  on  weekdays  and  as 
needed  on  weekends.  As  for 
any  additional  finishing 
equipment,  plant  manager 
Bob  Konig  said, “We’re  look¬ 
ing  at  it  right  now.” 

Although  the  plant’s 
Muller  Martini  stitcher  long 
since  stopped  stitching  TV 
booklets,  he  said,  “We  do  a 
lot  of  minitabs,  a  lot  of  regu¬ 
lar  tabs  ...  on  that  machine,” 
as  well  as  a  “significant 
amount”  of  heatset  covers 
for  newsprint  signatures. 

After  looking  at  Rock- 
Built  and  Gammerler  equip¬ 
ment, Waldron  said  Ogden 
will  install  a  gluer  and  trim¬ 
mer  on  its  new  press.  But 
(See  Stitch  on  page  50) 
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offering  of 
quality  used  presses 

6  UNIT  UNIMAN  4/2 


Available  now 
1988  vintage 
22"  cut-off 
SO"  web  width 
60,000  PPH 

Can  produce  an  80 
page  product 
collect,  with  8  pages 
of  process  and  16 
pages  of  spot  color 


6  Uniman  4/2  units 

3  color  decks  •  2RH  &  1LH 
1  double  2:1  folder  with 

upper  formers  and  subway 
delivery 
1  skip  slitter 

4  sets  of  angle  bars 

6  MEG  2  arm  45”  RTF's 


•  Three  150  HP  Fincor 

motors  and  controls 

•  Substructure  /  bedrail 

for  a  future  7th  unit 

•  Mavo  remote  ink 

control  system 

•  Full  compliment  of 

auxiliary  equipment 


8  UNIT  UNIMAN  2/2 


Available  immediately  ■  1982  vintage  ■  45,000  PPH  ■  Can  produce  a  S6 
page  product,  collect,  with  4  pages  of  process  and  4  pages  of  spot  color 


8  Uniman  2/2  units 
22  3/4”  cut-off 
Web  width  range  25  to  36“ 
2  right-hand  color  decks 
Micro  process  color 
registration  systems 


1  heavy  duty  2:1  folder  with 
upper  formers 

Two  8  position  manual  rollstands 

Four  75  HP  Fincor  motors 
and  controls 

Full  compliment  of  auxiliary 
equipment 
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Black  Journalists  Blast  Ruling 


The  national  association  of  Black  journalists 
has  condemned  a  federal  appeals  court  ruling  declar¬ 
ing  the  Federal  Communications  Commission’s  equal 
opportunity  employment  regulations  unconstitutional. 

“The  ruling  has  the  potential  to  erase  hard-fought 
gains  that  have  been  achieved  by  African-American  jour¬ 
nalists  in  the  nation’s  broadcast  media  during  the  past 
two  decades,”  NABJ  president  Vanessa  Williams  declared 
in  a  statement.  The  ruling  “raises  questions  about  access 
to  the  airwaves  by  African-Americans  and  other  people 
of  color,”  she  added. 

The  April  14  decision  stems  from  a  challenge  to  the 
renewal  of  licenses  for  two  Clayton,  Mo.,  radio  stations 
owned  by  the  Lutheran  Church-Missouri  Synod.  The 
National  Association  for  the  Advancement  of  Colored 
People  argued  that  the  church  didn’t  do  enough  to  satis¬ 
fy  FCC  regulations  calling  for  recruitment  of  minorities. 

A  three-judge  panel  of  the  U.S.  Court  of  Appeals  for 
the  District  of  Columbia  Circuit,  however,  weighed  the 
rules  under  the  “strict  scrutiny”  standard  and  determined 
they  serve  no  compelling  public  interest. 

FCC  Chairman  William  E.  Kennard  said,  “I  am  confident 
that  our  rules  are  constitutional  and  that  they  embody 
the  best  American  principles  of  fostering  opportunity.” 
The  agency  is  considering  whether  it  will  appeal. 
Williams  noted  that  the  number  of  African-American 


journalists  in  broadcasting  has  gone  up  from  less  than 
10%  in  1971  to  19  9%  today.  She  also  noted  that  the 
American  Society  of  Newspaper  Editors  has  proposed 
pulling  back  from  its  goal  of  parity  —  that  the  percent¬ 
age  of  minorities  in  newspaper  newsrooms  match  their 
proportion  in  the  U.S.  population,  or  26%. 

“We  would  encourage  the  broadcast  industry  to  refuse 
to  take  this  ruling  as  a  license  to  curb  or  suspend  its 
efforts  to  recruit,  hire  and  promote  African-American  and 
other  journalists  of  color,” Williams  said.  “We  also  encour¬ 
age  broadcasters  to  continue  to  honor  their  duty  to 
serv'e  the  public  interest  because  they  make  their  profits 
from  the  public  airwaves.” 

Cox  Enterprises  Inc.  chairman  and  CEO  James  C. 
Kennedy  issued  a  statement  declaring  that  though  the 
debate  over  FCC  equal  opportunity  rules  is  likely  to  con¬ 
tinue,  as  far  as  the  newspaper  and  cable  operator  is  con¬ 
cerned,  “making  sure  that  the  employees  in  our  business 
reflect  as  much  as  is  reasonably  possible  the  diversity  of 
the  marketplaces  that  they  serve  is  not  debatable.  It  is 
simply  good  business  and  it  is  the  right  thing  to  do. 

“At  Cox  we  are  able  to  understand  and  serve  our  cus¬ 
tomers  and  our  communities  best  by  ensuring  such 
diversity.” 

He  said  Cox’s  diversity  efforts  will  continue  with  or 
without  the  FCC  requirements.  —  Kelvin  Childs 


Supreme  Court 
Lets  Stand  Juror 
Interview  Ban 

The  U.S.  SUPREME  Court  let  stand 
an  order  banning  the  news  media 
from  interviewing  jurors  who  tried  a 
political  corruption  case  in  Louisiana. 

Linda  Lightfoot,  executive  editor  of 
the  Advocate  of  Baton  Rouge,  said  she 
was  extremely  diasspointed  because 
she  thought  it  was  an  important  issue. 

The  court,  without  comment, 
declined  April  20  to  hear  the  Advocate's 
appeal  of  an  order  U.S.  District  Judge 
Sarah  Vance  issued  at  a  1997  racketeer¬ 
ing  trial.  Former  state  senators  Larry 
Bankston  and  B.B.  Sixty’  Rayburn  and 
four  cohorts  were  accused  of  illegally 
influencing  legislation  regulating  the 
state’s  video  poker  industry’. 

Two  defendants,  including  Rayburn, 
were  acquitted.  The  others  were  con¬ 
victed  on  some  charges  and  acquitted 
on  others. 

In  an  effort  to  protect  the  sanctity  of 
the  jury  system,  Vance  said  when  releas¬ 
ing  the  jurors,  absent  a  special  order 
from  herself,  no  juror  may  be  inter¬ 
viewed  by  anyone  concerning  the 


deliberations  of  the  jury. 

The  Advocate,  arguing  that  the  order 
violated  its  First  Amendment  rights, 
sued  after  Vance  refused  to  modify  it. 
The  paper  also  argued  that  the  order 
was  so  broad  that  it  banned  jurors  who 
freely  wished  to  be  interviewed  from 
talking  to  the  press  and  forbade  them 
from  speaking  about  the  entire  trial. 

Vance’s  order  was  upheld  by  the  U.S. 
Court  of  Appeals  for  the  5th  ('.ircuit  in 
October  1997.  The  Advocate  and 
reporter  Joe  Cyan  Jr.  appealed  to  the 
Supreme  Court,  arguing  that  the  9th 


and  10th  Circuits  have  found  such  bans 
on  juror  interviews  to  be  unconstitu¬ 
tional  prior  restraints  on  the  press,  and 
that  the  5th  Circuit  should  have  ruled 
likewise. 

The  Supreme  Court’s  decision  not  to 
take  the  case  lets  the  5th  Circuit  ruling 
stand  in  its  jurisdiction. 

Jack  M.  Weiss,  lawyer  for  the 
Advocate,  said,  the  Supreme  Court 
reviews  fewer  than  5%  of  the  cases  it  is 
asked  to  hear.  The  court  simply  cannot 
correct  all  of  the  errors  that  are  pre¬ 
sented  to  it.  —  Kelvin  Childs 


National  Association  of  Minority  Media  Executives 
NAMME  NAMME 

Nominations  are  now  being  accepted  for 
NAMME's  Annual  Awards: 

Lifetime  Achievement 
Robert  C.  Maynard  Legend 
Catalyst  Awards  for  Print,  Broadcast  &  New  Media 

Deadline  for  Nominations  is  June  1,  1998 

Awards  will  be  presented  at  NAMME's  Annual  Awards  Dinner, 

Saturday,  October  17, 1998  in  Orlando,  Florida,  in  conjunction  with 
the  Magazine  Publishers  of  America. 

For  a  Nomination  Form  and  Award  Criteria, 

Visit  http://www.namme.org  OR  call  NAMME  at  (888)  968-7658 
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MARKETING/Advertising 


BY  RANDY  DOTINGA 


Gay  Personal  Ad  Ban 
Stirs  Complaint  In  San  Diego 


Women  may  seek  men  and  vice  versa,  but  Union-Tribune 
policy  forces  GWM  seeking  GWM  to  settle  for  “friend" 


CALL  IT  “DON’T  ask,  don’t  tell,”  Southern 
(',alifornia  style. 

If  you’re  gay  and  place  an  ad  in  the 
San  Diego  Union-Tribtine’a  voice  per¬ 
sonals,  you  might  be  surprised  when  it  comes  out 
in  print. 

The  newspaper  rewords  ads  from  homosexuals 
—  taking  out  words  like  “gay”  and  “lesbian”  — 
and  places  them  in  the  “seeking  friends”  section. 
Meanwhile,  heterosexual  personal  ads  go  in  the 
“men  seeking  women”  and  “women  seeking  men” 
.sections. 

Local  gay  activists  say  it’s  all  wrong.  “The 
Union-Tribune  just  seems  insistent  upon  main¬ 
taining  this  separate-but-equal,  sit-in-the-back-of- 
the-bus  kind  of  treatment,”  said  Ted  Seastrom.  He 
is  a  42-year-old  public  relations  specialist  who’s  in 
the  middle  of  a  war  of  words  with  the  nation’s 
20th  largest  newspaper. 


Like  many  newspapers,  the  Union-Tribune 
prints  so-called  voice  personal  ads  twice  a  week. 
The  ads,  spread  over  several  pages,  offer  a  chance 
for  the  lovelorn  to  communicate  with  each  other 
through  toll  calls  into  a  voice  mail  system. 

Many  major  newspapers  offer  sections  for  gays 
in  their  voice  personals.  They  include  the 
Washington  Post,  Boston  Globe,  Seattle  Times, 
Detroit  Free  Press  and  Philadelphia  Inquirer. 

But  not  the  Union-Tribune,  which  has  about 
380,000  readers.  Ads  from  gays  are  accepted,  but 
abbreviations  like  “GWM”  (gay  white  male)  are 
banned.  Any  readers  looking  for  gay  ads  must 
learn  how  to  read  between  the  lines  and  under¬ 
stand  what  “male  seeks  male  friend”  really  means. 

“You’d  put  in  words  like  ‘seeking  loving,  com¬ 
mitted  relationship’  and  they’d  change  it  to  ‘seek¬ 
ing  a  friend,’“  Seastrom  said. “I  don’t  know  exactly 
at  what  moment  I  reached  critical  mass  and  got 
really  upset  and  realized  we’ve  got  a  Human  ' 
Dignity  Ordinance  on  the  books,  and  it  states 

businesses  offering  services  have 
.  _ to  offer  them  on  a  full  and  equal 

antnisf  basis.” 

«  onJinSo  iheSt  January-,  Seastrom  filed  a 

CompirterUnk  complaint  with  the  city',  saying 


C«r-futsrl 


M  Bwtiins.  c-1 

^c^antHcqo 


City  Rnal 

35« 


Unlon-Ti 


advintum 


IMPOSSIBILITIES.  Same-sex  personal  ads 
have  a  place  in  a  lot  of  big  dailies,  but  not  in 
the  San  Diego  Union-Tribune,  whose  policy 
to  route  gay  personals  into  a  "friend  seeking 
friend"  category  has  inspired  an 
anti-discrimination  complaint. 
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Major  Papers  Accepting 
Gay  Personal  Ads 


Arizona  Republic 
Boston  Globe 
Chicago  Tribune 
Denver  Post 
Detroit  Free  Press 
Los  Angeles  Times 
New  Orleans  Times-Picayune 
Philadelphia  Inquirer 
San  Francisco 
Chronicle/Examiner 
Seattle  Times 
Washington  Post 

(usually  in  sections  labeled  “alternative”  or 
“men  seeking  men/women  seeking  women”) 


Elsewhere  in  San  Diego,  the  main 
alternative  weekly,  the  Reader,  refuses 
all  gay  ads,  based  on  the  owner’s  strict 
moral  and  religious  views  {E&P,  April 
4,  p.  29).  However,  the  newspaper  does 
print  hundreds  of  ads  for  straight  men 
and  women. 

A  few  hundred  miles  to  the  north, 
the  Los  Angeles  Times  has  accepted 
gay  voice  personal  ads  for  years.  It  has 
sections  for  “men  seeking  men”  and 
“women  seeking  women.” 

Gail  Hyland-Savage,  Times  director 
of  advertising,  said  the  newspaper  only- 
gets  a  couple  of  complaints  a  year 
about  the  gay  ads.  “We’ve  had  very  lit¬ 
tle  negative  feedback  on  this,”  she  said. 

The  newspaper’s  policy  is  to  accept 
ads  in  “good  taste”  —  meaning  no  ads 
from  couples  —  she  said,  adding  that 
gay  ads  have  “been  kind  of  a  non-issue 
for  us.” 

Back  in  San  Diego,  Seastrom  said  he 
plans  to  continue  his  fight  against  the 
Union-Tribune,  but  admits  he  doesn’t 
have  the  money  to  mount  a  major 
legal  attack. 

Even  so,  he  said,  the  issues  are 
important.  “We’ve  all  learned  to  toler¬ 
ate  the  subtle  slights  of  discrimination, 
but  this  is  right  in  our  face  twice  a 
week,”  he  said. 


Dotinga  is  an  education  reporter 
with  the  North  County  Times, 
Escondido,  Calif. 
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Orange  County 
Garage  Sale 

AS  “A  PUBLIC  service”  to  help  resi¬ 
dents  clean  out  old  valuables  and 
junk,  the  Orange  County  Register  is 
offering  free  10-line  classified  ads  for 
local  garage  sales. 

The  Register,  with  a  daily  circulation 
of  356,520,  sells  additional  lines  at  $4 
each  and  is  billing  itself  “as  Orange 
County’s  classified  marketplace.” 

“More  and  more  families  are  recog¬ 
nizing  the  tremendous  value  of  recy¬ 
cling  unused  items  by  having  a  garage 
sale,”  declared  consumer  classified  man¬ 
ager  Buffy-  Schnurbusch. 

Classified  Bargain 
In  Philadelphia 

The  PHILADELPHIA  INQUIRER 
and  Philadelphia  Daily  News  are 
offering  cut-rate  classified  to  noncom¬ 
mercial  customers. 

Philadelphia  Newspapers  Inc.,  which 


owns  the  two  dailies  and  an  online  ser¬ 
vice,  said  the  new  program  means  all 
three  outlets  would  run  ads  of  three 
lines  for  seven  days  at  a  reduced  cost  of 
$29.50. The  deal  is  being  pushed  with  a 
promotion  campaign  and  toll-free  num¬ 
ber  (800-341-3413). 

Commercial  customers  aren’t  being 
offered  the  deal,  but  director  of  classi¬ 
fied  advertising  Scot  Whitley  said 
increased  readership  would  benefit 
them,  too 

Nurse  Book  Healthy 

The  boston  globe  has  diagnosed 
the  first  issue  of  its  new  nursing 
magazine  On  Call,  and  the  prognosis  is 
good.  The  44-page  magazine  was  nearly 
double  the  newspaper’s  projections. 
The  monthly,  full-color  publication  is 
distributed  to  80,000  homes  in  eastern 
Massachusetts  by  mail  and  to  Globe 
subscribers  identified  as  nurses  and  oth¬ 
ers  in  health  care. Advertisers  in  the  last 
two  Sunday  issues  of  the  newspaper  get 
free  ads.  Others  can  buy  full  or  part-run 
ads. 


They 


Jim  Pollard 

Advertising  Director 
Houston  Chronicle 


Craig  Diebel 

VP /Advertising  Director 
Fort  Worth  Star-Telegram 


Terry  Hebert 

Advertising  Director 
The  Plain  Dealer 


Dawn  Bonfiglio 

IS  Director 

Fort  Wayne  Newspapers 


will  give  you  the  picture  on 
newspaper  sales  force  automation. 

Get  it  from  the  leaders 

at  Media  Marketing’s  2nd  Annual 
Newspaper  Sales  Force  Automation 
Symposium  in  Denver,  May  6-8 

Sales  leaders,  project  and  I.S.  leaders, 
and  reps  talk  about  the  road  to  sales 
force  automation  -  goals,  people, 
responsibilities,  systems,  processes, 
implementation,  plus  breakout  sessions 
on  the  interactive  sales  organization, 
infrastructure,  and  technology  for 
tomorrow’s  newspaper,  and  interactive 
selling  processes. 

•  Registration  is  FREE, 
but  limited.  Call  now. 

•  Get  viewpoints  that  put 
NEXPO  in  perspective 

•  For  program,  agenda 
and  other  details,  call 
1-800-874-8798  x48 
or  check 

www.imMEDIAteSFA.com 


Kari  Kirkham 

Adv.  Marketing  Mgr. 
Fort  Worth  Star- Telegram 


Ed  Bourn 

Asst  Sales  Training  Mgr. 
The  Plain  Dealer 


Clifford  Fewel 

Adv.  Performance  Mgr 
San  Jose  Mercury  News 


immediate’ 
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EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

1 

4/22/98 

4/15/98 

4/21/97  11 

A.H.  Belo  Corp,  (NY) 

53.250 

54.688 

35.375 

American  Media  Inc.  (NY) 

7.250 

7.563 

5.625 

Central  Newspapers  Inc.  (NY) 

74.500 

72.500 

50.125 

Dow  Jones  &  Co.  Inc.  (NY) 

52.625 

53.063 

39.750 

E.W.  Scripps  Co.  (NY)* 

58.375* 

57.250* 

38.750* 

Gannett  Co.  Inc.  (NY)# 

71.563 

73.938 

42.500 

Gray  Comm.  Sys.  (NY) 

29.813 

30.063 

17.875 

Harte-Hanks  Comm.  (NY) 

23.563+ 

22.500+ 

30.000 

Hollinger  International  (NY) 

15.313 

15.688 

10.375 

Journal  Register  Co.  (NY)## 

23.188 

23.375 

N/A 

Knight  Ridder  (NY) 

57.688 

58.125 

38.250 

Lee  Enterprises  Inc.  (NY) 

32.250 

31.250 

24.375 

McClatchy  Newspapers  Inc.  (NY) 

29.000 

29.250 

25.250 

Media  General  Inc.  (AM) 

50.375 

51.375 

30.750 

New  York  Times  Co.  (NY) 

73.250 

72.063 

40.750 

News  Corp.  Ltd. 

28.625 

28.375 

18.750 

Pearson  Ltd. 

16.625a 

15.875a 

7.250a 

Pulitzer  Publishing  Co.  (NY)** 

82.063 

83.938 

45.875 

Quebecor  Inc.  Class  A 

20.500b 

20.375b 

24.250b 

Sun  Media  Corp.  (TSE)### 

14.750b 

15.400b 

N/A 

Thomson  Corp.  (TSE) 

41.950b 

43.250b 

28.100b 

Times  Mirror  Co.  (NY) 

60.063 

62.000 

54.500 

Tribune  Co.  (NY)*** 

67.625 

69.500 

41.875 

Washington  Post  Co.  (NY) 

530.000 

525.000 

346.620 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-l  stock  split  as  of  10/6/97 

##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-l  stock  split  as  of  3/16/98 

(a)  British  pounds  (b)  Canadian  dollars 

BUSINESS  BRIEI  LY 


English/Spanish 
joint  buy  offer 

HE  NEW  YORK  Times  and  El  Diario/La  Prensa,  the 
nation’s  oldest  Spanish-language  daily,  are  offering  readers 
the  tw'o  newspapers  for  75<t.The  Times,  which  normally  costs 
6()<t,  and  El  Diario,  at  50<t,  will  be  sold  together  for  75<t  at 
selected  newsstands. The  joint  promotion  —  dubbed  “Find 
Your  World  in  Ours’’ or  “Descubra  Su  Mundo  en  el  Nuestro”  — 
begins  in  the  Bronx,  the  only  mainland  borough  in  New  York 
City,  and  grows  into  Brooklyn  and  Queens  and  xManhattan. 

Chicago  newspaper 
chain  gets  49th  link 

PIONEER  PRESS, WHICH  publishes  48  weekly  newspa¬ 
pers  in  the  Chicago  suburbs,  has  launched  another,  the 
Antioch  Revieiv,  to  its  chain  with  a  paid  circulation  of 
208,000.  Pioneer  Press  is  owned  by  Canadian  Conrad 
Black’s  Hollinger  International  Inc.,  which  also  owns  the 
Chicago  Sun-Times  and  IsneVs  Jerusalem  Post.  Black 
recently  announced  plans  to  launch  a  still-unnamed  national 
newspaper  in  Canada. 

WSJ  contemplates 
interactive  profit 

PETER  KANN,  PUBLISHER  of  the  Vihll  Street  Journal,  says 
that  its  2-year-o!d  interactive  edition  has  more  than 
200,000  paid  subscribers  and  will  move  from  red  to  black 
ink  next  year.  Kann,  who  is  also  chairman  of  the  Journal  par¬ 
ent  Dow  Jones  &  Co.,  also  told  the  company’s  annual  share¬ 
holder  meeting  that  the  $510  million  sale  of  Dow  Jones 
Markets,  which  provides  financial  data  to  investors, “marked 
the  end  of  a  difficult  chapter’’  in  the  company’s  history'. 

Dow  Jones  took  a  $922.5  million  after-tax  charge  in  the 
1 997  fourth  quarter  to  write  down  the  value  of  Dow  Jones 
Markets,  and  Kann  reiterated  previous  statements  that  the 
company  expected  to  take  an  additional  charge  when  the 
sale  to  Bridge  Information  Systems  Inc.  is  completed  in  the 
1998  second  quarter.  A  number  of  employees  of  Dow  Jones 
xMarkets  criticized  the  sale  during  the  meeting,  saying  they 
feared  they  will  be  laid  off  when  it  is  completed.  A  Bridge 
spokesman  confirmed  there  would  be  layoffs,  but  he  said 
the  number  of  layoffs  had  yet  to  be  determined. 

In  another  development,  the  Journal  launched  business 
radio  reports  in  Portuguese  on  Radio  Eldorado  of  Sao  Paolo, 
Brazil.  The  two-minute  reports  are  being  broadcast  12  times  a 
day  and  are  expected  to  reach  an  estimated  50,000  listeners. 

N.  Y.  Times  nabs  News  exec 

The  new  YORK  Times  has  hired  the  general  counsel  and 
chief  labor  negotiator  of  its  local  rival,  the  tabloid  New 
i  York  Daily  News.  The  Times  named  Marc  Kramer  as  its  vice 
j  president  for  labor  relations.  Before  working  for  the  Daily 
:  News,  Kramer  was  the  chief  labor  negotiator  for  New  York 
:  (aty  Mayor  Rudv  Giuliani. 
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As  marketing  professionals  gear  up  for  the  conference,  their  mind  set  will  be 
marketing.  Take  advantage  of  this  opportunity  to  have  them  start  thinking 
about  you.  Your  ad  in  the  NAA  Marketing  Conference  Planning  Issue,  with  read¬ 
ership  well  over  81,000,  will  get  the  exposure  you  want. 


MARKETING  CONFERENCE 


It’s  all  about  marketing  and  it’s  all  about  E&P’s  distribution  of  this  issue  at  the 
conference  and  in  newspaper  offices  everywhere.  The  NAA  Marketing 
Conference  Issue  will  be  read  between  sessions  as  well  as  throughout  the 
industry.  So  put  your  product  or  service  in  the  hands  of  industry  executives  who 
are  waiting  to  be  reached! 


Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  reg¬ 
ular  contract  rate  or  open  rate.  Ad  copy  may  differ.  The  Planning 
Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference 
ads.  Contact  your  local  E&P  representative  for  rate  information. 

Sales  Representatives: 

Howard  Flood,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 


MARKETING  CONFERENCE 


While  the  conference  may  be  over,  coverage  of  the  event  is  not.  Read  for  final 
reports  from  the  event,  you  too  can  leave  a  final  impression  with  an  ad  in  this 
Post  Conference  Issue. 

E&P’s  reach  of  these  industry  executives  is  higher  than  any 
other  industry  publication!* 

Circulation  Managers  . 83.5% 

Advertising  Managers  . 76.7% 

Marketing  &  Promotion  Managers  . 85.2% 

’Source:  Four  Issue  Cume  1997  Scartorough  Research  Study  of  the  Newspaper  Industry,  U.S.  Daily  &  Sunday  Newspapers 


The  NAA  Marketing  C 

Space  Deadline;  April  22, 


fanning  Issue  of  E&P: 

^al  Deadline:  April  24, 1998 


NAA  Marketing  Conference  Issue: 

Space  Deadline:  May  26, 1998  *  Material  Deadline:  May  28, 1998 

NAA  Post  Marketing  Conference  Issue: 

Space  Deadline:  June  23, 1998  •  Material  Deadline-.  June  25, 1998 

MAKE  SURE  YOUR  AD  IS  THERE!! 


Editor6?Publisher 

®THE  FOt’Emr  ESTATE 


SAN  FRANGSCO'S  LATEST 
MEDIA  CONVERGENCE 

The  alliance  of  the  Gate,  the  Chronicle  papers  and  KRON-TV  is  now  challenged  by 

a  new  alliance  of  six  Knight  Ridder  newspapers,  their  Web  sites  and  KPIX-TV 


In  the  second  such  alliance  to  form  in  the  San  Fran¬ 
cisco  metro  market,  a  newspaper  company  and  a  TV 
station  have  agreed  to  share  content  and  cross-mar¬ 
ket  across  their  print, Web  and  broadcast  operations. 

Knight  Ridder  properties,  the  San  Jose  Mercury  Neivs  and  the  five  dailies  from  Contra  Costa 
Newspapers  are  now  partnering  with  C3S  Television’s  KPIX  Channel  5  to  serve  Silicon  Valley, 
San  Francisco’s  East  Bay  and  the  city  of  San  Francisco. 

The  organizations’  new  cross-marketing  alliance  is  similar  to  that  established  16  months  ago 
by  the  San  Francisco  Chronicle  and  San  Francisco  Fxaminer  newspapers,  the  local  NBC  TV 
affiliate  KRON  and  the  Gate  Web  site.  The  Chronicle  and  Examiner  are  both  operated  by  the 
Chronicle  Publishing  Co.,  which  acquired  full  ownership  of  the  Gate  in  1997. 

The  new  Knight  Ridder/KPlX  partnership  now  uses  the  broadcast  outlet  to  preview  the 
newspapers’  next  day’s  headlines.  Meanwhile,  newspaper  staffers  appear  occasionally  on  news¬ 
casts,  offering  viewers  expert  analysis  on  specific  topics.  In  turn,  the  television  program 
enhances  the  papers’  online  news  sites.  Mercury  Center  and  Hot  CoCo,  by  incorporating  audio 
and  video  clips  of  new's,  sports  and  weather  coverage. 

“We  expect  our  new  partnership  to  equal  more  than  the  sum  of  its  parts,”  said  Jay  T.  Harris, 
chairman  and  publisher  of  the  Mercury  News.  “The  residents  of  Silicon  Valley  and  the  Bay  area 
are  the  real  winners  in  this  deal,  since  the  new  relationship  will  provide  news  consumers  — 
whether  they’re  reading  the  paper,  watching  television,  or  going  online  —  with  more  compre- 

_ _  hensive  and  sophisticated  coverage.” 

Jerry  Eaton,  vice  president  and  general  manager  of  KPIX, 
.  S  tSs  echoed  Harris’  view,  saying  that  the  new  partnership  enables 

KPIX  to  expand  their  coverage.  “We’re  pleased  that  information 
■  .  ' ;  from  the  Mercury’  News  and  Contra  Costa  Newspapers  enriches 

our  newscasts,”  he  said. 


“We  had  an 
interest  in 
having  access 
to  video 
content  on  a 
regular  basis 
for  our 
online  site!' 


—  Jay  Harris, 
the  Mercury  News 


Web  sites  termed  'vital' 

According  to  Daniel  Webster,  news  director  of  KPIX,  the  part¬ 
ners’  Web  sites  are  vital  in  providing  the  enhanced  coverage. 
Pointing  out  that  while  broadcast  television  can  launch  a  dialogue 
about  a  specific  issue,  newspapers  are  able  to  provide  deeper  cov¬ 
erage.  “The  Internet  is  a  very'  important  component  of  this;  The 
kind  of  thoroughness  that  the  Mercury  News  or  the  Contra  Costa 
Times  can  provide  to  a  dialogue  on  an  issue  in  an  Internet  or 
newspaper  environment  is  greater  than  broadcast  television  is 
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ever  going  to 
be  able  to  do,” 
he  said.  “And  I 
think  that  it  will  ultimate¬ 
ly  lead  to  a  better  civic  dialogue  —  and 
having  a  society  where  people  try  and 
find  solutions  to  problems  is  healthy  for 
the  democratic  process  and,  coinciden¬ 
tally,  healthy  for  primary'  providers  of 
information  —  which  are  newspapers 
and  television.” 

Deny  competitive  motivation 

Eaton  and  Harris  denied  that  their 
decision  to  join  forces  was  a  response 
to  high-profile  success  of  the  Gate  part¬ 
nership  with  the  Chronicle  and  KRON 
in  the  same  metropolitan  market. 

“It  really  had  nothing  to  do  with  the 
Chronicle”  Harris  said.  “It  was  some¬ 
thing  that  grew  out  of  our  mutual  inter¬ 
ests.”  He  said  KPIX  was  interested  in 
strengthening  its  position  in  the  Silicon 
Valley  and  the  East  Bay.  “We  had  an  inter¬ 
est  in  letting  as  many  readers  and  poten¬ 
tial  readers  as  possible  know  what 
we’re  offering  on  a  daily  basis;  and,  as 
importantly,  through  this  agreement  we 
will  have  access  to  video  content  on  a 
regular  basis  for  our  online  site  — 
which  is  something  that  is  very  impor¬ 
tant  to  us.” 

Eaton  pointed  out  that  KPIX  and  the 
newspapers  are  already  heavily 
involved  in  the  Web,  so  the  move  was 
not  made  in  response  to  the  Chronicle. 
“We  have  a  very'  active  Web  site  and 
they  have  very  active  Web  sites,”  he  said. 

KPIX,  in  fact,  was  a  pioneer  on  the 
Internet  —  the  station  developed  one 
of  the  first  television  Web  sites  in  the 
country'  in  1994  —  the  PIXPage,  which 
provides  a  wide  array  of  news  and  infor¬ 
mation.  However,  when  asked  if  he 
believed  that  the  PIXPage  had  been  able 
to  provide  a  deeper  look  at  the  news, 
Webster  replied  with  a  short,  and  can¬ 
did,  “Nope.” 

Separate  Web  sites 

For  his  part,  Eaton  was  emphatic  that 
the  Web  sites  would  remain  very  sepa¬ 
rate.  “We  aren’t  having  a  combined  Web 
site,  per  se,”  he  explained.  “We  have  our 
Web  site  and  they  have  theirs,  and  the 
sites  will  talk  to  each  other,  but  it’s  not 
like  we’re  establishing  a  common  Web 
site.” 


Many  industry'  observers  suggest  that 
this  kind  of  alliance  may  well  become 
the  norm  as  the  World  Wide  Web 
evolves.  Analysts  have  predicted  that  TV 
newsrooms  would  gain  the  edge  over 
their  print  counterparts  as  bandwidth 
increases  and  technologies  like  real¬ 
time  streaming  video  are  perfected. 

Many  newspapers  around  the  coun¬ 
try  have  already  established  partner¬ 
ships  with  local  television  stations.  In 
1997,  the  Lexington  Herald-Leader 
joined  forces  with  CBS  affiliate  WKYT 
to  create  the  Kentucky'  Connect  Web 
site;  the  Boston  Herald  and  WCVB-TV 
offer  combined  classified  ads  —  but  not 
news  coverage  —  on  the  Herald's  Web 
site;  and  the  Mercury  News'  sister 
paper,  the  Miami  Herald,  has  an  affilia¬ 
tion  with  a  local  television  station. 
Although  the  Bay  area  partners  did  do 
some  investigation  of  that  particular 
model,  Harris  explained  that  the  para¬ 
meters  of  the  new  alliance  were  agreed 
upon  among  the  parties. 

“Primarily  we  were  looking  at  the 
needs  of  the  two  organizations  here  — 
KPIX  and  the  newspapers,  and  for  the 
latter  two,  our  respective  Web  sites  — 
Mercury'  Center  and  Hot  CoCo,”  he  said. 
“So  the  three  sets  of  interests  really 
drove  the  deal.” 

Those  interests  are,  apparently,  strict¬ 
ly  content-driven.  Although  the  papers 
and  KPIX  will  trade  advertising  and 
consider  each  other  to  be  preferred 
partners  for  marketing  events,  Eaton 
said  that  “there  really  aren’t  revenue 
aspects  to  this  deal.” 

The  end  result  of  the  deal,  according 
to  Harris,  is  a  combination  of  resources 
designed  to  enhance  all  of  the  media, 
including  the  online  offerings.  “I  think 
that  as  the  Web  evolves,  viewers/read¬ 
ers  will  be  looking  for  an  increasingly 
rich  menu  of  offerings,”  said  Harris.  “We 
have  an  obligation  —  both  as  journal¬ 
ists  and  as  journalists  pioneering  in  this 
new  medium  —  to  take  the  medium’s 
potential  and  use  it  to  its  fullest.  And  if 
we  have  the  opportunity'  to  use  video, 
or  voice,  or  both  to  make  the  packages 
we  offer  our  readers  better,  we  have 
every'  good  reason  to  do  so.” 


The  Power 
Behind  the 
Networks 

At  the  core  of  every  successful 
network  is  a  power  source.  A  tech¬ 
nology  that  provides  the  networks 
clients  with  the  ability  to  efficiently 
manage  all  critical  aspects  of  their 
advertising  investment. 

A  power  source  like  Publicitas 
Advertising  Services. 

Using  the  powerful  functionality 
of  its  proprietary  SAP  technology, 
Publicitas  enables  advertisers  and  their 
agencies  precise  control  over  the 
complete  spectrum  of  the  newspaper 
insertion  process  -  ranging  from 
materials  handling  to  insertion  pro¬ 
cessing,  verification  and  reporting. 

Publicitas.  The  power  source  at 
the  core  of  today’s  most  successful 
networks. 

If  you  would  like 
more  information 
about  how  Publicitas 
can  energize  your 

Barbara  L.  Krasne 

newspaper  advertising 
programs,  please  call  me  —  Barbara 
Krasne -at  (203)  978-7810. 


PUBLICITAS  Advertising  Services 

The  technology  to  make  print  work. 
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Which  state  has  the  highest  average  retail  bakery  sales  per  person? 
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U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95% ! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  reloca¬ 
tion  specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ... 
the  U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of 
business  plans,  investments,  expansions,  market  strategies  as  well  as 
sales  opportunities. 


Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  Available  On  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  c/o  E&P.  P.O.  Box  3000. 
Denville.  NJ  07834-30{X).  Phone:  (800)  783-4903,  Fax:  (973)  627-5872, 
E-mail:  edpub(S)mediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity  ? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2.500-1-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59-151 
market  variables. 


Includes  Important  Information  Such  A§: 


•  Population  by  Age  •  numi 

•  Dmg  Sales  •  Fumi 

•  Apparel  Sales  •  Perso 

•  Household  Income  •  Dispc 

•  Median  Value  Unit  •  Empl 

•  Education  ...  and 

Six  Tabbed  Sections: 

Section  1  -  Nairatives  &  Retail  Overviews 
Section  II  -  City,  County,  MSA  Rankings 
Section  III  -  Population.  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education,  Housing  &  Households 
Section  VI  -  Retail  Sales 


•  Ethnic  Groups 

•  Furniture  Sales 

•  Persons  Per  Households 

•  Disposable  Income 

•  Employment  By  Industry 
...  and  more! 
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by  Charles  Bowen 

Weekly 

Reporter's  Digital  How-To 

RX  FOR  MEDICAL  WRITERS 

Now,  get  fast  online  relief  at  www.healthfinder.gov 


They  call  it  Net  surfing, but  it’s  more  like 
“Net  slogging”  if  you're  on  deadline  try¬ 
ing  to  use  the  Internet  to  locate  specif¬ 
ic  health  data  for  a  story. 

For  instance,  enter  the  word  “Diabetes”  in 
a  general  interest  search  engine  on  the  Web 
and  you’re  liable  to  get  more  than  100,000 
“hits  ”  While  that  has  great  “Oh,  wow”  poten¬ 
tial  for  when  kids  are  taking  a  C',areer  Day 
tour  of  the  newsroom,  for  a  harried  editor  or 
reporter,  100,000  hits  is  like  no  hits  at  all. 
None  of  us  have  time  to  comb  that  many  list¬ 
ings,  even  when  deadline  isn’t  looming. 

But  now  a  government-backed  service 
called  Healthfinder  can  save  us  hours  of 
research  time  by  acting  as  an  intelligent  gate¬ 
way  to  literally  hundreds  of  medical 
resources.  And,  because  the  site  is  so  broad, 
applications  are  possible  in  all  kinds  of  news 
stories; 

♦  You’re  handling  a  stor\’  on  arthritis  and 
need  current  statistics,  news  of  recent  treat¬ 
ment  ideas,  the  status  of  volunteer  efforts 
and  so  on. 

♦  A  doctor  at  your  local  medical  school 
has  made  a  breakthrough  in  caring  for  an 
e>e  disorder  called  macular  degeneration 
and  you  want  to  locate  other  experts  around 
the  nation  for  comments. 

♦  A  prominent  political  leader  is  stricken 
with  what  is  characterized  as  a  rare  form  of 
cancer  and  you  must  quickly  ascertain  just 
how  rare  it  is. 

♦  Word  of  a  virulent  new  strain  of  the 
strep  virus  has  caused  a  panic  in  local 
schools  and  it  is  your  job  to  determine  if  the 
concern  is  warranted. 

And  while  Healthfinder  focuses  on  links 
to  data  about  the  leading  illnesses  and 
injuries,  it  also  has  information  on  causes  of 
poor  health,  like  smoking,  unhealthy  diet, 
physical  inactivity  and  substance  abuse.  In 
all.  links  are  made  to  550  Web  sites,  including 
200  federal  sites  and  350  state,  local,  not-for- 
profit,  university  and  other  consumer  health 
resources. 

To  use  Healthfinder,  start  by  visiting  the 
site,  and  from  the  introduction,  click  the 
“Search”  option  at  the  top  of  the  page.  The 
site  displays  an  alphabetical  index  and 
invites  you  to  click  a  letter  to  see  topics  from 
acetaminophen  (a  common  drug)  to  xeros¬ 
tomia  (the  condition  of  dry  mouth).  A  vast 
and  colorful  range  of  medical  topics  is  cov¬ 


ered  in  meticulous  and  useful  detail. 

So,  if  you  are  researching  “sickle  cell  ane¬ 
mia,”  click  “S”  and,  from  a  list  of  subjects, 
scroll  down  until  you  find  and  click  on  “sick¬ 
le  cell.”  The  site  displays  details  on  a  half 
dozen  relevant  sites,  including  guidelines  on 
sickle  cell  disease  in  newborns  and  infants, 
and  backgrounders  on  blood  diseases  and  on 
medications.  It  also  provides  contact  infor¬ 
mation  for  organizations  like  the  Children’s 
Blood  Foundation,  the  March  of  Dimes  Birth 
Defects  Foundation  and  the  Sickle  Cell 
Disease  Association  of  America. 

You  also  can  reach  general  medical  topics. 
Suppose  you  are  working  on  a  stor^'  about 
tanning  beds  and  possible  health  risks. 
Selecting  from  the  “T”  section  of  the  index 
brings  up  “tanning  devices,”  with  a  report  on 
at  least  three  Web  resources  that  cover 
indoor  tanning  and  tips  for  safer  sunning. 

Even  criminal  and  social  issues  are 
addressed.  The  domestic  violence  entry  has 
pages  of  Web  services  that  deal  with  abuse, 
statistics  and  facts,  hot  lines,  studies  and 
nearly  a  dozen  support  groups. 

Besides  the  alphabetical  index, 
Healthfinder  also  can  be  searched  by  more 
than  30  general  health  and  human  services 
topics,  from  adoption,  aging,  AIDS  and 
Alzheimer’s  disease  to  smoking,  strokes  and 
substance  abuse. 

Or  if  you  simply  are  looking  for  telephone 
contact  numbers,  the  search  area  can  look 
up  toll-free  numbers  and  information  clear¬ 
inghouses. 

Managed  by  the  U.S.  Department  of 
Health  and  Human  Ser\'ices,  the  site  was 
launched  earlier  this  year  by  HHS  secretary 
Donna  Shalala  and  vice  president  A1  Gore 
during  a  health  conference  in  Washington. 
Here’s  some  additional  consideration  for 
using  this  data  in  your  news  stories: 

1.  A  total  of  500  online  documents  are 
linked  to  the  system,  as  well  as  FAQs  (fre¬ 
quently  asked  questions)  on  issues  ranging 
from  how  the  HIV  virus  is  transmitted  to 
treatment  options  for  breast  cancer. 

2.  A  “Pubs”  area  has  keyword-searching  for 
online  publications  and  catalogs  as  well  as 
pointers  to  17  medical  dictionaries  and  glos¬ 
saries. 

3.  A  “News”  section  has  press  releases, 
HHS  reports  and  state  health  department 
news. 


In  Short 

FASHI0NCENTRAL.COM 

Fairchild  Publications,  C4 
Active  Media  and  Harvard 
Management  Group  last 
week  launched  a  news  Web 
site  devoted  to  fashion 
issues. 

Fashioncentral.com  will 
offer  online  daily  editorial 
material  from  Fairchild's 
various  publications  includ¬ 
ing  Women's  Wear  Daily, 
Footwear  News,  Salon  News, 
Children's  Business  and  oth¬ 
ers.  One  of  the  more  curi¬ 
ous  features  of  the  new 
site  will  be  a  "Virtual 
Runway"  where  visitors  can 
view  fashions  around  the 
clock.  C4  is  a  Web  site 
development  company. 
Harvard  Management  spe¬ 
cializes  in  e-commerce  sys¬ 
tems  and  services. 


LEGI-SLATE  BEEFS  UP 

Legi-Slate,  the  online  ser¬ 
vice  of  the  Washington 
Post  Co.  that  provides  daily 
news  coverage  of  federal 
legislations  and  regula¬ 
tions,  has  announced  it  is 
beefing  up  its  staff  with 
three  more  veteran  journal¬ 
ists. 

The  new  staffers  include 
George  Wilson,  former  chief 
military  reporter  of  the 
Post;  Spencer  Rich,  a  30- 
year  veteran  reporter  of  the 
Post  and  Gebe  Martinez, 
previously  of  the 
Washington  bureau  of  the 
Los  Angeles  Times.  Legi¬ 
slate  tailors  its  news  gath¬ 
ering  for  a  broad  range  of 
clients  interested  in  online 
reports  about  all  aspects  of 
the  legislative  process. 
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BY  DAVID  ASTOR 


A  Birthday,  Wedding  And 
Pulitzer  For  Steve  Breen 

How's  that  for  a  busy  spring?  The  Asbury  Park  Press/Copley  News  Service 
editorial  cartoonist  discusses  life  in  the  frenetic  lane 


WHEN  PULITZER  PRIZE  recipient 
Steve  Breen  turns  28  on  April  26, 
he  has  hig  plans  for  celebrating  his 
birthday. 

“I’m  unplugging  my  telephone,”  joked  the 
Asbtity  Park  (N.J.)  Press  and  Copley  News 
Service  editorial  cartoonist. 

Yes,  winning  the  Pulitzer  can  lead  to  one 
phone  call  after  another.  Breen  has  heard  from 
“dozens  and  dozens”  of  media  people,  friends  and 
family  since  April  14.  And  there’s  certainly  plenty' 
of  family:  Breen  is  the  oldest  of  seven  children 
and  his  fiancee,  Cathy',  is  the  youngest  of  1 1 . 

Adding  to  Breen’s  frenetic  schedule  is  the  fact 
that  he  and  Cathy  will  be  getting  married  in  late 
May,  and  then  jetting  to  a  Hawaii  honeymoon  that 
was  planned  before  the  Pulitzer. 

“But  we  ll  be  staying  at  a  nicer  place,”  said 
Breen,  who  noted  that  his  $5,000  Pulitzer  stipend 
and  a  matching  $5,000  from  the  Press  will  help 
fund  a  hotel  upgrade. 

Breen  was  thrilled  to  receive  the  Pulitzer  — 
and  “totally  surprised.”  In  an  unusual  (though  not 
unprecedented)  move,  the  Pulitzer  board 
bypassed  finalists  Paul  Conrad,  Jeff  MacNelly  and 
Joel  Pett  to  pick  Breen. 

One  nice  thing  about  the  prize,  said  the  Press 
staffer,  was  winning  it  for  a  paper  that’s  not  huge. 
“They’re  a  really  solid  medium-sized  paper,” 
Breen  noted.  “A 
lot  of  medium- 
sized  papers  have 
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The  Pulitzer  people  felt  Steve  Breen's 
work  jumped  off  the  drawing  board. 


now  draws  five  or  six  a  week.  About  twothirds  of 
them  cover  national  or  international  topics,  and 
the  rest  have  local,  regional  or  statewide  themes. 

Breen  tries  to  combine  humor  with  hard-hit¬ 
ting  commentary,  but  doesn’t  get  overly  nasty.  “1 
would  not  consider  myself  a  bitter  person,  so  that 
doesn’t  spill  into  my  work,”  he  said. 

While  Breen  often  comments  on  politics,  he 
prefers  addressing  social  issues.  He  keeps  up  on 
all  this  by  watching  the  Simpsons,  tuning  into 
CNN  and  reading  various  newspapers. 

His  personal  politics?  “I’m  an  extreme  moder¬ 
ate,”  replied  Breen,  who  said,  by  w'ay  of  example, 
that  he  is  for  gun  control  and  against  abortion. 

Breen’s  drawings  on  these  and  other  subjects 
have  been  syndicated  by  Copley  since  early  1997 
as  part  of  a  package  that  goes  to  500  papers.  Will 
Copley  individually  syndicate  Breen,  like  it  did  for 
Mike  Ramirez  after  he  won  the  1994  Pulitzer? 

“We  haven’t  talked  about  that  yet,”  said  Copley 
editorial  manager  Glenda  Winders,  while  adding 
that  individual  syndication  is  a  possibility'. 

For  now,  Copley  is  obviously  pleased  that 
Breen  received  the  Pulitzer.  “We  feel  lucky'  that 
we  have  two  of  the  last  five  winners,”  said  execu¬ 
tive  vice  president/editor  Bob  Witty'. 

“Steve  is  one  of  the  most  talented  cartoonists  1 
know,”  added  Winders. “He’s  mature  beyond  his 
years  —  and  so  unassuming.” 

The  San  Diegobased  Copley  is  in  the  same 
state  where  Breen  grew  up.  He  went  on  to  earn  a 
B.A.  in  political  science  from  the  University'  of 
California  at  Riverside  in  1992. Then,  unable  to 
find  a  cartooning  job  in  a  field  with  few  open¬ 
ings,  he  earned  a  history  teaching  credential  from 
U  of  C  before  landing  the  Press  position. 

Breen  —  who  plays  guitar,  runs,  and  watches 
old  films  in  his  spare  time  —  said  he  was  tipped 
off  to  the  p{)ssibility'  of  the  Asbury  Park  job  by 
Bergen  (bounty’,  N.J.,  Record  cartoonist  Jimmy 
Margulies  and  former  Newark,  H.).,  Star-Ledger 
writer  Bruce  Reynolds.  He  also  thanked  Press 
executive  editor  Ray  Ollwerther  for  hiring  him 
and  weekend  editor  Arlene  Schneider  for  recom¬ 
mending  him  to  Copley. 

The  Pulitzer  wasn’t  Breen’s  first  honor.  While 
in  college,  he  received  both  the  Charles  iM.  Schulz 
Award  from  the  Scripps  Howard  Foundation  and 
the  John  Locher  Memorial  Award  from  the 
Association  of  American  Editorial  Cartoonists. 
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Syndicate  Change 
For  Sued  Columnist 

First  a  huge  lawsuit,  then  a  change 
of  distributors. 

It  has  been  quite  a  couple  of  months 
for  columnist  Arianna  Huffington,  who 
moved  from  Creators  Syndicate  to  the 
Los  Angeles  Times  Syndicate  (LATS)  last 
week. 

That  wasn’t  long  after  Shelia 
Lawrence  sued  Huffington  and  Oeators 
for  $25  million  in  Los  Angeles  Superior 
Court  iE&P,  March  14,  p.  51). 
Huffington,  in  a  January  column,  had 
quoted  a  source  who  alleged  that 
Lawrence  had  an  affair  with  President 
Cdinton.  Lawrence,  the  widow  of  a  con¬ 
troversial  ambassador,  denied  the 
charge. 

Why  did  Huffington  change  syndi¬ 
cates  barely  a  month  after  being  hit 
with  the  suit?  Was  the  timing  coinci¬ 
dental?  Did  Creators  want  to  disassoci¬ 
ate  itself  from  Huffington?  Was  the 
Huffington  switch  connected  to  former 
Creators  executive  vice  president  Anita 
Tobias’  impending  move  to  LATS? 

It’s  hard  to  say.  Huffington  declined 
to  comment,  and  Tobias  and  Creators 
president  Rick  Newcombe  couldn’t  be 
reached. 

LATS  vice  president/general  manager 
Steve  Christensen  was  available,  and  he 
said,  “Arianna  is  a  fine  journalist  and  an 
excellent  writer.  We’re  very’  proud  to  be 
representing  her.” 

But  is  he  worried  about  LATS  getting 
pulled  into  the  LawrenceAluffington 
court  case? 

“There  is  no  way  the  Los  Angeles 
Times  Syndicate  could  become 
involved  in  the  suit,”  he  replied. 

One  attorney  with  an  extensive 
knowledge  of  syndication-related  law 
thinks  Christensen  is  probably  right. 

Stuart  Rees,  an  intellectual  property 
attorney  with  Bingham  Dana  LLP  in 
Boston,  said,  “It’s  pretty’  safe  to  say  that 
the  new  syndicate  wouldn’t  incur  any 
liability  unless  it  did  something  dumb 
like  distribute  the  column  [about 
Lawrence]  as  a  reprint.” 

And  is  the  Los  Angeles-based  Creators 
less  liable  now  that  it  no  longer  repre¬ 
sents  Huffington? 

Rees  responded  that  this  turn  of 
events  doesn’t  get  the  syndicate  off  the 
hook  in  a  strict  legal  sense,  but  could 
possibly  have  some  impact  on  a  jury’. 

Gary  Bostwick,  the  Santa  Monica 
attorney  who  has  been  representing 


Creators  and  Huffington,  could  not  be 
reached  for  comment.  Neither  could 
Deborah  Drooz,  Lawrence’s  attorney  in 
Los  Angeles.  And  an  official  at  Powell 
Tate,  the  Washington,  D.C.,  public  rela¬ 
tions  firm  that  represents  Lawrence, 
declined  to  comment. 

Tobias  will  join  LATS  April  27  as  vice 
presidentAJ.S.  syndication,  according  to 
LATS  president  and  CEO  Jesse  Levine. 
Christensen  is  being  promoted  to 
senior  vice  president  of  new  media. 

LATS  will  distribute  Huffington,  who 
had  been  with  Creators  for  over  two 
years,  to  lOO-plus  newspapers.  The 
California-based  columnist  is  also  a  reg¬ 
ular  on  ABC-TV’s  Politically  Incorrect 
show  and  the  author  of  seven  books  — 
including  Greetings  from  the  Lincoln 
Bedroom,  a  novel  of  political  satire 
recently  released  by  Crown. 

—  David  Astor 

Islamic  Group 
Criticizes  ‘B.C.’ 

The  council  on  American-Islamic 
Relations  (CAIR)  has  criticized 
Johnny  Hart’s  April  19  “B.C.”  strip  for 
allegedly  stereotyping  Muslims  and 
immigrants. 

In  the  Sunday  comic,  a  character 
writes  on  a  tablet:  “Over  here  we  are 
changing  our  statue  in  the  harbor  to 
read,  ‘Give  me  your  lying,  worthless 


trash,  your  sleazy  scum  who  cheat  and 
steal,  who  see  our  faith  as  balderdash, 
and  sin  with  vulgar  zeal.’  ” 

He  sends  the  tablet  across  the  water, 
and  it  is  returned  with  this  reply:  “A  dys¬ 
functional  country!  Ha!  I  doan  bleeb  it! 
You  theenk  you  are  unique,  do  you?  You 
lousy,  steenking,  racist  pig  of  a  Yankee 
infidel!” 

NihadAwad,  executive  director  of  the 
Washington,  D.C.-based  CAIR,  said  it  is 
“intolerable”  that  Hart  “believes  it  is  OK 
to  call  immigrants  ‘worthless  trash’  and 
‘sleazy’  scum  who  cheat  and  steal.’  It  is 
equally  offensive  that  Mr.  Hart  chose  to 
focus  his  smears  on  Muslims  with  use  of 
the  anti-Muslim  hot-button  term  ‘infi¬ 
del.’” 

There  are  6  million  Muslims  in 
America  and  1.2  billion  worldwide, 
according  to  CAIR. 

Hart  told  E&P  that  “there’s  no  anti- 
anything  intended”  in  the  comic.  He 
said  he  was  commenting  about,  among 
other  things,"what  the  rest  of  the  world 
thinks  of  [the  United  States]  in  spite  of 
our  rather  noble  intentions.” 

Creators  Syndicate  vice  president/ 
editorial  director  Katherine  Searcy  said 
none  of  the  1,200-plus  “B.C.”  clients,  to 
her  knowledge,  dropped  the  April  19 
strip. 

Did  the  syndicate  have  any  qualms 
abK)ut  the  comic? 

“As  far  as  Creators  is  concerned,  we 
don’t  censor  the  strips,”  replied  execu- 
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BY  CHRIS  LAMB 

From  ‘Observer’ 
Observer  To  Candidate 

Columnist  Laura  Miller  is  running  for  a  seat  on  the  Dallas  City  Council. 
If  she  wins  on  May  2,  she'll  drop  her  journalism  work. 


tive  vice  president/chief  operating  offi¬ 
cer  Mike  Santiago. 

The  4()-year-old“B.C.’’also  periodical¬ 
ly  contains  Christian  messages,  which 
upset  at  least  one  paper,  the  Los  Angeles 
Times  iE&P,  April  13,  1996,  p.  50).  But 
Hart  said  he  gets  positive  reaction  from 
many  readers  when  he  uses  religious 
themes.  —  David  Astor 

Peres,  Forbes  To 
Speak  To  AAEC 

Former  Israeli  prime  Minister 

Shimon  Peres  and  magazine  pub- 
lisher/Republican  presidential  hopeful 
Steve  Forbes  will  be  among  the  speak¬ 
ers  at  the  June  24-27  Association  of 
American  Editorial  Cartoonists  conven¬ 
tion  in  Las  Vegas. 

Peres,  a  1994  Nobel  Peace  Prize  win¬ 
ner,  is  now  writing  a  column  for  the  Los 
Angeles  Times  Syndicate.  Copley  News 
Seivice  is  sponsoring  the  luncheon  fea¬ 
turing  Forbes’  address. 

Meeting  sessions  will  focus  on  topics 
such  as  the  state  of  editorial  cartooning, 
the  future  of  the  editorial  page,  com¬ 
puters  and  how  to  get  syndicated. 

The  convention  host  is  Mike  Smith  of 
the  Las  Vegas  San  and  United  Feature 
Syndicate. 

‘For  Better’  Creator 
Subject  Of  Show 

CARTOONIST  LYNN  JOHNSTON 
was  the  subject  of  a  documentary 
that  aired  last  month  on  the  Canadian 
Broadcasting  Co.  network. 

Lynn’s  Looking  Glass  may  also 
appear  eventually  in  the  United  States, 
where  many  of  the  2,000  “For  Better  or 
For  Worse”  clients  are  located. 

The  Canada-based  Johnston  is  distrib¬ 
uted  by  United  Feature  Syndicate. 

Feature  Focuses 
On  World  Affairs 

Karel  van  WOLFEREN,  a  Dutch 
journalist  and  Asian  specialist,  is 
writing  a  twice-monthly  column  on 
world  affairs  for  the  New  York  Times 
Syndicate. 

Van  Wt)lferen,  a  frequent  contributor 
to  the  New  York  Times  op-ed  page, 
authored  The  Enigma  of  Japanese 
Power  in  1989. 


IN  A  DALLAS  Observer  cover  story' 
last  December,  Laura  Miller  vented 
her  frustration  at  Dallas  Mayor  Ron 
Kirk  and  other  city  leaders  for  keeping 
the  public  in  the  dark  about  a  $125 
million  sports  arena. 

This  wasn’t  the  first  time  the  award¬ 
winning  columnist  had  fought  city’ 
hall.  But  this  time  Miller  had  something 
else  on  her  mind:  If  she  couldn’t  beat 
’em,  she  would  join  'em. 

“I  was  going  to  stop  whining  and 
get  even,”  Miller  wrote  in  the  alterna¬ 
tive  weekly.  “I  was  going  to  run  for  the 
Dallas  City’  Council.” 

Her  announcement  came  in  a  story 
headlined,  “Mr.  Mayor,  Meet  Your 
Nightmare.”  She  will  learn  on  election 
day.  May  2,  whether  she  will  continue 
to  criticize  the  mayor  as  a  journalist  or 
councilwoman. 

“If  I  get  elected,  I  won’t  be  a  journal¬ 
ist  while  serving  on  the  council,”  Miller 
said. 

Technically  speaking,  she  hasn’t 
been  a  journalist  since  announcing  her 
candidacy.  Miller  and  her  editor  agreed 
that  she  couldn’t  simultaneously  write 
for  the  newspaper  and  be  a  political 
candidate. 

Miller  admitted  that  the  transition 
from  journalism  to  politics  has  been 
“terrify  ing”  at  times  as 
she  makes  speeches,  talks 
to  voters,  raises  money  or 
defends  herself  against 
critics.  While  the  colum¬ 
nist  didn’t  know  exactly 
what  she  was  getting 
into,  she  did  know  her 
decision  would  be  sub¬ 
ject  to  interpretation. 

“I’m  well  aware  that 
this  is  a  highly  unusual 


Lamb,  who  writes 
frequently  for  E&P, 
teaches  at  the  College  of 
Charleston. 


step  —  one  that  will  be  seen  by  some. 
I’m  sure,  as  a  stunt  or  an  ego  trip,  or  a 
sellout,”  Miller  said. 

Why  is  she  running?  Miller  said  she 
had  grown  impatient  with  simply  grip¬ 
ing  about  the  way  things  were. 

“Instead  of  writing  and  observing 
and  complaining,  maybe  I’ll  be  more 
effective  if  I  can  actually  be  doing 
something  at  city’  hall,”  she  told  the 
Dallas  Morning  Netvs. 

But  her  decision  was  based  on  more 
than  that.  Miller  had  just  turned  40.  As 
a  wife  and  mother  of  three  young  chil¬ 
dren,  she  began  reflecting  on  her  life 
and  wondering  how  she  could  make  a 
difference  in  Dallas.  She  concluded 
that  she  could  make  a  bigger  impact  as 
a  councilwoman  than  as  a  journalist. 

“I  wanted  to  be  a  part  of  it,”  Miller 
said. 

She  added  that  she  never  thought 
about  running  for  office  until  late  last 
year,  just  as  she  had  never  planned  to 
marry  a  politician.  But  both  things  hap¬ 
pened.  Her  husband,  Steve  Wolens,  is  a 
Texas  legislator. 

If  Miller  loses  the  election,  she’ll  get 
her  old  job  back.  Before  joining  the 
Observer,  she  wrote  for  the  New  York 
Daily  News  and  the  now-defunct 
Dallas  Times  Herald.  Her  Observer 
columns  and  investiga¬ 
tive  pieces  have  attracted 
both  local  and  national 
attention,  and  won  her 
the  1995  H.L.  Mencken 
Award  for  newspaper 
commentary. 

Miller  said  it  wasn’t 
easy  giving  up  her  job, 
whether  temporarily  or 
permanently. 

“1  had  the  world’s  per¬ 
fect  job,”  she  noted.  “1 
could  write  anything  I 
wanted,  any  length  I 
wanted,  as  long  as  I  was 
accurate.” 


'Tm  well  aware  that  this 
is  a  highly  unusual  step." 

—  Laura  Miller 
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IN  TECHNOIOGY  NEWS  COVERAGE  EVERY  WEEK 


E&P  consistently  publishes  more  pages  devoted  to  tech 
news  and  features  than  any  other  news  industry  publication. 
And  now  we’re  going  one  step  further. 

We  are  focusing  on  one  particular  area  of  tech  news  for 
each  week  of  the  month  and  color  coding  the  pages  to  help 
you  find  the  news  that's  most  important  to  you! 

WEEK  1  *  PREPRESS  ■  GREEN 

The  first  week  of  the  month  is  devoted  to  Prepress  issues  ... 
front-end  systems  (news  and  advertising),  pho¬ 
tography,  color  imaging,  pagination,  makeup  ...  i — 

WEEK  2  •  OUTPUT  SYSTEMS  •  GLUE  / 

The  second  week  of  the  month  is  devoted  to  / 

Output  Systems  ...  RIPs  and  imagesetters,  / 
computer  to  plate  and  conventional  plate 
output,  proofing  systems  ...  / 

WEEK  3  •  PRESSROOM  •  RED 

The  third  week  of  the  month  is  devoted  to 
Press  news  ...  printing  units,  RTPs,  folders, 
newsprint,  ink ...  / 


WEEK  4  •  POST  PRESS  •  ORANGE 

The  fourth  week  of  the  month  is  devoted  to  Post-press  coverage, 
everything  between  the  press  folder  and  the  trucks ...  conveyers, 
inserters,  stackers,  strappers,  wrappers ... 


Four  months  in  1998  have  five  Saturdays,  our  publication  day. 
Those  fifth  weeks  are  devoted  to  other  operations/distribution 
technical  areas  of  particular  interest  at  the  time. 

Look  for  the  true  colors  of  E&P's  tech  news  coverage  every 
week.  You'll  learn  why  more  daily  and  Sunday  newspaper  Pro- 
^^^^^^^^duction  decision-makers  consistently  read  E&P 
more  than  any  other  publication. 
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Prez'  scribes  mull 
off-record  limits 

HK  WHITE  HOUSE  Press 
Association,  divided  over  the  right¬ 
ness  of  off-the-record  discussions,  is 
considering  whether  to  bar  members 
from  such  chats  on  Air  Force  One. 

Laurence  McQuillan,  president  of 
the  group  and  senior  correspondent 
with  Reuters,  said  that  some  members 
strongly  oppose  agreements  to  talk  off 
the  record  in  any  circumstance.  But 
earh'  results  of  a  member  surv  e)'  are 
running  2-to-l  in  favor  of  allowing  the 
off-the-record  chats  to  continue. 

■McQuillan  said  the  group  recently 
decided  to  reissue  its  guidelines  so 
newer  members  can  be  fully  acquaint¬ 
ed  with  its  policies.  However,  a  philo 
sophical  discussion  came  up  over  what 
to  do  when  the  president  visits  the 
press  pool  area  on  the  plane.  Reporters 
in  the  pool  represent  the  entire  Wliite 
House  press  corps,  he  said,  and  reports 
of  all  such  discussions  must  be  shared 
with  the  entire  corps.  But  some 
reporters  believe  that  anything  the 
president  says  should  be  on  the  record. 

“Where  it  becomes  a  gray  area  is 
that  the  pool  represents  the  entire  press 
corps,”  McQuillan  said.“Uan  an  individ¬ 
ual  objection  set  the  rule  for  evetAboth?” 

Rather  than  leave  the  question  to  the 
board,  the  association  decided  to  surve\' 
its  300  members  and  solicit  comments. 
A  decision  is  expected  in  early  .Ma)'. 

“There  seems  to  be  a  fairly  wide  sen¬ 
timent  that  the  president  should  be 
able  to  speak  off  the  record  as  long  as 
there  is  a  vehicle  to  convey  it  to  the  rest 
of  the  press,”  ■McQuillan  said. 

—  Kelvin  Childs 

Schurz  buys 
Indiana  daily 

SC;HI!RZ  CCTMMUNICATIONS  INC., 
which  owns  dailies  in  five  states, 
will  bu>  the  Daily  Reporter  of 
■Martinsville,  Ind.,  and  other  properties 
owned  by  Reporter-Times  Inc.  No 
price  was  disclosed. 

Schurz  (x)mmunications  Inc.  owns 
two  other  Indiana  dailies,  the  South 
Bend  Tribune  and  the  Times-Mail  in 
Bedford,  and  dailies  in  Danville,  Ky.; 
Hagerstown,  Md.;  El  Centro,  Calif.;  and 
Somerset,  Pa. 


Federal  Communications 
(Commission  approval  is  required  to 
transfer  the  television  station  license  of 
WREP,  a  low-power  station  in  Martins¬ 
ville  that  is  included  in  the  deal.  —  AP 

TMC  in  Milwaukee 

HE  MILWAUKEE  JOURNAL 
Sentinel  has  started  delivering  a 
new  weekly  tabloid  publication. 

Weekend  Plus,  to  696,()()()  residences  in 
its  metropolitan  area  each  Sunday,  llie 
newspaper,  the  state's  largest,  includes 
the  tabloid  in  its  Sunday  edition  and 
mails  328,()()()  copies  to  local  nonsub- 
scribers.The  newspaper  and  advertisers 
share  the  production  and  mailing  costs. 
“It  is  the  only  marketing  vehicle  in  the 
Milwaukee  area  that  delivers  a  mix  of 
inserts,  run-of-press  ads  and  classified 
directly  to  a  person's  mailbox  each 
week,”  said  Rich  Dobson,  the  newspa¬ 
per's  senior  vice  president-advertising. 

Forum  urges 
ad  hustling 

LANDON  associates  INC  ,  a  news¬ 
paper  rep  firm  based  in  New  York, 
sponsored  a  ■symposium  on  generating 
automobile  ads  for  newspaper  clients 
in  conjunction  with  the  North 
American  International  Auto  Show  in 
Detroit.  Run  by  I,andon's  (CWO&O 
Division,  the  forum  heard  that  just  7% 
to  8%  of  auto  dealer  association  ad 
spending  goes  to  newspapers  —  half 
of  what  it  could  be.  Courtney  Strang  of 
Ford  Motor  Media  recommended 
newspapers  work  more  closely  with 
local  Ford  dealer  associations. 

Fla,  firm  wins 
Thomson  gig 

ADVERTISINC.  data  scan,  a 

Jacksonville,  Fla.-based  print  moni¬ 
toring  company,  has  contracted  with 
Thomson  Newspapers  to  monitor  its 
68  U.S.  and  (Canadian  papers.The  8- 
year-old  firm's  clients  include  media 
companies,  advertisers  and  ad  agencies. 
It  offers  scanned  images  of  newspaper 
ads  that  allow  clients  to  see  copy  from 
major  dailies  within  days  of  publica¬ 
tion.  “We  now  monitor  far  more  daily 
newspapers  than  any  other  service,” 
crowed  ADS  president  William  Jones. 


Young  publisher, 
young  audience 

EW  TIMES  LOS  Angeles  picked 
one  of  the  youngest  publishers  in 
the  histor\-  of  the  alternative  press 
when  it  promoted  24-year-old  ad  sales¬ 
man  (diaries  (ierencser  to  publisher. 

Gerencser  has  sold  entertainment 
ads  since  the  newspaper  was  created 
two  years  ago  by  the  merger  of  the 
weeklies  Los  Angeles  View  and  Los 
Angeles  Reader,  “(■harles  has  proven 
himself  a  genius  ad  salesman,  and  I  pre¬ 
dict  he  will  achieve  similar  success  as 
publisher,”  said  the  editor  Rick  Barrs. 

Gerencser  will  work  with  ad  direc¬ 
tor  Tara  Allison,  said  parent  company 
New  Times  Inc.;  and  Jeff  Fried,  general 
manager  of  the  chain's  Miami  New 
Times,  becomes  general  manager. 

Before  joining  Neie  Times  Los 
Angeles,  which  distributes  105,()()() 
free  copies  a  week,  (ierencser  was 
marketing  director  of  Los  Angeles  View. 

“Los  Angeles  is  the  most  unique  city 
on  the  face  of  the  planet,”  said  the  new 
publisher,  who  promised  to  “tackle  the 
serious  issues  that  face  Angelenos  each 
and  every  day.” 

Ogden  Newspapers 
buys  Wis,  paper 

The  OSHKOSH  northwestern,  a 

family-owned  Wisconsin  paper 
since  1868,  is  being  .sold  to  the  Ogden 
Newspapers  Inc., Wheeling, WVa. 

The  Ogden  Newspapers,  privateh’ 
held  by  the  Nutting  family,  is  expected 
to  ckxse  on  the  sale  by  June  l  .The  cur¬ 
rent  owners,  members  of  the  Schwalm 
and  Heaney  families,  announced  the  sale 
to  the  newspaper  staff  in  meetings  Ap¬ 
ril  23. The  sale  price  was  not  disclosed. 

Robert  ■M.  Nutting,  Ogden's  general 
manager,  said  he  foresees  no  major 
changes  to  the  staff  of  1 1"’  full-time 
and  ■’8  part-time  employees. 

The  morning  newspaper's  circula- 
tit)n  is  23,068  daily,  27,809  Sunday. 

■Michael  E.  Phelps  and  Louise  D. 
Cutler,  of  the  newspaper  consulting 
firm  of  Phelps,  Cutler  &  A.ssociates, 
Savannah,  Ga.,  have  been  acting  pub¬ 
lishers  since  the  retirement  in 
September  of  Russell  F.  Sprung.  Phelps 
and  Cutler  advi.sed  the  owners  and 
negotiated  the  sale. 
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Books 

Continued  from  page  18 

of  the  questions  that  need  to  be  asked 
when  creating  an  archival  system  and 
virtual  library,  experts  note. 

METADATA 

Information  about  information,  some¬ 
times  referred  to  as  metadata,  can  add 
value  to  existing  information,  according 
to  Brewster  Kahle,  co-founder  and  pres¬ 
ident  of  Alexa  Internet,  an  online  archiv¬ 
ing  and  Internet  navigation  tools  com- 
pam'  headquartered  in  San  Francisco. 
One  simple  example  is  to  blend  into  a 
Web  page  a  click  option  that  will  take 
readers  to  other,  similar  sites.  Or,  a  site 
could  blend  in  information  on  the  relia¬ 
bility  of  other  serv  ices  or  display  popu¬ 
larity  votes  and  usage  statistics. 

A  fundamental  issue  for  Kahle  is  the 
need  for  stable  URLs  —  Web  page 
addresses.  Many  online  newspapers  still 
post  Web  news  stories  with  one  address 
that  is  later  changed  when  those  stories 
are  moved  into  the  online  archive. 
Kahle  pointed  out  studies  that  docu¬ 
ment  how  changing  addresses  essential¬ 
ly  transforms  digital  data  into  frustrated 
and  lost  readers.  Consequently,  storage 
strategies,  dowm  to  file  naming  conven¬ 
tions,  need  to  be  studied  and  imple¬ 
mented  with  forethought  by  newspa¬ 
per  managers. 

ACCURACY 

C'an  archived  information  be  trusted 
and  relied  upon?  This  is  a  question 
Bruce  Oakley,  online  editor  for  the 
Arkansas  Democrat-Gazette  of  Little 
Rock,  took  on  during  a  four-month 
Knight  Foundation  fellowship  during 
which  he  studied  the  accuracy  in  elec¬ 
tronic  archives.  The  result  is  his  report. 
“Accuracy  in  Electronic  Archives:  An 
Investigation,”  available  at  www.sun- 
site.unc.edu/journalism/oaktre.html. 

“There  are  issues  of  liability  that 
should  terrorize  all  of  us,”  warned 
Oakley.  An  example  from  his  own  paper 
illustrated  the  point.  A  columnist  wrote 
that  a  man  was  in  jail  in  his  draft  story. 
But  that  draft  version  was  in  error  — 
the  man  had  never  been  in  jail.  The 
error  was  corrected  for  the  print  edi¬ 
tion,  but  appeared  in  the  electronic  edi¬ 
tion  through  Lexis-Nexis  and  was  point¬ 
ed  out  by  the  man’s  attorney. 

The  bottom  line  for  Oakley  is  that 
archival  errors  can  be  made  anywhere 
between  initial  draft  and  final  storage. 
How  much  effort  is  necessary’  to  reduce 
the  errors  and  monitor  the  library  and 
archival  process?  At  least  one  librarian 
for  every  35  persons  in  the  newsroom 
is  the  standard  Oaklev  cites. 


Archives  can  provide  many  functions 
to  a  publisher;  context  for  reporters, 
selective  sales  to  readers,  source  mater¬ 
ial  for  special  projects.  But  top  manage¬ 
ment’s  commitment  and  support, 
according  to  archive  authorities,  must 
be  in  place  for  archives  and  virtual 
libraries  to  flourish  into  something  of 
value  for  newspapers. 


Milking 

Continued  from  page  26 

than  milkers.  Starving  journalists  on 
stingy  salaries  will  starv  e  newspapers  to 
death.” 

HEROISM'  RATHER  THAN  MONEY? 

Commenting  on  C]lark’s  views  in  the 
Oregon  Publisher,  LeRoy  Yorgason, 
executive  director  of  the  Oregon 
Newspaper  Publishers  Association,  said 
he  also  would  like  to  see  news  staffers 
getting  more  money,  but  at  the  .same 
time  he  put  in  a  pitch  for  the  “little 
guys,”  who  “can’t  afford  to  pay  profes- 


Case 

Continued  from  page  31 

around  for  a  long,  long  time,”  Case  said. 

Even  Case’s  language  was  publisher- 
friendly,  as  he  repeatedly  referred  to 


sional  salaries.” 

“There  is  no  shame  in  running  a 
small  newspaper,”  Yorgason  argued.  “On 
the  contrary,  1  look  at  them  as  heroes  — 
heroes  who  are  willing  to  put  in  long 
hours,  risk  their  own  resources,  listen  to 
constant  criticism,  suffer  neglect  of 
their  own  home  and  family  and  beg 
people  to  contribute  information  so  a 
community’s  citizens  can  know  what  is 
going  on  in  their  hometown.  They’re 
doing  the  best  they  can.” 

Not  only  does  he  want  small  newspa¬ 
pers  to  continue  publishing,  Yorgason 
said,  but  he  hopes  they  will  find 
employees  who  share  the  ideals  of  their 
owners  “and  are  willing  to  work  for 
small  wages  —  even  for  a  while  —  to 
keep  the  dream  alive.” 

“And  —  for  those  who  develop  their 
news  skills  and  want  to  move  on  —  may 
they  find  employment  in  a  news  orga¬ 
nization  that  is  willing  to  pay  a  good 
salary  for  a  dreamer  with  mud  on  his 
shoes.  Meanwhile,  may  freedom  of  the 
press  be  preserv  ed  by  idealists  with  few 
resources.” 


AOL  subscribers  and  other  Web 
accessers  not  as  “users’ but  as  “readers.” 
He  was  also  reassuring  about  the  pub¬ 
lishers’  bottom  line:  “To  put  it  bluntly, 
you’re  probably  wondering  if  you’ll 
ever  make  any  money  in  this  business.” 


ISPs  Libel-Proof,  Judge  Holds 


IN  A  LEGAL  decision  that  buoyed 
Internet  service  providers  every¬ 
where,  a  federal  judge  dropped 
America  Online  as  a  defendant  in  the 
$30  million  defamation  lawsuit  over  a 
report  in  the  online  Drudge  Report. 

U.S.  District  Judge  Paul  L.  Friedman 
said  AOL  and  other  ISPs  were  exempt¬ 
ed  from  civil  suits  over  editorial  con¬ 
tent  when  Congress  passed  the 
Communications  Decency  Act  of 
19%. 

“Whether  wisely  or  not,  [Congress] 
made  the  legislative  judgment  to 
effectively  immunize  providers  of 
interactive  computer  services  from 
civil  liability  . . .  with  respect  to  mate¬ 
rial  disseminated  by  them  but  created 
by  others,”  Friedman  wrote. “In  recog¬ 
nition  of  the  speed  with  which  infor¬ 
mation  may  be  disseminated  and  the 
near  impossibility  of  regulating  infor¬ 
mation  content.  Congress  decided  not 
to  treat  providers  of  interactive  com¬ 
puter  services  like  other  information 
providers  such  as  newspapers,  maga¬ 
zines  or  television  and  radio  stations. 


all  of  which  may  be  held  liable  for 
publishing  or  distributing  obscene  or 
defamatory  material  written  or  pre¬ 
pared  by  others.” 

The  immediate  effect  of  the  ruling 
was  to  remove  the  defendant  with  the 
deepest  pockets  from  the  lawsuit 
VFhite  House  aide  Sidney  Blumenthal 
filed  against  AOL  and  Matt  Drudge 
over  an  online  story  the  often-gossipy 
Drudge  Report  ran  last  August. 
Drudge  wrote  that  Blumenthal  “has  a 
spousal  abu.se  past  that  has  been 
effectively  covered  up.”  Drudge 
retracted  the  item  and  apologized  the 
day  after  it  appeared. 

Jo  Bennett  Marsh,  an  attorney  for 
the  Blumenthals,  was  quoted  in  a 
Washington  Post  article  by  Bill  Miller 
as  saying  they  would  appeal  the  rul¬ 
ing  and  that  thev’  were  delighted  the 
judge  wrote  that  Drudge  is  not  a  jour¬ 
nalist  but  “simply  a  purveyor  of  gos¬ 
sip.” 

In  a  statement,  AOL  said  its  dis- 
mis.sal  was  “consistent  with  Congress’ 
intent  and  previous  court  decisions.” 
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Case  answered  by  suggesting  news¬ 
papers  had  built-in  advantages  not  only 
in  content  but  in  advertising. 

“Nobody  else  can  say  that  online  is 
simply  a  logical  extension  of  their  exist¬ 
ing  business,”  he  said.  “Too  much  scat¬ 
tered,  unverified  information  is  as  of  lit¬ 
tle  ser\'ice  to  the  reader  as  no  informa¬ 
tion  at  all.  You  have  the  brand,  the  trust 
and  the  credibility  to  meet  those 
needs.” 

Similarly,  he  said,  newspapers  will 
benefit  from  the  so-called  85/15  rule  of 
advertising,  that  is,  that  85%  of  purchas¬ 
es  are  made  within  15  miles  of  the 
buyer’s  home. 

AOL’s  success  —  after  surviving  com¬ 
petition  from  better-financed  rivals  and 
overcoming  disastrous  service  prob¬ 
lems  that  led  critics  to  nickname  the 
service  “America  On  Hold”  —  was  also 
reassuring  to  newspapers,  Washington 
Post  c;o.  chairman  and  CEO  Donald  E. 
Graham  said  when  he  introduced  Case. 

“It’s  had  to  know,”  Graham  said, 
“whose  corporate  destruction  has  been 
predicted  more  often  —  the  speaker’s 
or  the  audience’s.” 


Stitch 

Continued  from  page  34 

while  the  old  offline  work  was  too 
labor-intensive,  he  said  the  Muller 
machine  will  be  kept  “if  we  want  to  put 
a  gloss  cover  on  a  product.”  And  they 
probably  will;  One  of  the  press’  color 
towers  will  sport  a  TEC  Systems  dr^  er 
for  heatset  work. 

The  first  Universal  in  North  America, 
a  45,()0()-cph  press,  went  into  the 
Orlando  Sentinel's  remote  Lake  County 
plant.  Among  jobs  run  on  the  various 
presses  (including  a  now-4/4  Didde 
ML(^  web-tosheet  press)  are  TV  book¬ 
lets  for  several  Tribune  Co.  papers  —  all 
stitched  on  tour  Muller  Martini  335s, 
said  business  development  and  plan¬ 
ning  manager  Ronnie  Matthews. 

For  its  Universal,  however,  the  paper 
bought  a  MotterStitch  tab  stitcher.  It 
also  helped  develop  Gammerler’s 
KL5()3  stacker,  said  the  supplier’s 
Woodruff.  The  Sentinel  uses  four  of  the 
units,  which  have  a  higher  infeed  to 
accommodate  a  newspaper  press’  typi¬ 
cally  higher  delivery.  Conventional 
newspaper  stackers  don’t  work  well 
with  thin,  light  products,  which  fly 
about  during  tbe  drop  and  require 
staffers  to  jog  the  product. 

DUAL-SERVICE  DOUBLE-WIDE 

Ferguson  and  Fayetteville  (N.C.) 
Observer-Times  production  director 
John  Jenkins  agreed  the  manual-feed, 
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comparatively  slower  Muller  units  are 
fine  machines.  Fayetteville  will  continue 
to  use  its  stitcher  when  it  must  gather 
multiple  signatures,  said  Jenkins. 

Fayetteville  breaks  ground  this 
month  for  a  production  plant  expan¬ 
sion  iE&P,  Nov.  1,  p.  26;  Mar.  21,  p.  28), 
where  the  superstructure  of  a  double¬ 
wide  KBA  Colora  will  have  two  folders: 
one  solely  for  newspapers,  the  other 
with  a  lower  former  for  newspapers 
and  a  wider,  35 '/2”  central  former  to 
accept  multiple  web  sizes  for  commer¬ 
cial  work,  as  on  the  anilox  Colora  at  the 
South  Bend  (Ind.)  Tribune. 

“The  former  configuration  is  what’s 
going  to  allow  us  to  do  a  lot  of  the 
work,”  said  Jenkins.  He  added  that 
although  provision  has  been  made  for 
half-fold  stitching  in  the  folder,  it  is  not 
initially  being  pursued.  The  paper  also 
will  be  able  to  add  units  to  the  press 
towers,  with  an  imprinter  for  each 
printing  couple  to  meet  future  demand 
for  shorter,  personalized  editions. 

The  press  will  be  equipped  with  a 
skip  slitter  and  cold  gluing  system, 
which  will  initially  handle  the  TV  book¬ 
let,  trade  publications  and  community 
college  booklets  that  are  now  saddle 
stitched  and  trimmed  off  line. 

“We  have  not  selected  a  rotary  trim¬ 
mer  vendor,”  said  Jenkins,  who  expects 
to  install  one  for  the  one  folder  with 
quarter-fold  capability'.  He’s  looked  at 
AGE,  Rock-Built  and  Gammerler,  talked 
to  Ferag  about  its  drum  trimmers,  and 
may  see  others  soon  while  in  Europe. 

Jenkins  maintains  that  inline  finish¬ 
ing  justifies  the  equipment  purchase  by 
streamlining  the  process  from  three 
passes  to  one.  “Based  on  how  you’re 
running  today,”  he  said,  “it  can  be  a  sig¬ 
nificant  labor  saver.” 

For  systems  most  newspapers  would 
contemplate  buying,  Jenkins  estimated 
the  cost  of  a  gluing  unit  and  rotary  trim¬ 
mer  at  $130,000  to  $150,000.  He’s  also 
shopping  for  a  high-speed  commercial 
stacker,  which  he  said  would  add  about 
another  $75,000. 


Shop  Talk 
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parade  because  he  thought  he  owed 
Kwan  his  support.  She  practiced  faith¬ 
fully  at  this  rink  in  our  little  community' 
and  now  because  of  her  hard  work,  our 
small  village  is  part  of  an  international 
scene,’  he  said.  ‘I’ve  never  met  her,  but 
her  gold-like  behavior  when  winning 
the  silver  made  me  so  proud  that  she  is 
from  here.’ 

“Onlookers  waved  American  flags. 
Small  girls  wore  skate  dresses  with  their 
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coats,  mittens  and  ski  hats.” 

In  these  paragraphs  from  the  Los 
Angeles  Times  we  are  treated  to  Kwan 
as  a  different  sort  of  symbol  —  that  of 
an  Olympic  winner  —  a  local  girl  hon¬ 
ored  for  her  hard  work  and  victory. 
What  is  most  central  to  the  theme  — 
and  is  reflected  in  the  tone  of  the  story 
—  is  her  triumph,  and  the  honor  and 
pride  she’s  brought  back  to  her  little 
community  of  Blue  Jay,  a  mountain  ham¬ 
let  of  600  residents  in  Lake  Arrowhead. 
Her  color,  and  Asian  ancestry,  are  fitting¬ 
ly  invisible  and  matter  little  in  the  over¬ 
all  approach  of  the  story. 

Journalists  contribute  to  a  cultural 
canvas  —  their  words  often  creating 
images  that  can  hurt,  or  heal.  MSNBC’s 
headline  hurt  many,  many  Asian 
Americans  who  learned  about  it 
through  the  newspapers,  on  the 
Internet  and  at  various  Asian  confer¬ 
ences  nationwide,  where  the  controver¬ 
sy  continues  to  be  recounted.  MSNBC 
may  have  issued  their  version  of  an 
apology,  but  the  words  are  out  —  and 
sadly,  the  sting  can  still  be  felt. 

Perhaps  what  is  most  disconcerting 
about  the  “American  beats  out  Kwan” 
headline,  is  that  it  stands  as  a  reminder 
that  regardless  of  how  much  one  can 
achieve,  there  continues  to  be  a  sense 
of  Asian  Americans  as  the  “other.” 

Asians  have  been  a  part  of  American 
history  since  their  arrival  in  the  United 
States  in  the  1800s.  How  long  do  we 
have  to  be  here  to  be  considered 
Americans? 


Newspapers  Up, 
TV  Down:  Survey 

Newspapers  in  the  nations  50 
largest  markets  gained  700,000 
readers  while  prime-time  television 
viewership  fell  by  3%,  according  to 
research  commissioned  by  the 
Newspaper  Association  of  America. 

The  Scarborough  Research  Corp.,  a 
market  research  firm,  said  its  conclu¬ 
sions  in  the  first  Competitive  Media 
Index  were  based  on  telephone  inter¬ 
views  and  mailed  questionnaires  from 
163,439  adults  over  12  months  ending 
last  August. 

“This  analysis  dispels  the  notion  that 
newspapers  are  losing  readers,”  said 
John  Sturm,  NAA  president  and  CEO. 

NAA  set  the  CMI  in  motion  last  year 
in  an  effort  to  counter  a  downward 
trend  in  paid  newspaper  circulation. 

In  1997,  newspapers  reached  the 
biggest  share  of  adults,  58.7%,  vs.  prime¬ 
time  TV,  42.4%;  morning  radio,  25.4% 
and  prime-time  cable  TV,  10.4%. 
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_ ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


_ AUTOMOTIVE _ 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago  Melanie  (3lover  (312) 
649-5464,  Fax:  (312)  397-5500. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/histo'y.  (810)  573-2755. 

ENTERTAINMENT 

"HOliYWCXDD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L  A.  Features  Syndicate  (800)  959-9977 


ENTERTAINMENT 

SOAP  OPERA  RECAPS/ 
PREVIEWS  WEEKLY 
1  Week  in  Advance  by  AP,  E-mail,  Fax 
Call  (973)790-1582 
1  St  4  Weeks  Free! 

FEATURES  WANTED 

IMPORTANT  Overseas  Syndicate 
requires  in  depth  (1000-200(3  wards, 
preferably  Q&A  format)  interviews 
with  Hollywood  Stars  covering  their 
latest  (and  upcoming  films)  and  includ¬ 
ing  info  on  their  private  lives.  Very 
good  income  potential.  Pleose  send 
samples  af  latest  interviews  and  bio  info 
to: 

ipsgendelman@compuserve.com 

INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  WWW.  homeseller.  net 
(800)  574-3703  or  info@paper.net 


KIDS/TEEN  HEALTH 

WHAT  PARENTS  WANT  TO  KNOW 
The  latest  on  kids'  health:  need-to- 
know,  hot  medical  information. 

WHAT  TEENS  WANT  TO  KNOW 
Tough  health  questions  answered  with 
an  attitude.  Two  columns  by  award¬ 
winning  health  writers.  In  30-f  papers. 
For  samples,  rates: 

(610)  683-0800  or 
ENechas@aol.com 

FOOD 

ABOUT  FCXID 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 
(810)751-0168/ 

Avanti  1 054@aol.com 


_ HUMOR _ 

SUGHTLY  OFF  SUPERMOMI 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro 
(847)  639-1232 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
PO.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 

WISDOLOGY 

A  UNIQUE,  new  thought,  inspirational, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (212)  41 4-0297. 


FAX  your  ad  to  212  4  929  ♦1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


DORMAN  E,  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (617)  545-61 75 
Wren  Barnett,  South  (704)  698-(X)21 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1983,  (614)  889-9747. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  vvww.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


John  T.  Cribb  MT  5971 5  e-mail:  icribb@imt.net _ Fax  406-586-6774 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPERS  FOR  SALE 

LONG  ISLAND,  NY:  Highly  successful 
special  interest  monthly  tabloid.  Pub¬ 
lished  continuously  since  1973. 
Excellent  subscriber  and  advertiser 
loyalty  well  documented.  Proprietor  is 
approaching  retirement  age  and  seeks 
a  smooth  transfer  of  ownership.  (516) 
924-432 1  for  private  appointment. 

SOUTH  CAROLINA:  Coastal  shopper 
$150,000;  FLORIDA:  Keys  lifestyle 
$195,000;  HAWAII:  Community  month¬ 
ly,  $195,000.  Mayo  Communications, 
(813)  971-2061. 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Monagement-  Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 

NEWSPAPERS  FOR  SALE 

FOR  SALE:  Small  subscription  based 
independent  community  weekly  paper 
located  on  the  west  coast  of  Florida. 
Currently  hold  “periodic  mailing 
permit."  If  you  are  representing  a  third 
party  or  are  a  broker  or  have  engaged 
one,  please  identify  yourself  as  such. 
Reply  to  Box  08475,  Editor  &  Pub¬ 
lisher. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


SOUTH  FLORIDA  niche  publication. 
Strong  growth,  excellent  cash  flow. 
$1.3  million  revenue  and  growing. 
Tom  Karavakis,  Bolitho-Cribb  &  Asso¬ 
ciates  (941 )  403-41 33. 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 

(214)265-9300  Ted  Rickenbacher 

Rickenbacher  Media 


6“31  Desco  Dr..  Dalla.s.  TX  "^225 
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PUBUCATIONS  FOR  SALE 

PUBUCATIONS  FOR  SALE 

A&E  MONTHLY  in  Ashland,  Oregon. 

Ml  -  SOUTHEAST.  Solid  shopper  oper¬ 
ation.  Perfect  situation  for  ad  “go- 
getter.”  Larry  Grimes,  W.B.  Grimes 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

Eight  years  in  business.  Asking 
$85,000.  Call  George  Hulseman, 

FAMILY  owned  newspaper  group  is 

LIBERTY  GROUP  PUBLISHING  is 

Co.  (301)540-0636. 

expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities. 

aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 

(541)482-2037 

NEW  HAMPSHIRE  -  Small,  long  estab¬ 
lished  weekly  in  beautiful  New  Eng¬ 
land  setting.  Contact:  Tom  Sexton, 

W.B.  Grimes  Co.  (61 7)  929-8487. 

magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 

LGP  is  owner/operator  of  approxi¬ 
mately  1 50  publications,  including  55 

FL,TN,SC,OH,WV... 
Opportunity  is  Knocking!  We  presently 
have  several  ideal  owner-operator 
situations.  Partial  owner  financing 
available.  All  solid  markets. 

Contact;  Wren  Barnett, 

W.B.  Grimes  Co.  (704)  698-0021 

All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 

and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 

Executive  Vice-President 

1 006  W.  Harmony 

Neosho,  MO  64850 

Phone:  (417)451-1520 

TRADE  MAGAZINES  -  Two  outstand¬ 
ing  national  turn-around  situations. 
Strong  market  niches.  Well  established 
products.  Ideal  for  sales-oriented 
owner-operator.  Contact  Larry  Grimes, 

W.B.  Grimes  Co.  (301 )  540-0636. 

EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCXDM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAOROOM 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


7  INTO  1  McCain  660  Inserter,  well 
maintained.  Call  Harry  (215)  949- 
4061. 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher /Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail;  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


HARRIS  VI 5D  and  V25,  21  1/2" 
presses,  BAKER  PERKINS  G16  4-unit 
22  3/4"  (45  1/2")  heatset  press,  5- 
unit  COLCOR  KING  heatset  press  with 
KJ16  folder.  Also  splicers,  dryers  and 
other  web  presses  and  equipment.  Call 
Grafica  Worldwide  (91 4)  /61  -6360. 

Fax:  (914)  337-5819 


FERAG  EQUIPMENT 


PERAC 
EQUIPMENT 
FOR  SALE 

VARIO-MSC 
INSERTINC  SYSTEMS 

QDANTITV  ASKING  PRICE 
AVAILABLE  PER  SYSTEM 


INSERTING  DRUMS  (2) 

(3  VP)-w,  Related 
Equipment  &  Conveyor 


$200,000 


MULTI-CELL 

COMPLEX 

ol  3  Stackers 


(10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  863-5005 


PRESSES 

WANTED  TO  BUY 

FOLLOWING  IS  A  BRIEF  DESCRIP-  ! 
TION  OF  A  FEW  OF  THE  PRESSES  1 

INLAND  IS  CURRENTLY  OFFERING  I 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

•5-unit  HARRIS  N-1 650,  22  3/4:  cut-  j 
off,  double  2:1  folder,  both  left  and  j 
right  units,  1 977  vintage.  | 

•METROLINER  mono  unit,  45"  RTF's  : 
and  Y  columns  -  22  3/4"  cut-off,  1 986  ; 
vintage.  j 

•Sovereign  single  3:2  160-page  folder  | 
with  double  upper  formers,  22  3/4"  | 
cut-off,  1984  vintage.  • 

•  1 0-unit  GOSS  URBANITE  with  folder  ■ 
and  upper  former,  two  150  HP  con-  ■ 
trollers  and  motors,  8  Carys  -  1981  vin-  j 
tage.  ! 

•Add-on  GOSS  URBANITE,  GOSS  I 
COMMUNITY  and  HARRIS  units,  roll  : 
stands,  folders,  upper  formers,  motors  i 
and  drives.  j 

•Two  Ebway  zero-speed  splicers  -  i 
model  HS  35000.  1 

Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.miclamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

CLASSIFIED 

ADVERTISING 

DEADLINES 

INLAND  NEWSPAPER  1 

MACHINERY  CORPORATION  1 

(91 3)  492-9050  Fax  (91 3)  492-6217  j 
www.inlandnews.com  j 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

USED  PRESS  EQUIPMENT  i 

ON  THE  INTERNET  AT  j 

www.webpresses.com  : 

WANTED  TO  BUY 

Classified 

WANTED  DEAD  OR  ALIVE  j 

Muller  Martini/Harris  j 

Inserters  &  Stitcher/Trimmers 

All  Mailroom  Equipment  i 

Joe  Scott  &  Associates,  Inc, 

(205)  997-9355  j 

(205)  997-9656  Fax  1 

Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 

Issue  Dotes  Space  Deodlines 


To  place  an  advertisement  in  any  of 
these  sections  call  the  EfS^P  Classified 
Department 

(212)  675-4380.  Ext.  171  or  173. 


1998  Recruitment  &  HR  Features  and  ^Special  Sections 

E(SfP  runs  monthly 
recruitment  features 
and  special  sections 
highlighting  issues 
that  affect  Human 
Resource  professionals 
at  newspapers. 


May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

*August  22 

August 

11 

Sept. 

19 

Spet. 

8 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-moil;  mnsl@metro-news.com 
www.metro-news.com 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quolity 
subscription  soles  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEaRUM’S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


PRO  ‘?TART‘? 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


WE'LL  MANAGE  YOUR  CALL  CENTER 

Not  happy  with  your  in  house 
telemarketing  operation?  Invested  in  o 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscription  companies,  will 
aperate  your  phoneroom  on  a  man¬ 
agement  contract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService  Tech¬ 
nologies,  Inc.,  at  (888)  TST-Sell  or  visit 
our  website 

wv/w.  teleservicetech.com 

We  make  every  call  count! 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ / www.fakebrains.com/ scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908, 24  hr.  line 
(505)842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lod- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Contracts 
C5ne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


NEWSPAPER  EXECUTIVE  SEARCH  i  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’ 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER/Ad  Manager 
needed  by  county  seat  weekly  news¬ 
paper  and  shopper.  Prefer  ad  back¬ 
ground.  Great  opportunity  with  a  great 
pxjper. 

Send  resume  to  GM,  Putnam  County 
Sentinel,  P.O.  Box  149,  Ottawa,  OH 


ADMINISTRATIVE 


they  understand 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIF  ED  AD 
I0$OMBO  OFFER! 


Here’s  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
agers  and  decision  makers  in  the  specialty  and 
free  paper  industries.  Just  tell  us  to  run  your  E&P 
classified  ad  in  the  next  issue  of  FPP.  It’s  the  only 
magazine  exclusively  serving  this  fast  grovting  industry. 

I  It’s  that  simple! 

For  Rate  Information  Contact; 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  6754380  ext  173  •  E-maiL  mattw@mediainfo.com 


ACADEMIC 


DEPUTY  DIRECTOR 

Pew  Fellowships 
Internalional  Journalism 


I 


EXPAND  YOUR  PROFESSIONAL  HORIZONS 

The  Paul  H.  Nitze  School  of  Advanced  International  Studies  (SAIS)  of 
The  Johns  Hopkins  University,  a  prestigious  academic  leader,  offers 
an  excellent  opportunity  for  an  astute  professional  to  work  closely  with 
our  Program  Director  optimizing  broad-scoped  activities. 

You  will  help  plan  and  conduct  classes,  seminars,  research  and  other 
events/programs  on  global  issues  relating  to  international  journalism. 
We  look  to  you  to  act  as  liaison  with  faculty,  staff,  students,  alumni, 
research  fellows,  dignitaries,  visitors  and  guests.  Position  involves 
developing  relationships  with  U.S.  and  international  news  organiza¬ 
tions,  promoting  the  Program  to  editors  and  producers,  and  develop¬ 
ing/overseeing  the  Program’s  Website. 

To  qualify,  you  must  have  a  Master’s  degree  (Ph.D.  preferred);  out- 
stariding  research,  organization,  communication,  platform,  presenta¬ 
tion,  and  supervisory  skills;  as  well  as  Web,  Internet,  editing,  and  desk¬ 
top  publishing  experience.  You  must  also  be  a  keen  decision-maker 
with  solid  experience  in  journalism,  a  strong  interest  in  foreign  affairs, 
and  project  management  experience.  Fluency  in  a  foreign  language 
and  experience  living/working  overseas  would  be  a  definite  plus. 

We  offer  a  competitive  salary  and  benefits  in  a  drug-free,  smoke-free 
workplace.  For  consideration,  please  submit  your  resume,  which 
MUST  include  salary  requirements  to:  The  Paul  H.  Nitze  School  of 
Advanced  International  Studies,  Johns  Hopkins  University, 
Director  of  Human  Resources,  Job  Code  *  A98-5009,  1740 
Massachusetts  Ave.,  N.W.,  Washington,  DC  20036.  NO  PHONE 
CALLS  PLEASE.  We  are  an  Affirmative  Action/Equal  Opportunity. 
Employer  &  Educator  in  principle  and  practice. 
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HELP  WANTED 


_ ACADEMIC _ 

NEWS  ADVISER 

For  Collegian  Inc.,  publisher  of  The 
Doily  Collegian,  Penn  State's  morning 
newspaper,  circulation  20,000-f.  Our 
organization  includes  a  Professional 
Staff  of  21  people  and  a  student  staff 
of  about  250. 

Collegian  Inc.  is  an  independent,  self- 
supporting,  non-profit  organization 
with  an  annual  budget  of  more  than 
$1.6  million.  Our  employees  are  not 
University  employees. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  immediately. 

Required  skills;  writing,  editing,  teach¬ 
ing,  using  computers.  Also:  good 
people  skills,  good  general  communi¬ 
cation  skills  and  the  ability  to  grow  into 
this  job. 

Preferred;  Minimum  of  three  years  of 
related  experience  with  a  daily  news¬ 
paper.  Experience  on  a  college  news¬ 
paper  helpful.  Degree  desired.  Experi¬ 
ence  in  layout,  photography  or  graph¬ 
ics  would  be  a  plus. 

The  news  adviser  reports  to  the  general 
manager.  Job  includes  organizing  and 
conducting  training  classes  for  all  new 
student  staff  members,  presenting 
seminars  on  special  topics  and  provid¬ 
ing  day-to-day  guidance  to  students.The 
training  classes  include  basic  journal¬ 
ism  skills,  ethics,  human  relations,  libel 
and  other  legal  issues. 

Five-day,  40  hour  week  is  standard. 
Typical  starting  time  11a.m.  The  new 
employee  will  have  some  say  in  setting 
haurs,  which  are  somewhat  flexible. 
Daylight  weekday  hours  are  available 
during  weeks  when  The  Daily  Col¬ 
legian  is  not  publishing.  Your  office  will 
be  in  a  “no  smoking"  building. 

Starting  salary  is  dependent  on  experi¬ 
ence  and  qualifications;  minimum  is 
$24,000.  Company  pays  80%  of  your 
medical  and  hospitalization,  50%  for 
dependents.  Excellent  vacation  plan. 
Paid  halidays  include  one  week  for 
Christmas.  Other  benefits.  Considera¬ 
ble  on-the-job  freedom  working  in  a 
people-oriented  organization. 
Application  deadline  May  1 8.  Apply 
to: 

Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

1 23  S.  Burrowes  St. 

University  Park,  PA  16801-3882 

Include  cover  letter,  resume,  references 
and  three  story  clips.  Also  include  a 
two-page  memo  to  the  general  man¬ 
ager  summarizing  your  most  signifi¬ 
cant  qualifications  and  how  they  par¬ 
ticularly  suit  you  for  this  job.  Include 
any  other  materials  that  will  be  helpful 
in  evaluating  your  application. 

Applications  will  be  acknowledged 


_ ACADEMIC _ 

CENTRAL 

VvASHlNGTON  UNIVERSITY 
Assistant  Professor,  Mass  Communica- 
tian,  9  month/tenure  track.  MA 
required  plus  2  years  professional 
experience  in  advertising,  PR  or  jour¬ 
nalism.  Screening  May  18.  For  details 
call  (509)  963-1066  or  see  webpage 
at  http:/ /www.cwu.edu 

AA/EOE/TiHe  IX  Institution 

ADVERTISING 

ADVERTISING  DIRECTOR  for  21,000 
daily  in  SE  PA.  Excellent  opportunity 
for  person  who  believes  in  achieve¬ 
ment,  strong  customer  focus,  consultant 
sales  style,  team  building  and  group 
motivation.  Base  plus  MBO.  Please 
send  resume  and  salary  history  to  Pub¬ 
lisher,  The  Evening  Sun,  1 35  Baltimore 
Street,  Hanover,  PA  1 7331 .  Or  E-mail; 
rwillgm@aol.com 


ACADEMIC 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Here's  a  rare  opportunity  to  lead  the 
advertising  staff  at  a  progressive,  fam¬ 
ily-owned  daily  in  the  scenic  American 
M/est.  The  Post  Register,  a  30,000- 
circulation  AM  daily  based  in  Idaho 
Falls,  Idaho,  is  looking  for  a  proven, 
creative  and  energetic  leader  for  its 
advertising  sales  department.  Spend 
your  weekdays  as  a  senior  team  leader 
at  one  of  America’s  best  small  dailies 
and  your  weekends  skiing  (or  golfing) 
in  Sun  Valley,  biking  the  Tetons  or  fly¬ 
fishing  on  the  Snake  River.  Superior  com¬ 
pensation  and  benefits  package  cam- 
bined  with  a  solid  market  in  which  to 
work  make  this  a  unique  career 
opportunity. 

Send  cover  letter  and  resume  with 
compensation  history  to  Jerry  Brady, 
publisher.  The  Post  Register,  P.O.  Box 
1 800,  Idaho  Falls,  ID  83403.  E-mail  at; 

jbrady@idahonews.com 


ACADEMIC 


_ ADVERTISING _ 

THE  ST.  LOUIS  POST-DISPATCH,  the 
leading  metrapolitan  daily  newspaper 
in  the  St.  Louis  market,  has  an  outstand¬ 
ing  career  apportunity  far  a 
CLASSIFIED  RECRUITMENT  ADVERTIS¬ 
ING  SALES  MANAGER. 

This  strategic  position's  responsibilities 
include  leadership,  sales  management, 
internal  and  external  client  communica¬ 
tions,  recruiting  and  nurturing  of  a 
diverse  staff,  development/ retention/ 
motivation,  problem  solving,  planning, 
and  other  key  sales  elements. 

The  successful  candidate  will  possess: 

•A  proven  track  record  of  sales  man¬ 
agement 

•A  minimum  of  five  years  experience 

in  Advertising  Sales  Management 

•A  visionary,  proven  ability  to  lead 

and  motivate  sales  staffs 

•Ability  to  successfully  compete  with 

and  gain  a  share  from  competing 

media 

•Ability  to  create  initiatives  which 
grow  the  business,  including  the  use  of 
databases  and  technology  to  increase 
sales  and  productivity 
•College  degree  preferred  in  market¬ 
ing,  business  and/ or  communications 
•Strong  contacts  with  the  Human 
Resource  Community  a  plus 
•Ability  to  assess  the  needs  of  the 
Human  Resource  Community  in  order 
to  produce  product  &  services  to  fill 
those  needs 

VYe  offer  a  competitive  wage,  bonus 
and  benefits  package. 

Send  resume  to: 

St.  Louis  Post-Dispatch 
Personnel  Department 
Recruitment  Manager 
900  North  Tucker  Blvd. 

St.  Louis,  MO  63101 

The  Post-Dispatch,  an  Equal  Opportunity 
Employer,  values  the  diversity  of  our  work 
force  and  the  knowledge  of  our  people. 


ADVERTISING  DIREQOR 

:  Dominant,  7-day  daily  needs  dynamic, 
j  hands-on  leader  to  direct  our  sales 
:  team  to  new  heights.  Ideal  candidate 
:  will  be  an  outstanding  trainer  who  can 
i  drive  sales  among  retail,  majors  and 
;  classified,  including  in-column.  Suc- 
i  cessful  experience  in  competing 
j  against  Advo,  and  developing  on-line 
:  sales  will  be  a  plus.  Located  in  a  grow- 
:  ing  sunbelt  city,  this  could  be  your 
i  chance  to  join  our  fast-growing  news- 
i  paper  company.  Send  resume  today  to 
i  Box  08478,  Editor  &  Publisher. _ 

i  CLASSIFIED  ADVERTISING 
i  MANAGER/REPRESENTATIVE 

i  Growing  suburban  weekly  chain  in 
i  Wisconsin  seeks  experienced  classified 
:  advertising  person.  Must  be  self- 
:  motivated  and  self-directed  person 
:  motivated  by  commission.  Great 
i  opportunity  to  build  your  own  depart- 
:  ment  and  live  in  great  area.  Perma- 
i  nent,  good  benefits,  retirement,  insur- 
:  once,  etc.  EEO/AA.  Write  to  Box 
:  08493,  Editor  &  Publisher. 


PI 


ENDOWED  CHAIR 
IN  JOURNALISM 

Hillsdale  College  is  seeking  applications  and  nomina¬ 
tions  for  a  teacher  and  American  journalist  to  direct  a 
newly  endowed  interdisciplinary  program  in  American 
Journalism  beginning  in  September,  1998.  The  Direc¬ 
tor,  who  will  occupy  an  endowed  chair,  will  hold  a 
graduate  degree  and  have  experience  in  teaching  and 
journalism.  The  Director  will  be  committed  to  excel¬ 
lence  as  a  classroom  teacher  and  academic  advisor, 
while  providing  dynamic  administrative  and  organ¬ 
izational  leadership  for  the  program.  This  academic 
and  administrative  position  is  non-tenured  and  carries 
with  it  a  1 2-month  contract. 

Applicants  are  encouraged  to  familiarize  themselves 
with  the  College’s  Mission  Statement  on  the  World  Wide 
Web  at  http;//www.hillsdale.edu.  To  apply  or  to  ob¬ 
tain  a  more  complete  description  of  the  Program  and 
the  Director’s  responsibilities,  contact  Robert  Black- 
stock,  Provost,  Hillsdale  College,  Hillsdale,  Michigan 
49242. 

An  application  will  contain  a  letter  addressed  to  the 
Provost  that  presents  evidence  of  strong  interest  in 
undergraduate  teaching  within  a  traditional  liberal  arts 
curriculum  and  a  discussion  of  the  philosophy  behind 
such  teaching,  a  current  curriculum  vitae, 
three  up-to-date  letters  of  recommenda¬ 
tion,  and  relevant  brief  selections  of  pub¬ 
lished  work.  All  materials  must  be 
received  by  May  1 8, 1 998.  EOE 

Hill^ale 
College 
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HELP  WANTED 


ADVERTISING 


THE  ST.  LOUIS  POST-DISPATCH,  the 
leading  metropolitan  daily  newspaper 
in  the  St.  Louis  market,  has  an  outstand¬ 
ing  career  opportunity  for  a 
CLASSIFIED  ADVERTISING  REAL 
ESTATE  SALES  MANAGER. 

This  strategic  position's  responsibilities 
include  leadership,  sales  management, 
internal  and  external  client  communica¬ 
tions,  recruiting  and  nurturing  of  a 
diverse  staff,  development/ retention/ 
motivation,  problem  solving,  planning, 
and  other  key  sales  elements. 

The  successful  candidate  will  possess: 

•A  proven  track  record  of  sales  man¬ 
agement 

•A  minimum  of  five  years  experience 
in  Advertising  or  related  Sales  Man¬ 
agement 

•Experience  in  the  real  estate  sales 
and  retail  industry  a  plus 
•Ability  to  successfully  compete  with 
and  gain  share  from  competing  media 
•Ability  to  create  initiatives  which 
grow  the  business,  including  the  use  of 
databases  and  technology  to  increase 
sales  and  productivity 
•College  degree  preferred  in  market¬ 
ing,  business  and/ or  communications 

We  offer  a  competitive  wage,  bonus 
and  benefits  package. 

Send  resume  to: 

St.  Louis  Post-Dispatch 
Personnel  Department 
Real  Estate  Manager 
900  North  Tucker  wvd. 

St.  Louis,  MO  63101 

The  Post-Dispatch,  an  Equal  Opportunity 
Employer,  values  the  diversity  of  our  work 
force  and  the  knowledge  of  our  people. 


CLASSIFIED  MANAGER 
Experienced  Classified  Manager 
sought  for  1 5,000  daily  in  high  growth 
market.  Salary,  MBO,  plus  full  benefit 
package  included.  Submit  resume, 
including  salary  history  to  Donna 
McNichol,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

SALES  MANAGER 

Are  you  a  strong  motivator,  a  creative 
promoter?  Do  you  enjoy  selling?  Our 
Community  newspaper  and  shopper 
group  in  upscale  New  York  suburbs  is 
looking  for  an  experienced  pro  who 
can  hire,  train,  and  sell  in  a  com¬ 
petitive  market.  Excellent  compensation 
package.  Fax  resume  and  salary  his¬ 
tory  to  (51 6)  569-4942,  Attn:  Louise  Z. 


ATTENTION 

READERS! 

Don’t  miss  the  Help 
Wanted  ads  in  this 
week’s  Recruitment 
Feature  for: 

ORANGE  COUNTY  REGISTER 

TIMES-PICAYUNE 

BLOOMBERG 


SEE  PAGES  26-28 


ART/GRAPHICS 


INFORMATION  GRAPHICS  PRO, 
NEWARK,  NJ 

WANTED:  Deadline  information  graphics 
pro. 

YOU:  Fast,  efficient,  independent 
newshound,  capable  of  juggling  multi¬ 
ple  deadline  graphics  while  working  in 
tandem  with  night  news  editors,  graph¬ 
ics  director,  photo  and  news  section 
designers  on  breaking/daily  news. 
Mac  and  traditional  media,  color  and 
black  and  white. 

US:  The  Star-Ledger,  the  nation's  12th 
largest  daily.  We  are  20  minutes  from 
New  York  City  in  Newark,  New  Jersey. 
We've  got  a  fabulous,  new,  award¬ 
winning  redesign,  and  are  currently 
upgrading  our  graphic  support  on  the 
News  and  Metro  sections. 

DETAILS:  Salary  commensurate  with 
experience.  Great  benefits.  Hours:  Tues- 
doy  through  Saturday,  2  to  10  p.m. 
Send  cover  letter,  resume  and  5 
tearsheets  of  breaking  news  graphics 
to:  Helen  I.  Driggs,  graphics  director. 
One  Star-Ledger  Plaza,  Newark,  NJ 
07102,  USA. 

Telephone:  (973)  877-5845 
Fax:  (973)  877-5845 
Email:  hdriggs@starledger.com 


CIRCULATION 


CIRCULATION  DIREQOR 

We  are  looking  for  a  dynamic  individ¬ 
ual  to  lead  our  circulation  department, 
a  20,000,  7  day  newspaper.  The  posi- 
.  tion  requires  strong  skills  in  the  area  of 
:  goal  setting,  training,  motivation,  and 
:  holding  people  accountable. 

:  This  is  an  ideal  opportunity  for 
:  someone  who  wants  to  work  for  a 
I  progressive  company  that  encourages 
i  creativity  and  fosters  team  work.  We 
:  offer  a  competitive  salary  and  excellent 
:  benefits.  If  you  are  interested  in  a 
I  challenging  but  rewarding  career 
:  opportunity  submit  resume  to  Box 
:  08492,  Editor  &  Publisher. 

CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Patriot-News  in  Harrisburg,  PA,  a 
97,000  morning  and  1 63,000  Sunday 
paper  is  seeking  a  circulation  soles 
and  marketing  manager  who  can 
develop,  implement  and  coordinate 
sales  programs  for  home  delivery  and 
single  copy.  Responsibilities  include  pro¬ 
ducing  orders  through  an  inside 
telemarketing  room,  outside  sales 
crew,  carriers,  etc.  Develop  retention 
and  sales  programs  for  both  home 
delivery  and  single  copy  sales  with 
POP  and  promotions.  Requirements 
include  degree  in  marketing,  business 
or  other  related  fields.  Sales  experi¬ 
ence,  strong  verbal  and  written  com¬ 
munication  skills,  spreadsheet  and 
word  processing  skills. 

Send  resume  and  salary  requirements 
to  Kurt  Hower,  The  Patriot  News,  P.O. 
Box  2265,  Harrisburg,  PA  1 7105. 


CIRCULATION 


CIRCULATION  MANAGER 
Progressive,  40,000  award-winning 
we«ly  group  plus  125,000  Chicago 
niche  publication  seeks  experienced 
circulation  manager  who  thrives  on 
variety.  Carrier,  mail,  single  copy,  bulk 
drops  —  we  do  it  all.  Building  paid 
circulation  in  our  weeklies  is  a  top 
priority.  Must  be  able  to  work  well 
across  all  departments  of  company. 
Resume  and  salary  history  to  Andrew 
Johnston,  Wednesday  Journal,  Inc., 
1 41  S.  Oak  Park  Avenue,  Oak  Park,  IL 
60302.  Phone:  (708)  524-8300,  Fax: 
(708)  524-0447. 


CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Register  in  Mobile,  Alabama, 
100,000  circulation  paper,  is  seeking 
a  Sales  and  Marketing  Manager  to 
manage  outside  sales  and  an  inside 
telemarketing  staff.  Responsibilities  also 
include  developing  and  coordinating 
new  marketing  programs  for  home 
delivery,  single  copy  and  retention 
programs  using  databases  for  target¬ 
ing  and  tracking  sales.  If  you  hove  a  pro¬ 
ven  track  record  of  developing  market¬ 
ing  strategies  which  have  resulted  in 
increased  sales  and  have  superior 
communication,  coaching  and  training 
skills,  this  may  be  the  job  for  you.  We 
offer  a  competitive  salary,  great  bene¬ 
fits  and  a  401  (k)  plan.  (Qualified  indi¬ 
viduals  should  send  their  resume  and 
salary  requirements  to  The  Mobile  Reg¬ 
ister,  Attn:  Human  Resources,  P.O.  Box 
2488,  Mobile,  AL  36652-2488. 


ACADEMIC 


CIRCULATION 


CIRCULATION  SUPERVISOR 

The  Wilmington  Star-News,  a  56,000 
daily  circulation  newspaper,  in  South¬ 
eastern  North  Carolina,  is  seeking  a 
well-organized  individual  with  circula¬ 
tion  experience  or  equivalent  to  assist 
the  Home  Delivery  Manager  in  the 
day-to-day  operation  of  home  delivery. 

A  fast-paced  environment  and  growing 
market,  qualified  candidates  must 
demonstrate  expertise  in  aspects  of 
Circulation,  leadership  skills,  a  winning 
attitude,  creativity,  and  the  ability  to 
motivate  ten  district  managers  and  six 
part-time  personnel. 

A  competitive  salary,  success  based 
bonus,  excellent  package  includes  flex¬ 
ible  benefits,  retirement,  401  (k),  and 
more.  We  are  a  NYT  company  com¬ 
mitted  to  diversity  and  proud  to  be  an 
EEO  employer.  A  smoke-free,  drug- 
free  workplace,  employment  is  con¬ 
tingent  on  passing  a  drug  screen. 

Send  letter/ resume  with  salary  require¬ 
ments  to: 

Beverly  A.  Jurgensen 
Director  of  Human  Resources 
Wilmington  Star-News,  Inc. 

P.O.  Box  840 
Wilmington,  NC  28402 


ACADEMIC 


Boston  University 

invites  applications  for  the  position  of 


Chairman,  Department  of  Journalism 


in  the  College  of  Communication. 

The  Department  of  Journalism  has  a  foculty  of  22  full-time  and  20  port-time  pro¬ 
fessors,  470  undergraduates,  and  90  graduate  students.  6S  and  MS  degrees  are 
offered  in  all  major  journalism  fields. 

The  department  offers  a  number  of  undergroduate  journolism  programs  in  mogo- 
zine,  print,  on-line  publishing,  photo,  radio,  ond  television,  with  graduate  degrees 
in  Journalism,  Broadcast  Journalism,  Business  and  Economics  Journalism,  and 
Science  Journalism.  The  department  has  olso  introduced  a  new  Advonced 
Journalism  Studies  program  for  one  semester  in  specialized  additional  study,  or 
as  a  stand-alone  course  for  media  professionals  who  wish  to  add  to  their  skills. 

Candidotes  ideally  have  substantial  professionol  journalism  experience,  academic 
and  teaching  experience,  ond  an  advanced  degree.  Candidates  must  demonstrate 
leadership  ond  possess  the  ability  to  work  effectively  with  various  University, 
external,  ond  international  constituencies.  Salary  negotioble. 

Please  submit  letter  of  application,  complete  resume  or  curriculum  vitoe,  and  the 
nomes  of  at  least  three  references  to:  Manager  of  Faculty  Services,  College  of 
Communication,  Boston  University,  640  Commonwealth  Avenue,  Boston,  MA  02215. 
E-mail:  lleon@bu.edu.  Tel.:  617/353-8023. 

Fax:  617/353-3405.  College  Web  site: 
www.bu.edu/C0M. 


All  applications  are  due  by  September  1, 1998 
I  Position  avoiloble  January  1, 1999. 


CCTLLEGE  of 
Communication 
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HELP  WANTED 


CIRCULATION 


BRANCH  MANAGER 

The  San  Jose  Mercury  News,  the 
newspaper  of  Silicon  Valley  is  looking 
for  o  Branch  Manager  to  provide  lead¬ 
ership  in  our  San  Mateo  Circulation 
Branch  office.  This  position  will  provide 
leadership,  set  performance  expecta¬ 
tions,  coach  and  mentor  district 
advisors,  customer  advocates,  helpers, 
delivery  agents  and  independent  con¬ 
tractors.  The  manager  will  be  expected 
to  lead  efforts  of  the  branch  teams  to 
plan  and  implement  programs  aimed 
at  meeting  or  exceeding  home 
delivery,  single  copy  and  Nuevo 
Mundo  circulation  goals. 

Position  requires  four  year  college 
degree  with  an  emphasis  in  business 
preferred.  2-5  years  newspaper  circula¬ 
tion  management  experience.  Skilled  in 
focilities  management  and  knowledge 
of  independent  contractors  law.  Profi¬ 
ciency  on  a  PC  in  MS  Word  and  Excel. 
Excellent  verbal  and  written  communi¬ 
cation  skills.  Candidates  must  have  the 
ability  ta  create  and  faster  a  work 
atmosphere  that  motivates  branch 
personnel  to  succeed.  Must  be  able  to 
perform  in  a  stressful,  rapidly  chang¬ 
ing,  deadline-oriented  work  environ¬ 
ment. 

We  offer  a  competitive  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  their  resume  by 
mail,  fax  or  E-mail  in  Microsoft  Word 
for  Windows  or  text  format  to: 

jobs@sjmercury.com 

Human  Resources  Department 
FAX;  (408)  271  -3689 

(Re:  Branch  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

EQUAL  OPPORTUNITY  EMPLOYER 


HOME  DEUVERY  MANAGER 
The  Tribune,  a  28,000  morning  daily 
on  Florida's  beautiful  East  Coast  is  seek¬ 
ing  an  experienced  home  delivery 
manager.  Qualified  applicant  must 
possess  5  years  Circulation  manage¬ 
ment  experience  with  proven  track 
record  in  developing  and  maintaining 
exceptional  customer  service  and  be 
driven  to  excel  in  a  highly  competitive 
market.  Looking  for  a  “hands  on” 
manager  not  afraid  to  work  early  morn¬ 
ing  hours.  Salarv  range  $25,000  to 
$30,000  plus  Donus  (potential  ta 
$7,800).  Excellent  benefits.  Call  Don 
Hornbeck,  circulation  director  at  (561 ) 
461-2051,  ext.  113  or  send  your 
resume  and  cover  letter  to;  600 
Edwards  Rd.,  Fort  Pierce,  FL  34982. 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 

Live  and  work  in  sunny  South  Florida! 
Spend  your  free  time  in  trendy  South 
Beach,  strolling  famous  Las  Olas  Bou¬ 
levard  in  Ft.  Lauderdale,  shopping  at 
one  of  the  world's  largest  outlet  malls 
or  cheering  four  professional  sports 
teams.  Not  to  mention,  weekends  relax¬ 
ing  in  Key  West  or  visiting  Mickey 
Mouse  at  Disney  World  I 

The  Sun-Sentinel,  a  Ft.  Lauderdale 
based  daily  newspaper  with  a  circula- 
tian  of  375,000,  is  seeking  an  experi¬ 
enced  Single  Copy  Sales  Manager. 
This  challenging  position  is  responsible 
for  creating  strategies  to  grow  single 
copy  sales  in  our  market.  This  will  be 
accomplished  by  identifying  and  build¬ 
ing  single  copy  outlet  locations,  max¬ 
imizing  sales  from  locations  through 
POP  merchandising  efforts,  dealer 
incentives  and  sales  promotions. 
Responsibilities  will  also  include  devel¬ 
oping  targeted  alternative  sales  chan¬ 
nels  and  contributing  to  the  creation  of 
the  overall  sales  plan  across  all  chan¬ 
nels  of  distribution.  This  position  will 
work  with  Single  Copy  Distribution 
Managers  to  maximize  sales  of  street 
vendors  and  racks  through  select  con¬ 
sumer  promotions. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  an  undergraduate  degree  in 
advertising,  marketing,  business  or 
equivalent  related  experience.  Mini¬ 
mum  of  five  years  in  marketing  or  sales 
preferable  in  the  newspaper  or 
package  goods  arena.  Must  be  sales 
driven,  possess  knowledge  of  the 
newspaper  industry  and  have  excellent 
written  and  verbal  communication 
skills.  Must  be  computer  literate  (Word 
and  Excel). 

The  Sun-Sentinel,  a  division  of  Tribune 
Company,  offers  excellent  opportu- 
:  nities  to  advance  within  the  media 

•  company  most  respected  by  its  peers, 

•  according  to  Fortune  Magazine.  In 
j  addition,  we  offer  a  competitive  salary 
:  and  comprehensive  benefits  pro- 
i  gram  (including  Employee  Stock  (Dwner- 
:  ship  and  Employee  Stock  Purchase 
:  Plans). 

I  To  apply,  forward  resume  and  interest 
:  letter  with  salary  requirements  to  Sun- 
:  Sentinel,  Human  Resources,  333  S.W. 
:  1 2  Avenue,  Deerfield  Beach,  FL 
:  33442,  or  E-mail  to: 

;  mcallahan@tribune.com 

j  The  Sun-Sentinel  values  diversity  and 
j  encourages  those  who  share  our  vision 
j  to  apply.  EOE.  We  support  a  drug- 
■  free,  smoke-free  work  environment. 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  We'll  discard 
your  reply. 


CIRCULATION 


OPERATIONS/ 

HOME  DELIVERY  MANAGER 

Zone  3,  70,000  daily  looking  for  an 
experienced  circulation  professional  to 
head  up  our  home  delivery  operation 
in  an  exciting  market.  Praven  track 
record  os  a  Home  Delivery  Manager 
or  Circulation  Manager  at  a  smaller 
daily  required.  We  are  looking  for  an 
individual  with  exceptional  communi¬ 
cation  skills  to  supervise  all  aspects  of 
home  delivery  to  ensure  the  timely 
delivery  of  our  product.  Budgeting  and 
forecasting  experience  also  a  must. 
We  offer  a  very  attractive  salary  and 
benefit  package  and  a  great  growth 
opportunity  for  the  right  individuaL 

Send  letter  and  resumes  to  Box  08497, 
Editor  &  Publisher. 


THE  ARIZONA  REPUBLIC  is  looking  for 
an  energetic  District  Sales  Manager  for 
the  Kingman/Bullhead  City,  Arizona 
area.  This  position  is  responsible  for 
6K  to  8K  circulation. 

The  successful  candidate  will  have  a 
passion  for  the  circulation  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  ability 
to  achieve  results  in  service,  home 
delivery  circulation  growth  and  single 
copy  marketing. 

Four  to  six  years  of  previous  circulation 
management  experience  or  equivalent 
is  preferred.  Salary  and  bonus  33  to 
50K.  Excellent  benefit  and  401 K 
package.  Mail  cover  letter,  resume, 
salary  history  and  references  to: 

Mark  Weakley 
The  Arizona  Republic 
P.O.Box  1950 
Phoenix,  AZ  85001 

or  E-mail  same  to: 

mark.weakley@pni.com  EOE 


WE'RE  LOOKING  for  someone  to 
develop  and  improve  the  circulation 
department  of  our  1 35  year  old  Illinois 
AM  newspaper.  A  perfect  opportunity 
for  a  seasoned  veteran  or  a  number  2 
manager  ready  to  take  hold  of  the 
number  one  position.  Pay  will  be  com¬ 
mensurate  with  experience  and  we  offer 
an  excellent  benefit  package.  Send 
your  replies  to  the  Morning  Sentinel, 
232  E  Broadway,  Centralia,  IL  62801 , 
Attn:  Dan  Nichols. 


EDITORIAL 


ARTS  AND  ENTERTAINMENT  writer 
sought  by  The  Forum  newspaper  of 
Fargo,  ND,  circulation  67,800  Sun¬ 
days/53,000  daily.  Must  have  supe¬ 
rior  feature  and  spot  news  reporting 
skills,  reviewing  experience,  active 
interest  in  the  arts.  Send  resume  and 
five  clips  by  May  8  to  Catherine 
Zaiser,  features  editor.  The  Forum, 
P.O.  Box  2020,  Fargo,  ND  58107. 


i  AWARD-WINNING  weekly  offers  a 
:  place  ta  learn  in  New  York's  Southern 
:  Tier.  Reporters  and  graphics.  Photo  a 
I  plus.  Resumes  and  clips  to  Brad 
i  Manchester,  The  Valley  News,  3128 
j  Watson  Boulevard,  Endwell,  NY 
I  1 3760  or  E-mail  at; 

:  thenews@spectra.net 


ASSISTANT  CITY  EDITOR 

Assistant  city  editor  wanted  for  Zone  2 
daily.  We're  an  expanding  21,000 
circulation  PM  paper  looking  for  a 
dayshift  editor  to  work  with  the  city 
editor  to  drive  content  and  reporters. 
Job  includes  layout  on  deadline.  QuarkX¬ 
Press  experience  a  plus.  Send  resume, 
cover  letter  and  clips  or  pages  to  Stan 
Hough,  editor.  The  Evening  Sun,  1 35 
Baltimore  Street,  Hanover,  PA  1 7331 . 


ASSISTANT  CITY  EDITOR 
The  News  Journal,  a  125,000  daily 
based  in  Wilmington,  DE,  is  looking 
for  an  experienced  assistant  city  editor 
to  lead  a  team  of  gifted  specialty 
writers.  The  successful  candidate  will 
help  chart  daily  and  weekend  enter¬ 
prise,  as  well  as  major  investiga¬ 
tive  projects.  Strong  word  and  people 
skills  are  a  must.  Send  cover  letter,  resume 
and  work  samples  to  Randell  Beck, 
assistant  managing  editor.  The  News 
Journal,  P.O.  Box  1 5505,  New  Castle,  DE 
19720. 


ASSISTANT  METRO  EDITORS 

The  Press-Enterprise,  a  170,000  daily 
in  booming  Southern  California,  is  look¬ 
ing  for  assistant  metro  editors  who 
know  how  to  direct  coverage  of  com¬ 
munities  and  crises;  know  how  to  help 
reporters  reach  their  potential;  know 
what  to  do  to  get  stories  to  reach  their 
potential;  know  how  to  compete.  We 
are  strong  in  local  coverage  and  in 
regional  coverage.  There's  a  future 
here  —  the  paper  is  growing  and 
expanding  and  it's  territory  is  the 
fastest  growing  in  California.  A 
member  of  the  A.H.  Belo  family  that 
includes  the  Dallas  Morning  News  and 
the  Providence  Journal.  Send  resume, 
supporting  information  to  Norman  Bell, 
assistant  managing  editor/metro, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 


ASSOCIATE  EDITOR  /  GRAPHICS 
The  Sacramento  Business  Journal  seeks 
an  associate  editor  with  strong  lan¬ 
guage  and  pagination  skills.  The  posi¬ 
tion  requires  experience  as  a  news 
reporter  and  editor,  and  a  passion  for 
how  stories  are  presented  on  the  page. 
Will  assign  and  edit  stories,  oversee 
special  projects  and  have  a  strong 
hand  in  top  weekly  business  newspa¬ 
pers'  design  and  layout.  We  use 
QuarkXPress  on  Macs.  Inquiries:  1401 
21  St  Street,  Suite  200,  Sacramento,  CA 
95667.  Email:  sbjedit@ns.net 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  COPY  EDITOR 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  looking  for  a 
copy  editor  to  join  our  Business  News 
department.  We  are  a  leader  in  the 
use  of  the  latest  newspaper  technology, 
with  full  pagination  and  extensive  use 
of  color.  We're  looking  for  versatile, 
experienced  editors  with  talent  and 
initiative.  Three  years  of  experience  is 
required  and  a  Bachelor's  degree  is 
preferred.  Familiarity  with  QuarkX¬ 
Press  and  Atex  pagination  is  a  plus. 
Business  copy  editors  may  work 
weekends.  We  offer  excellent  pay  and 
benefits  and  an  atmosphere  that's 
friendly  and  professional.  We  are  an 
equal  opportunity  employer.  If 
interested,  please  forward  a  resume 
and  cover  letter  with  salary  require¬ 
ments  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 


BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight-Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501 . 

E-mail:  dowilson@sunherald.com 
Fax:  (228)  896-2104 
Phone:  (228)896-2345 


BUSINESS  REPORTER 

The  Press-Enterprise,  a  170,000  daily 
in  booming  Southern  California,  is  look¬ 
ing  for  an  aggressive,  self-starting  busi¬ 
ness  reporter  who  knows  how  to  finish 
first  in  competitive  market.  Five  years 
reporting  experience  at  a  newspaper 
ar  equivalent  is  desired.  Business 
reporting  background  preferred. 
There's  a  future  here  —  the  paper's 
growing  and  expanding  and  it's  terri¬ 
tory  includes  the  fostest  growing  county 
in  California.  A  member  of  the  A.H. 
Belo  family  that  includes  the  Dallas 
Morning  News  and  the  Providence 
Journal.  Send  resume,  supporting 
information  to  David  Harrison,  execu¬ 
tive  business  editor,  Press-Enterprise, 
P.O.  Box  792,  Riverside,  CA  92502. 

BUSINESS  REPORTER 

The  Register-Mail,  a  7-day  daily  in 
Galesburg,  IL,  has  an  opening  for  a 
business  reporter  who  can:  tell  readers 
what's  going  on  in  the  local  business 
community  and  why;  profile  business 
leaders;  take  care  of  “bread  and  but¬ 
ter”  things,  too.  The  Register-Mail  is  a 
Copley  newspaper.  Competitive  salary. 
Excellent  benefits.  Send  resume  to 
Robert  Harrison,  editor.  The  Register- 
Mail,  140  S.  Prairie  Street,  Galesburg, 
IL61401. 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

CITY  EDITOR  -  Make  our  lively  news 
town  even  livelier.  We're  looking  for  a 
solid  pro  who  is  aggressive  but  fair 
minded.  Must  have  strong  editing  skills 
and  dedication  to  local  news.  We  are 
a  1 5,000,  seven-day  AM  in  the 
Midwest.  Reply  to  Box  08485,  Editor  & 
Publisher. 


CITY  EDITOR 

The  Pekin  Daily  Times,  an  award¬ 
winning  1 5,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  is  seeking  a 
highly-motivated  city  editor  to  manage 
our  newsroom  staff  and  freelance  cor¬ 
respondents.  The  ideal  candidate  will 
have  superiar  editing,  headline  writing 
and  management  skills.  QuarkXPress 
experience  and  strong  design  and 
layout  skills  are  preferred,  but  not 
required.  An  interest  in  learning  Web 
publishing  is  a  plus.  Competitive  pay 
and  benefits,  first  shift  work.  Send  a 
cover  letter,  resume,  editing  and  writ¬ 
ing  samples  to  City  Editor  Joel  Stein- 
feldt.  Daily  Times,  20  S.  Fourth  Street, 
Pekin,  IL61554. 


COPY  DESK  CHIEF 

The  Eastside  Journal  (circ.  63,000) 
seeks  an  experienced  editor  to  help  run 
our  night  news  desk,  handle  lAs  and 
help  develop  our  team  of  copy  editors. 
We're  located  in  Bellevue,  WA,  one 
bridge  away  from  Seattle.  Excellent 
work,  design  and  computer  skills  a 
must;  3-5  years  daily  experience  and 
some  management  experience  required. 
Resume  and  clips  to  Ron  Prichard,  news 
editor,  P.O.  Box  90130,  Bellevue,  WA 
98009-9230.  Phone  (425)  453-4264; 
E-trxail:  ron.prichard@eastside|oumal.com 


COPY  DESK  CHIEF 

Professionalism,  team  play,  coaching, 
solutions  and  high  standards  are 
important  to  the  person  we  seek.  As 
the  leading  information  source  in 
southwest  Georgia,  we  have  a  big 
responsibility  seven  days  a  week.  Our 
10-person  news/copy  desk  needs  an 
enthusiastic,  energetic  leader  to  oversee 
and  coordinate  the  desk  operation 
with  the  news  editor.  The  leader  for  this 
slot  is  looking  for  a  community- 
oriented  living  environment  and  a 
workplace  where  his  or  her  talents  can 
make  a  significant  contribution.  Apply 
to  Editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702.  Fax:  (912) 
888-9353.  Pre-employment  drug  test 
required. 


COPY  EDITOR  AND  REPORTERS 
The  Daily  Star,  a  20,000  AM  daily  in 
beautiful  upstate  New  York,  seeks  a 
copy  editor  for  its  night  desk.  We're 
looking  for  a  confident  editor  who  can 
write  punchy  headlines  and  coach 
reporters  on  deadline.  Send  resume 
and  work  samples  ta  Sam  Poliak, 
editor.  The  Daily  Star,  P.O.  Box  250, 
Oneonta,  NY  1 3820.  We're  also  look¬ 
ing  for  energetic  reporters  to  cover 
education  and  regional  bureaus.  Send 
resume  and  clips  to  Rachel  Dickler,  city 
editor. 


_ EDITORIAL _ 

DESIGN/COPY  EDITOR  needed  for 
well-established  20,000  circulation 
Midwest  daily.  The  family-owned 
operation  is  located  in  a  growing  com¬ 
munity  with  a  strong  academic  pre¬ 
sence  and  business  climate.  Pagination 
experience  required.  Forward  resumes 
and  clips  to  the  Columbia  Daily 
Tribune,  101  N.  4th  Street,  Columbia, 
MO  6520 1 ,  or  fax  to  (573)  8 1 5- 1 53 1 . 
Competitive  salary  and  benefits 
package. 


DESIGNER.  The  Vindicator,  80,000 
daily,  130,000  Sunday  in  Northeast 
Ohio  seeks  designer.  Eight-person 
design  staff  paginates  90  percent  of 
the  paper.  Best  candidate  will  have 
word  skills  as  well,  some  copy  editing 
may  be  required.  We  paginate  on 
Harris  Publishing  Company  system. 
Send  cover  letter  with  resume  and  sam¬ 
ples  to  Mike  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 


EDITOR  AND  REPORTER  OPENINGS 
A  growing  newspaper  in  the  South  is 
looking  for  an  assistant  government 
editor  and  o  government  and  politics 
reporter  to  fill  vacancies  created 
through  promotions.  Both  applicants 
should  have  at  least  three  years  of  pro¬ 
fessional  experience.  We  are  looking 
only  for  the  best.  Applicants  should 
thoroughly  understand  various  writing 
styles,  respect  breaking  news  and 
have  a  thorough  knowledge  of  design 
elements.  Apply  to  Box  08490,  Editor 
&  Publisher. 
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_ EDITORIAL _ 

EDITOR 

Meredith  Corporation,  publisher  of 
books  under  the  Better  Homes  and 
Gardens,  Ortho  and  Home  Depot 
names,  seeks  an  experienced  editor  to 
manage  and  coordinate  the  concep¬ 
tualizing  and  creation  of  assigned 
books.  Excellent  opportunity  for  a 
creative  editor  who  likes  to  undertake 
multiple  tasks  with  a  knowledge  of  the 
do-it  yourself  and  home  improvement 
fields.  Knowledge  of  gardening  and 
gardening  editorial  helpful. 

Position  is  located  at  the  Corporate 
Headquarters  in  Des  Moines,  Iowa. 

The  Qualified  Candidate  will  hove: 

•A  Bachelor's  Degree  in  Journalism  or 
English  or  equivalent  work  experience 
•A  minimum  3  years  writing/editing 
experience  in  books,  magazines  or 
related  field 

•Knowledge  of  do-it  yourself  and 
home  improvement  editorial  essential 
•Strong  project  and  people  management 
skills 

•An  ability  to  work  in  a  team  environ¬ 
ment 

If  you  possess  these  qualifications  and 
are  looking  for  a  career  that  offers  a 
competitive  compensation  package, 
generous  benefits,  and  a  creative  work¬ 
ing  environment,  please  send  cover  let¬ 
ter,  resume,  published  samples  and 
salary  history,  in  confidence  to: 

Ms.  D.  Neumann 
Supervisor 

Corporate  Staffing  Services/Dept.  378 
Meredith  Corporation 
1716  Locust  Street 
Des  Moines,  lA  50309-2958 

An  Equal  Opportunity  Employer 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MocArthur,  Washing¬ 
ton,  DC  2001  6;  (703)  506-4400. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  associate  editors  in  Miami  and 
Houston. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  superior  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

We  are  a  small  city  newspaper  with 
three  zoned  editions  in  four  Zone  2 
counties.  Our  staff  works  hard,  but  is  in 
desperate  need  of  motivation,  guid¬ 
ance  and  enthusiasm.  Oh  yes,  we  also 
can  benefit  from  better  editing,  more 
focused  planning  and  a  livelier,  more 
relevant  daily  report.  We  seek  a 
hands-on  person  who  will  answer 
directly  to  the  publisher  and  will  be 
joining  us  just  in  time  to  help  develop 
and  launch  several  major  projects.  We 
want  someone  who  knows  his/her  way 
around  the  newsroom  —  from  writing 
editorials  to  designing  pages  to  pagina¬ 
tion.  We  also  want  someone  who  is  com¬ 
fortable  in  the  community  —  speaking, 
reaching  out,  communicating  with  our 
readers.  We  are  a  good  newspaper, 
but  we  could  be  much  better.  If  you 
believe  you  are  up  to  the  challenge, 
please  send  cover  letter,  resume  and 
clips  to  Box  08491 ,  Editor  &  Publisher. 


EDUCATION  AND 
ENVIRONMENT  REPORTERS 

The  Greenville  News  (110,000  daily; 
140,000  Sunday)  in  the  Upstate  of 
South  Carolina,  is  looking  for  experi¬ 
enced  reporters  to  cover  education  and 
the  environment.  Both  reporters  would 
be  responsible  for  daily  and  enterprise 
reporting  on  two  important  issues  in 
this  growing  community.  The  education 
reporter  would  be  part  of  a  two-person 
team  and  should  have  some  working 
knowledge  of  education  issues.  The 
environmental  reporter  should  have 
some  experience  and  interest  in 
science  issues.  Send  letter,  resume  and 
clips  to  John  Pittman,  executive  editor. 
The  Greenville  News,  P.O.  Box  1688, 
Greenville,  SC  29602. 


EDUCATION  WRITER  -  Would  work  as 
part  of  a  two-person  team  covering 
education  on  the  Mississippi  Gulf 
Coast.  This  person  would  be  responsi¬ 
ble  for  covering  three  school  districts 
and  team  with  another  reporter  on 
higher  education  issues.  Send  resumes 
and  clips  to  Public  Life  Editor  Anita  Lee, 
P.O.  Box  4567,  Biloxi,  MS  39535. 

Fax  (228)  896-2104 


FILM  AND  THEATER  Reporter/Critic: 
Paper  with  100,000  circulation  in 
strong  arts  community  is  looking  for  a 
full-time  reporter  to  cover  movies  and 
theater.  Demanding  position  requires 
weekly  feature  stories  as  well  as 
reviews.  Beat  includes  coverage  of 
local  arts  school  and  the  business  side 
of  film  and  theater  in  the  city  and  state. 
Some  reporting  outside  the  beat  is 
expected.  Five  years  of  reporting  expe¬ 
rience  with  at  least  three  at  a  daily  will 
be  helpful.  Send  cover  letter,  clips  and 
resume  to  Features  Editor,  Winston- 
Salem  Journal,  P.O.  Box  3159, 
Winston  Salem,  NC  27102. 


_ EDITORIAL _ 

FREELANCERS 

Freelancers  wanted  to  write  general- 
interest  front-page  stories  (on  health 
care,  food,  travel,  fitness  and  other 
trends)  and  business  profiles  of  top¬ 
performing  companies.  Send  resume, 
clips  and  any  story  ideas  to  Janet 
Levaux,  features  editor.  Investor's  Busi¬ 
ness  Daily,  1 2655  Beatrice  Street,  Los 
Angeles,  CA  90066,  or  Fax  to  (310) 
577-7350. 


GO-GETTING  reporters  needed  to 
cover  federal  regulatory  agency.  Pub¬ 
lisher  offers  competitive  salary  in  fast- 
paced,  demanding,  friendly  environ¬ 
ment.  Fax  resume,  two  clips  to  Sean 
Oberle(703)  247-3421. 


HAVE  A  STRONG  writing  back¬ 
ground?  This  position  could  be  for  you. 
Better  Homes  &  Gardens  Family 
Money  magazine  seeks  an  experi¬ 
enced  personal  finance  writer  to  join  in 
the  growth  of  our  newest  publication. 
The  Editor  will  generate  story  ideas, 
assist  with  issue  planning,  and  assign, 
edit,  and  write  feature  stories  on 
personal  and  family  finance.  Candi¬ 
date  must  have  a  B.A.,  5  years  report¬ 
ing,  writing  and  editing  magazines, 
newspapers,  or  other  media.  Know¬ 
ledge  of  publishing  procedures/ 
personal  finance  preferred.  Location: 
Des  Moines,  lA.  Reply  to  J.  Langer- 
McNeil,  1716  Locust  Street,  Dept. 
3521,  Des  Moines,  lA  5001 0. 

Fax:  (515)  284-2958 


LIFESTYLE  EDITOR 

Lively,  talented  features  department 
at  a  newspaper  on  the  move  in  a  great 
place  to  live  is  looking  for  an 
imaginative,  ambitious  assistant  fea¬ 
tures  editor  to  shape  and  direct  our 
daily  living  section.  We  seek  a  person 
who  loves  features  but  has  news  expe¬ 
rience,  has  been  a  successful  reporter, 
has  some  editing  experience  and 
wants  to  be  part  of  a  good  thing  that's 
getting  better.  The  News  &  Observer  is 
a  McClatchy  newspaper  in  the  growing 
Raleigh/Durham,  NC  market.  Send 
work  samples,  resume  including  ref¬ 
erences  and  letter  to  Melanie  Sill, 
managing  editor.  The  News  &  Observer, 
215  S.  McDowell  Street,  Raleigh,  NC 
27602. 


i  MANAGING  EDITOR 

:  Three  hours  from  Washington,  DC  or 
i  seven  hours  to  New  York  City  is  exactly 
:  where  you  will  be  if  you  join  our 
:  1 3,000  daily  in  one  of  the  more  beau- 
:  tiful  and  busy  areas  of  the  country.  We 
:  are  looking  for  a  managing  editor  with 
j  savvy  and  good  organizational  skills, 
i  an  out-front  person  that  can  meet  the 
i  challenges  of  community  journalism. 
:  We  offer  salary,  401  (k),  group  insur- 
:  once  and  paid  vacation.  What  do  you 
:  offer?  Send  resume  and  cover  letter  to 
:  Ronnie  Bell,  Daily  Herald,  P.O.  Box 
520,  Roanoke  Rapids,  NC  27870  or 
i  Fax  to  (252)  537-231 4 


_ EDITORIAL _ 

MANAGING  EDITOR 
Creative  Loafing  Newspaper 

The  Southeast's  largest  weekly 
alternative  newspaper.  Creative  Loaf¬ 
ing,  seeks  an  experienced  journalist  to 
serve  as  Managing  Editor  for  the 
Atlanta  metro  paper  and  to  oversee  its 
three  sister  papers.  Must  have 
thorough  knowledge  of  journalism 
practices  in  general  and  the  alternative 
press  in  particular.  Strong  leadership 
and  organizational  skills,  working 
knowledge  of  the  on-line  press,  and 
excellent  judgment,  writing  and  editing 
skills  required.  Qualified  candidates 
should  forward  resume,  along  with 
salary  requirements,  to  HR  Director, 
ME-498,  Eason  Publications,  Inc.,  750 
Willoughby  Way,  Atlanta,  GA  30312, 
Fax  to  (404)  522-1532,  or  E-mail: 
ma  ri  lyn .  webb@creati  veloaf  i  ng  .com 


METRO  ASSIGNING  EDITORS 

The  Seattle  Times  seeks  two  high-end 
assigning  editors  to  work  with  report¬ 
ing  teams  in  specialty  coverage  areas. 
We  want  editors  who  work  in  part¬ 
nership  with  reporters,  setting  a  vision 
for  breaking-news  and  enterprise  cov¬ 
erage  and  coaching  reporters  to 
execute  that  vision  to  the  highest 
journalistic  standards.  Editors  must 
work  comfortably  as  part  of  a  team 
and  take  ownership  of  their  coverage 
areas  to  help  build  the  best  regional 
newspaper  in  the  country.  Excellent 
editing  skills,  passion  for  ideas, 
enthusiasm  for  news  and  deep  respect 
for  readers  are  all  musts. 

The  Metro-Growth  Editor  will  direct  cov¬ 
erage  of  the  Puget  Sound  area's  most 
pressing  story:  population  explosion 
and  its  spin-off  effects.  We  want 
someone  who  can  see  past  policy- 
wonk  talk  to  deliver  stories  about  how 
people  live  and  the  impact  of  the 
choices  they  make.  Topics  include 
transportation  and  traffic,  building  and 
infrastructure,  census  and  demo¬ 
graphics,  housing  and  urban  devel¬ 
opment,  city  and  county  government 
and  Front  Porch  Forum,  the  newspa¬ 
per's  public-journalism  project. 

The  Race-Class-Social  Change  Editor 
will  direct  coverage  of  social-issues 
beats,  including  race  and  immigration, 
class  and  welfare,  children  and 
families,  aging,  health-care  policy, 
gender,  religion  and  ethics.  The  editor 
needs  to  bring  substance  and  clarity  to 
issues  that  are  emotional,  sensitive  and 
politically  divisive.  He  or  she  will  help 
reporters  select  stories  that  illustrate 
some  of  society's  thornier  problems 
and  help  readers  understand  options 
for  solutions.  The  editor  must  identify 
news  in  those  areas,  and  be  keenly 
aware  of  political  biases. 

Send  cover  letter,  resume  and  samples 
to  Patricia  Foote,  assistant  managing 
editor.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  Describe  your 
approach  to  story  editing,  story  devel¬ 
opment  and  the  editor-reporter  rela¬ 
tionship. 


_ EDITORIAL _ 

LOCAL  NEWS  EDITOR  -  We  dominate 
our  market  with  broad  news  coverage 
and  award-winning  enterprise  report¬ 
ing.  We  need  a  leader  with  people 
coaching  and  editing  skills,  and  suc¬ 
cess  like  ours.  You'll  need  impeccable 
news  judgment  and  a  commitment  to 
our  community.  Please  send  resume; 
cover  letter  explaining  your  idea  of 
local  news  coverage;  examples  of 
stories  you've  written  and  led  to  Larry 
Reisman,  editor.  The  Press  Journal, 
P.O.  Box  1 268,  Vero  Beach,  FL 
32961 . 


METRO  EDITOR 

We  need  an  ambitious  editor  with 
great  ideas  to  run  our  newsroom  at 
night.  This  person  also  will  plan  and 
coordinate  our  weekend  editions.  We 
don't  want  much  —  just  a  world-class 
line  editor  with  exceptional  design 
skills  and  the  discipline  to  make  great 
things  happen.  This  is  the  no.  3  posi¬ 
tion  at  the  fastest-growing  newspaper 
in  the  West.  Competitive  salary, 
awesome  place  to  live.  Letter  and 
resume  to  Mike  Perry,  editor,  or  Nancy 
Perkins,  managing  editor.  The  Spectrum, 
275  E.  St.  George  Blvd.,  SaintGeorge,  DT 
84770. 

Or  E-mail:  mperry@thespectrum.com 


MISS  COMPETITION? 
Newspaper  rivalries  are  alive  and  well 
in  York,  PA.,  and  if  you're  bored  with 
working  in  a  town  where  journalists 
have  lost  their  sense  of  urgency,  come 
check  us  out. 

We're  currently  looking  for: 

NEWS  DESIGN  EDITOR  -  An  experi¬ 
enced  manager  to  oversee  our  7- 
person  copy/design  desk  plus  2 
graphic  artists;  design  some  A1  's  and 
Sunday  packages;  help  the  newspaper 
improve  its  overall  design  and  packag¬ 
ing;  and  otherwise  help  shape  the 
future  of  the  newspaper  as  a  key 
member  of  the  management  team. 
Salary  mid-to-upper  30s. 

COUNTY  EDITOR  -  We're  looking  for 
an  experienced  reporter  or  editor  seek¬ 
ing  to  move  toward  management.  The 
editar  oversees  about  two  dozen 
freelancers  who  cover  municipal  meet¬ 
ings,  events,  features  and  news;  puts 
together  a  daily  page  of  news;  and 
helps  polish  the  copy  for  use  elsewhere 
in  the  paper,  from  A1  to  the  business 
page.  Pay  to  about  $34,000. 

BUSINESS  REPORTER  -  Someone  to 
cover  the  gamut  of  business  issues, 
including  retail,  development,  banking, 
aviation  and  defense.  Experience  in, 
and  commitment  to,  business  reporting 
is  required.  Pay  to  $33,400. 
Northeast/Mid-Atlantic/Ohio  regional 
candidates  preferred.  Send  resume, 
work  samples  to  Deena  Gross,  The 
York  Dispatch/Sunday  News,  P.O.  Box 
2807,  York,  PA  17405. 


Classified  Advertisers: 

If  you  don't  see  a  category 
that  fits  your  needs,  please  call 
us  at  (212)  675-4380 
ext.  171  or  173 
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HELP  WANTED 


NEW  EDITING  POSITION! 
CHALLENGING  AND  EXCITING! 

If  you  possess  excellent  editing  and 
layout  skills,  are  adept  with  QuarkX¬ 
Press,  and  display  the  adaptability  to 
work  comfortably  in  two  professional 
newsrooms,  this  newly  created  position 
may  be  the  perfect  next  step  in  your 
newspaper  career.  The  Regional  Editor 
will  work  the  copy  desk  four  nights  a 
week  for  two  award  winning  South¬ 
eastern  Minnesota  daily  newspapers, 
producing  deadline  pages  as  well  as 
special  projects.  These  fully  digitized 
newspapers,  commonly  owned  but 
individually  operated,  share  state-of- 
the-art  technology  and  front  end 
systems.  These  beautiful,  progressive 
cities  are  17  miles  apart,  45  minutes 
south  of  the  Twin  Cities.  The  successful 
candidate  can  choose  which  com¬ 
munity  in  which  to  live.  Above  average 
compensation  and  complete  benefit 
package;  including  health  care  insur¬ 
ance,  dental,  paid  vacation  and  401  (k) 
plan. 

Send  resume,  cover  letter  and  clips  to 
Lisa  Schwarz,  managing  editor, 
Faribault  Daily  News,  514  Central 
Avenue,  P.O.  Box  249,  Faribault,  MN 
55021, or 

E-mail:  lschwarz@faribault.com 

An  Equal  Opportunity  Employer 


NEWS  EDITOR  needed.  Strong,  local 
copy,  sports.  Heads,  makeup,  camera. 
Allan  D.  Evans,  Russell  Daily  News, 
802  N.  Maple  Street,  Russell,  KS 
67665.  Phone:  (913)  483-2118. 


EDITORIAL 


NEW  NEW  JERSEY-based  lifestyle 
magazine  is  looking  for  an  experi¬ 
enced  Editor-in-Chiet  Total  responsibil¬ 
ity  for  day-to-day  editorial,  creative, 
design  and  production  of  magazine. 
Forward  resume  and  salary  history  to: 

Fax:  (212)302-8415 
E-mail:  Netmcg@mindspring.com 


NEWS  EDITOR 

Award-winning,  15,000  circulation 
daily  in  desirable  SE  Washington  loca¬ 
tion  seeks  strong  leader  to  head  up 
local  staff  of  6.5  reporters.  Must  have 
solid  editing,  headline  writing  and 
design  skills.  Tell  us  in  your  cover  letter 
how  you  could  help  our  paper  reach  its 
goal  of  being  the  best  paper  of  its 
size  in  the  nation.  Send  letter,  complete 
resume  and  references  to  Rick  Doyle, 
editor,  Walla  Walla  Union-Bulletin, 
P.O.  Box  1 358,  Walla  Walla,  WA 
99362.  EOE 


NEWS  EDITOR 

High-quality,  seven-day  daily  with 
1 8,000  circulation  in  one  of  New  Eng¬ 
land's  most  beautiful  spots  seeks  an 
astute  and  energetic  editor  to  join  a 
four-person  night  news  desk.  We're 
looking  for  someone  who  is  a 
thoughtful  content  editor  and  has  a 
sharp  eye  for  detail,  with  capacity  to 
take  on  a  newsroom  leodersnip  role. 
Good  opportunity  for  an  editor  at  a 
larger  paper  who  wants  to  make  a  life¬ 
style  move,  or  an  up-and-coming  local 
news  editor  at  a  smaller  paper.  No 
phone  calls.  Send  letter,  resume  and 
three  work  samples  to  Jim  Fox,  editor. 
Valley  News,  P.O.  Box  877,  White 
River  Jun,  VT  0500 1 . 


Produds 

Services'^ 

^Directory 


EDITORIAL 


NEWS/DESIGN  EDITOR 

Midsize  daily  in  the  Southeast  seeks  a 
dynamic  editor  to  lead  its  news  copy 
desk  through  pagination  and  other 
challenges.  Proven  editing,  design  and 
leadership  skills  are  a  must.  Will  work 
in  a  team  environment  among  editors 
focused  on  planning  and  exc^lence  in 
content  and  appearance.  Must  be  able 
to  train  and  inspire  the  staff  to  meet 
goals  for  professional  development 
and  improvement  to  the  paper.  This  is 
a  hands-on  position  with  responsibility 
for  meeting  nightly  deadlines.  Good 
pay,  benefits  and  plenty  of  sunshine. 

Are  you  ready  for  the  challenge?  Send 
resume,  references  and  cover  letter  to 
Box  08486,  Editor  &  Publisher. 


NORTHERN  NEW  MEXICO  beckons! 
The  Rio  Grande  SUN,  “The  worst 
smalltown  newspaper  that  ever 
existed,"  has  immediate  opening  for 
hard  news  reporter.  Interested  in  join¬ 
ing  this  1 1 ,500  circulation  weekly  in 
Espanola,  NM?  Call  Bob  or  Beth  (505) 
753-2126,  FAX  (505)  753-2140. 


PAGE  DESIGNER 

The  Sun,  a  40,000  circulation  news¬ 
paper  recognized  for  the  quality  of  its 
visual  journalism,  is  looking  for  a 
reader-friendly  page  designer  with 
excellent  copy-editing  skills  to  join  our 
universal  presentation  desk.  Come 
work  at  a  newspaper  where  you  can 
make  a  difference  and  live  a  ferry  ride 
away  from  Seattle.  Accepting  appli¬ 
cants  with  up  to  three  years  of  experi¬ 
ence.  Send  resume,  portfolio  and  your 
last  week's  wark  by  April  30  to  Curt 
Brandao,  presentation  editor,  545  Fifth 
St.,  Bremerton,  WA  98337-141 3. 


Interactive  Sites 

and 

Services 


Schedule  on: 


For  Business  Card  advertising, 
call  (212)  675-4380,  exL171,173 
Contract  rates  available 


REPORTER  -  The  nation's  largest 
regional  wire  service  has  an  immediate 
opening  in  San  Diego.  College  degree, 
daily  paper  experience  ancT  ability  to 
be  accurate  while  working  under  pres¬ 
sure  required.  San  Diego  County  resi¬ 
dents  preferred.  FAX  your  resume  now 
toCNS,  (310)  201-9174 


REPORTER 

The  Southern  Illinoisan,  awarded  first 
place  by  the  Illinois  Press  Association, 
has  an  opening  for  a  reporter.  We 
need  someone  who  is  equally  at  home 
with  features  and  hard  news  and  con 
give  us  an  extra  dimension  with  special 
projects  and  in-depth  reporting.  Can¬ 
didates  must  be  a  self-starter  who  can 
independently  develop  sources  and 
stories  from  a  base  30  miles  from  our 
main  newsroom.  Send  resume  and 
tearsheets  to  Bette  Ligon,  human 
resources  manager.  Southern  Illinoisan, 
P.O  Box  2108,  Carfxjndale,  IL  62902. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understood  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


:  SMALL  CENTRAL  Massachusetts  daily 
:  seeks  full-time  reporter  for  general 
i  assignment  work.  An  exciting,  challeng- 
j  ing  position,  and  a  wonderful  place  to 
:  learn.  Experience  preferred  but  will 
:  train.  Immediate  opening.  Contact 
:  David  CuHer,  editor,  Southbridge  Eve- 
I  ning  News,  25  Elm  Street,  South- 
I  bridge,  MA  01550.  (508)  764-4325, 
I  ext.  114.  Fox:  (508)764-8015, 

:  E-mail:  sbnews@hey.net 
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HELP  WANTED 


SPORTS  COPY  EDITOR 

The  Charleston  (W.  VA)  Gazette  has 
an  opening  for  a  sports  copy  editor. 
Applicants  must  have  word  and  layout 
skills.  Solid  knowledge  of  sports  is 
essential.  Experience  with  QuarkXPress 
is  helpful,  but  not  required.  Job  pro¬ 
vides  opportunity  to  report  and  write. 
The  Gazette  is  an  AM  paper,  circula¬ 
tion  52,000  daily,  1 02,000  Sunday,  in 
a  capital  city.  Send  resumes  to  Rosalie 
Earle,  managing  editor.  The  Charleston 
Gazette,  1001  Virginia  Street  E., 
Charleston,  VYV  25301 . 


SPORTS  EDITOR 

Sports  editor.  Strong  writing  and 
layout  skills  needed.  Send  resume  to 
Ernest  Murray,  managing  editor.  The 
Lufkin  Daily  News,  P.O.  Box  1089, 
Lufkin,  TX  75902. 


SPORTS  EDITOR 

Indiana's  best  daily  of  its  size  needs 
player-coach  for  4-member  sports 
squad.  You'll  be  a  planner,  teacher 
and  motivator.  Our  playbook:  cover 
prep  sports  like  no  other  in  shadow  of 
Indy  metro  daily.  If  you're  a  small- 
market  up-and-comer,  enter  your 
name  for  our  draft.  You'll  be  on  a.m.- 
cycle  shift,  cover  some  events  yourself 
and  edit  stories  as  they  come  in.  Tell  us 
why  you're  our  Peyton  Manning,  with 
resume,  salary  history/expectations  to 
Laura  Musall,  managing  editor.  The 
Daily  Ledger,  P.O.  Box  1 478, 
Noblesville,  IN  46061 . 


SPORTS  REPORTER/EDITOR 

Immediate  apening  at  award-winning 
20,000-circulation  broadsheet  weekly 
in  cosmopolitan  seaside  community  for 
sports  reporter-editor  responsible  for 
sports  section.  Cover  high  school,  col¬ 
lege  and  community  sports  but  also 
write  features  and  profiles  for  adults 
not  Interested  in  the  school,  bowling  or 
softball  scenes.  Must  have  car,  camera 
to  take  own  photos,  lay  out  pages, 
write  headlines. 

Send  letter,  resume,  clips  and  salary 
requirement  ASAP  to  Peter  Boody,  editor. 
The  Southampton  Press,  P.O.  Box  1 207, 
Southampton,  NY  1 1 969. 


STRONG  local  daily  newspaper  in 
rural/suburban  New  Jersey  needs 
copy  editor  to  work  with  on  evening 
shift.  Opportunity  to  work  with  sea¬ 
soned  editors  in  creative  environment. 
Must  be  wordsmith  with  ability  to  focus 
stories  on  the  key  point  and  efficiently 
complete  pages.  Computer  literacy 
required  and  knowledge  of  MAC 
graphics  helpful.  Part  time  or  full  time. 

Send  resume  to  The  New  Jersey 
Herald,  attn:  Joe  Moszczynski,  manag¬ 
ing  editor,  2  Spring  Street,  Newton,  NJ 
07860. 


THE  ALBUQUERQUE  TRIBUNE,  an 
award-winning  afternoon  daily  known 
for  hard-hitting  reporting,  great  photo¬ 
journalism  and  creative,  thoughtful 
presentation,  needs  to  fill  desk  open¬ 
ings.  VYe're  looking  for  a  page 
designer  (a  well-rounded  journalist 
wha  can  craft  attractive  news  pages 
quickly  and  design  sharp  feature 
pages)  and  a  copy  editor  (a  hard¬ 
working  team  player  who's  bright, 
dependable  and  motivated  to  excel). 
Tell  us  why  we  should  hire  you.  Send 
materials  to  David  Carrillo,  Tribune, 
P.O.  Drawer  T,  Albuquerque,  NM 
87103.  No  calls,  please. 


THE  CONCORD  (NH)  Monitor  has 
openings  for  regional  general  assign¬ 
ment  beats.  The  Monitor  is  a  7-day 
AM  recently  named  by  Time  magazine 
as  one  of  the  best  newspapers  in  the 
country.  Candidates  must  have  excel¬ 
lent  writing  skills  and  the  ability  to 
generate  story  ideas  daily  from  a  beat 
comprising  8-10  small  towns.  College 
degree  required.  Send  resume  and  5 
clips  to  Hans  Schulz,  Concord  Monitor, 
P.O.  Box  1177,  Concord,  NH  03302- 
1177. 


EDITORIAL 


EDITORIAL 


THE  EASTSIDE  JOURNAL  of  Bellevue, 
WA,  (circ.  63,000)  seeks  an  experi¬ 
enced  page  designer  with  style  and  sub¬ 
stance  to  work  on  feature  pages,  news 
packages  and  projects.  Excellent  com¬ 
puter  skills  and  fresh  ideas  required. 

Resume  and  clips  to  Ron  Prichard,  news 
editor,  P.O.  Box  90130,  Bellevue,  WA 
98009-9230. 

Phone  (425)  453-4264,  E-mail: 
ron.prichard@eastsidejoornal.com 


THE  SAVANNAH  MORNING  NEWS 
is  looking  for  an  aggressive  business 
reporter  to  help  expand  its  business  cov¬ 
erage  in  print  and  online.  Knowledge 
of  issues  involving  the  ports,  wood 
products  industry,  tourism  and  other 
industries  is  a  plus.  The  Morning  News 
is  a  team-based  newspaper  that 
emphasizes  strong  reporting,  writing 
and  layering  of  stories.  We  reward 
integrity,  integration,  initiative  and 
innovation.  We  are  an  80,000  circula¬ 
tion  newspaper  in  the  South's  most 
intriguing  city.  If  you  strive  to  be  on  the 
cutting  edge,  send  a  resume  and  writ¬ 
ing  samples  to  Steve  Thomas,  Savan¬ 
nah  Morning  News,  P.O.  Box  1088, 
Savannah,  GA  31402. 


EDITORIAL 


NewTimes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative 
and  work  well  with  writers. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a 
news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries 
and  benefits.  Send  your  five  best  clips,  a  resume, 
and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver.  CO  80217 

No  phone  calls  or  e-mails,  please. 


THE  ST.  LOUIS  Post-Dispalch  is  seeking 
a  computer-sawy  person  for  the  posi¬ 
tion  of  CAR  SPECIALIST.  This  person 
will  analyze  data  and  work  with 
reporters  and  editors  on  computer- 
assisted  stories  and  projects.  Candi¬ 
dates  should  be  familiar  with 
spreadsheet  and  database  software. 
Strong  analytical  skills  are  necessary; 
familiarity  and  experience  with  HTML 
ore  pluses.  Responsibilities  include 
acquiring,  converting  and  analyzing 
data,  and  maintaining  databases  on  a 
Web  server. 

This  job  offers  a  chance  to  learn  valu¬ 
able  skills  at  a  newspaper  that  is  a 
leader  in  CAR.  Salary  is  commensurate 
with  experience. 

Submit  a  cover  letter,  resume  and  work 
samples  to  Cynthia  Todd,  director  of 
recruitment,  St.  Louis  Post-Dispatch, 
900  North  Tucker  Blvd.,  St.  Louis,  MO 
63101 

Our  fax  number  is  (314)  340-3050. 
My  E-mail  address  is: 

ctodd@pd.stlnet.com 

The  application  deadline  for  respond¬ 
ing  to  this  advertisement  is  May  8, 
1998. 


WEB  WARRIOR:  NYC  Business  pub¬ 
lisher  seeks  Net-sawy  journalist  to 
develop  new  and  existing  websites. 
Start  off  dividing  time  between  web 
and  print.  Online  magazine  may  be 
next  step.  Salary  commensurate  with 
experience.  We  offer  an  outstanding 
growth  opportunity  as  well  as  excellent 
benefits.  Please  E-mail  resume  to 
pauletta_key@faulknergray.com,  fax  to 
(212)  967-7160  or  moil  to  Faulkner  & 
Gray,  1 1  Penn  Plaza,  New  York,  NY 
10001-2006. 


WIRE  EDITOR/ 

ASSISTANT  NEWS  EDITOR 

The  Herald,  a  55,000-circulation  daily 
in  Everett,  WA,  seeks  a  copy  editor  to 
select  wire,  edit  stories  and  write 
headlines.  Applicants  with  leadership 
skills  or  supervisory  experience  may 
qualify  for  consideration  as  assistant 
news  editor,  which  includes  overseeing 
desk  operations  during  the  production 
cycle.  The  paper,  owned  by  The  Wash¬ 
ington  Post  Co.,  is  located  35  miles 
north  of  Seattle  in  a  fast-growing  area 
noted  for  its  beauty  and  abundance  of 
recreational  and  cultural  opportunities. 
Send  resume  and  work  samples  to  Stan 
Strick,  executive  editor,  P.O.  Box  930, 
Everett,  WA  98206-0930.  E-mail  to: 
editor@heraldnet.com 


Editor  &  Publisher 

Classified  Ad  LTept. 

1 1  West  19th  St. 
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_ EDITORIAL _ 

WRITER/EDfTOR:  Global  sports  market¬ 
ing  company  seeks  experienced  pro¬ 
fessional  for  its  thriving  Creative  Ser¬ 
vices  division.  Responsible  for  writing, 
editing  and  proofreading  copy  for 
magazines,  client  collateral  materials 
and  company  press  releases.  Five 
years'  experience  as  writer/ copy  editor 
desired.  Bachelor's  degree  in  journal¬ 
ism,  communications,  public  relations 
or  related  discipline  required.  Know¬ 
ledge  of  golf  a  plus.  Salary  com¬ 
mensurate  with  experience.  Deadline 
May  5,  1 998.  Send  resume,  clips  and 
salary  requirements  to  Linda  Clark, 
vice  president/special  services.  Execu¬ 
tive  Sports  International,  11770  U.S. 
Highway  One,  Suite  1 00,  North  Palm 
Beach,  FL  33408.  No  phone  calls, 
please.  Only  those  candidates  in  whom 
we  have  an  interest  will  be  contacted. 

WRITER 

Nation's  Business  magazine  (circula¬ 
tion  860,000)  seeks  experienced 
journalist  with  strang  reporting  and 
organizational  skills  to  cover  tax  and 
other  financial  areas.  At  least  1 0  years 
of  magazine  and/or  newspaper  expe¬ 
rience  is  required.  Experience  covering 
legislative  and  regulatory  matters  is  a 
plus.  Fax  your  resume  and  cover  letter 
stating  salary  history  to  (202)  463- 
5328  or  send  to: 

U.S.  Chamber  of  Commerce 
Human  Resources  Department 
161 5  H  Street,  NW 
Washington,  DC  20062-2000 
www.uschamber.org 

FELLOWSHIPS 

FELLOWSHIP  -  Education  Writers 
Association  seeks  applicants  for  two- 
month  special  project.  Propose  educa¬ 
tion  story  you've  always  wanted  to 
report.  Call  (202)  637-9700.  Deadline 
May  15, 1998. 

INFORMATION  SYSTEMS 

CLASSIFIED  ADVERTISING 
Sll  SUPPORT  SPECIAUST 

We  are  looking  (or  a  Classified 
technologist  who  is  knowledgeable 
about  Sll,  especially  STYL,  Gloss,  Rgen 
and  system  management.  This  person 
will  also  work  with  AdFast,  the  Internet 
and  database  efforts,  and  will  be  part 
of  new  projects  including  the  installa¬ 
tion  of  Classified  pagination,  ad 
layout,  ad  tracking,  billing  and  market¬ 
ing  systems.  Please  reply  to  Jim  Hugo, 
Publishing  Technology  Team  Leader, 
345  Cedar  Street,  Saint  Paul,  MN 
55101;  Fox:  (612)  222-5112, 

E-mail:  jhugo@pioneerpress.com 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  How  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 
E-mail  resume  to  hr@cnicorp.com.  Please 
include  your  name  on  the  subject  line. 


INFORMATION  SYSTEMS 

COMPUTER  SYSTEM  SPECIAUST 

Ability  to  communicate  between  dif¬ 
ferent  computer  systems,  work  with 
accounting/billing,  troubleshoot  any 
and  all  problems.  Knowledge  of 
Internet,  Websites,  Hewlett  Packard, 
Windows  NT,  and  Collier  Jackson 
system.  Pagination  and  the  year  2000 
are  current  projects.  Experience 
necessary.  Salary  commensurate  with 
experience  and  education.  Full  benefits 
package.  Send  resume  to  Human 
Resources,  The  Chronicle-Telegram, 
225  East  Avenue,  Elyria,  OH  44035. 

Fox:  (440)  329-7272 

SYSTEMS  A4ANAGER 

The  Athens  (TX)  Daily  Review  is  seek¬ 
ing  a  Systems  Manager  for  a  group  of 
small  daily  newspapers  in  Texas  and 
Mississippi.  Based  in  Athens,  TX,  you 
will  train  personnel  at  operating  com¬ 
panies  and  assist  with  maintenance  of 
Macintosh  and  PC  computers,  and  the 
various  network  systems.  A  knowledge 
of  Macs  (especially),  PCs,  netwarking 
’  and  Internet  access  is  a  must.  Famil¬ 
iarity  with  QuarkXPress  and  Photoshap 
a  plus.  Limited  travel.  The  Athens  Daily 
Review  is  an  equal  opportunity 
employer  and  part  of  the  Donrey 
Media  Group,  a  nationwide  media 
organization  operating  in  17  states. 
Respond  via  mail  or  fax:  Systems 
Manager,  Athens  Daily  Review,  P.O. 
Box  32,  Athens,  TX  75751 ,  Fax:  (903) 
675-9450. 

MAILROOM 

SUPERVISOR 

The  San  Jose  Mercury  News  is  seeking 
an  experienced  Supervisor  for  our 
Product  Distribution  Center.  This  posi¬ 
tion  involves  hands-on  responsibility  in 
all  facets  of  the  PDC  operation.  This 
includes  press  and  insert  runs,  cample- 
tion  of  production/shift  reports  and 
helping  to  maintain  a  productive  work 
environment. 

Requirements  are:  High  school  diploma 
and  3  years  prior  supervising  experi¬ 
ence  in  the  newspaper  industry.  Must 
have  excellent  written  and  verbal 
communication  skills  along  with 
Microsoft  Office  computer  skills.  Ability 
to  adhere  to  daily  production 
deadlines  a  must. 

We  offer  a  competitive  compensation 
and  benefits  package.  To  apply  please 
send  your  resume  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to  jobs@sjmercury.com 
FAX  (408)  271-3689 

Human  Resources  Department 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
(RE:  Supervisor-PDC) 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


The  Patriot-News  Company,  central 
Pennsylvania's  leading  newspaper,  is 
seeking  someone  to  manage  our 
Marketing  department. 

Responsibilities  include  all  octivities 
related  to  promotion  and  market 
research.  These  include:  working 
closely  with  the  Circulation  and 
Advertising  department  heads  on  the 
development  of  sales  strategies  (or 
increasing  single  copy  and  home 
delivery  sales  as  well  as  developing 
market  presentations  for  retail  and 
classified  advertisers;  and  working  with 
the  Editorial  and  Community  Services 
departments  on  readership  and  educa¬ 
tion  issues. 

Also  included  will  be  the  responsibility 
(or  marketing  communication  tools, 
targeted  research  initiatives  and  the 
development,  creation  and  coordina¬ 
tion  of  collateral  materials,  merchandis¬ 
ing,  direct-mail  campaigns,  special 
events  and  value  added  programs  (or 
both  the  reader  and  the  advertiser. 

We  are  looking  for  someone  with 
related  marketing  experience,  pre¬ 
ferably  in  a  publication,  advertising 
agency  or  brand  management  environ¬ 
ment.  The  ideal  candidate  will  possess 
a  high  degree  of  creativity  and  a  solid 
knowledge  and  understanding  of 
advertising,  promotians,  brand  man¬ 
agement,  direct  mail,  market  research, 
competitive  analysis  and  database 
development.  Strong  writing,  design 
and  communication  skills  are  a 
necessity.  The  ability  to  manage  out¬ 
side  resources  crucial. 

This  position  will  report  to  the  Pub¬ 
lisher. 

If  you  would  like  to  explore  this 
challenging,  fun  and  important  posi¬ 
tion,  please  send  your  cover  letter, 
resume  and  salary  requirements  to: 
Tina  Clark,  human  resources  manager. 
Code  MM,  The  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  1 71 05. 

No  phone  calls,  please 

The  Patriot-News  is  an 
Equal  Opportunity  Employer 

PREPRESS 

IMAGING/QUAUTY  MANAGER 
The  Stuart  News 

Manage  imaging/platemaking  depart¬ 
ments  and  oversee  quality  reproduction 
standards.  Thorough  knowledge  of 
prepress  operations  and  troubleshooting. 
Strong  people  and  supervisory  skills.  We 
offer  a  complete  benefit  package  and 
opportunity  lor  growth.  EEO  DFWP. 
Forward  resume  to  Human  Resources, 
P.O.  Box  9009,  Stuart,  FL  34995  ar 
(ox  (561)  220-891 9. 


Zone  3  daily  has  an  immediate  2nd 
shift  opening  (or  a  prepress  manager. 

A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/ requirements  to  Box 
08440,  Editor  &  Publisher. 

PRESSROOM 

GOSS  COMMUNITY  press  operator, 
pre-press  experience  helpful.  Also 
operate  small  print  shop.  New  equip¬ 
ment.  Send  resume  to  Tena  Williams, 
Ketchikan  Daily  News,  501  Dock 
Street,  Ketchikan,  Alaska  99901 . 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press- 
roam  management.  We  ore  searching 
(or  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  alsa  hove  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Re¬ 
sponsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  21 2. 

PRODUCnON/TKH 

DIREaOR  OF  PRODUCTION 

Large  Metropolitan  daily  in  Toronto, 
Ontario  seeks  a  Production  Director  to 
manage  pressroom,  mechanical  and 
mailroom  operations.  This  senior  posi¬ 
tion  requires  an  individual  with 
exemplary  manogement  and  commu¬ 
nication  skills.  ExperierKe  with  Goss 
Metros,  cold-set  commercial  printing, 
CTP  and  a  fully  digital  prepress 
environment,  would  be  an  asset. 

This  position  offers  an  excellent  salary 
and  benefits  package.  Candidates 
should  submit  resume  to  The  Toronto 
Sun,  Director  of  Operations,  333  King 
Street  E.,  Toronto,  ON,  Canada 
M5A3X5. 
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HELP  WANTED 


PRODUaiON/TECH 


ELECTRICAL  TECHNICIAN:  South  CA 
newspaper  seeks  individual  with  news¬ 
paper  and/or  TKS  press  background 
who  is  a  self  starter  and  can  work  with 
minimal  supervision.  Ability  to  read 
schematic  and  troubleshoot  electrical 
problems.  Willing  to  learn  mechanical 
troubleshooting.  Valid  Electrical  Con¬ 
tractor's  license  desirable.  Must 
possess  valid  drivers  license  with  an 
acceptable  DMV  record  and  state 
required  insurance.  Qualified  candi¬ 
dates  please  respond  to: 

Linda  Marks  Miller 
Ventura  County  Star 
5250  Ralston  Street 
Ventura,  CA  93003 
Fax:  (805)  644-5633 
E-mail:  lmiller@staronline.com 
No  phone  calls,  please 
M/F/D/V 


METROPOLITAN  newspaper  seeks 
experienced  Electrical/Electronic  Man¬ 
ager  for  daily  operation.  Successful 
candidate  will  be  responsible  for 
managing  the  electrical/electronic  sec¬ 
tion  of  the  Production  Maintenance 
Department.  The  candidate  must  have 
a  minimum  of  3-5  years  of  strong 
managerial  experience  and  exhibit 
excellent  leadership,  interpersonal  and 
verbal  communication  skills.  NPC, 
Network  Systems  and  Fiber  Optics 
knowledge  is  a  plus.  Reply  to  Box 
08487,  Editor  &  Publisher. 

EEO  Employer 


PRODUaiON  DIREaOR 
For  fully  paginoted  21 ,000  circulation 
PM  daily  in  Mount  Vernon,  WA.  Man¬ 
ages  Prepress,  Press,  Packaging, 
Information  Systems  and  Plant  Main¬ 
tenance.  Successful  candidate  will  be  a 
strong  team  player,  customer  service- 
oriented,  sowy  in  Mac  environment 
and  web  technology.  Knowledge  of 
offset  printing  and  packaging  opera¬ 
tions  a  big  plus.  Experience  budgeting 
and  purchasing  also  important.  Send 
resume  and  salary  requirements  to 
Publisher,  Skagit  Valley  Herald,  P.O. 
Box  578,  Mount  Vernon,  WA  98273. 


PRODUCnON/TECH 


The  Newspaper  Association  of  Amer¬ 
ica  is  seeking  an  experienced  newspa¬ 
per  production  person  to  provide 
guidance  and  direction  to  our  1 ,500-^ 
newspaper  members.  The  ideal  candi¬ 
date  will  have  well-rounded  exposure 
to  Packaging,  Press,  and  Pre-press 
departments  in  addition  to  significant 
knowledge  of  the  quality  print  repro¬ 
duction  process.  This  position  will 
participate  in  training,  consultation, 
management  of  research  projects,  and 
as  a  member  of  the  Technology 
department.  Periodic  travel  and 
excellent  communication  skills  are 
required.  Send  resume  and  cover  letter 
to  Tom  Croteau,  director.  Newspaper 
Services,  1921  Gallows  Road,  Suite 
500,  Vienna,  VA  221 82. 

E-mail:  crott@naa.org 
Fax:  (703)902-1608 

SYSTEMS  OPERATOR 

The  Herald  in  Rock  Hill,  SC,  seeks  an 
individual  to  provide  support  for  all  of 
our  prepress  computer  systems.  The 
Herold  is  o  31,000  daily  McClatchy- 
owned  paper  located  in  the  rapidly 
growing  Charlotte-area  market.  The 
Herald  also  publishes  3  weeklies  and  a 
semi-monthly  in  the  area.  The  position 
requires  a  strong  Macintosh  back¬ 
ground  and  experience  installing,  main¬ 
taining  and  upgrading  systems.  Expe¬ 
rience  with  HTML  and  programming  a 
plus.  Candidates  should  have  a  track 
record  as  a  team  player  who  can  work 
with  diverse  users.  We  offer  a  com¬ 
petitive  salary  and  benefits  package. 


Qualified  candidates  please  send  cover 
letter  and  resume  to: 

Production  Director 
The  Herald 

P.O.  Box  1 1 707,  Rock  Hill,  SC  29731 


NEWS 


MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 


♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house 
organ. 


♦  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 
society  or  foundation. 


♦  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 
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CLASSIFIED  ADVERTISING 
INFORMATIDN 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

PUBLISHER'S  CONSULTANT;  New 
England  based  publisher  with  over  30 
years  experience  available  for  short  or 
long-term  involvement  in  solving 
advertising,  circulation,  editorial  ar 
overall  problems.  Strong,  current 
references.  Will  travel  throughout  N.E. 
and  N.Y.  Contact  Michael  Bradley, 
P.O.  Box  427,  Cataumet,  AAA  02534, 
or  call/fax  (508)  563-2835,  or 

E-mail;  mbradley@capecod.net 

EDITOR  with  management  experience 
seeks  position  after  hiatus  in  academy. 

Extensive  reporting,  editing  experience 
in  news,  sports,  investigative  issues. 

Monthly  magazines,  dailies.  Back¬ 
ground  in  staffing,  budgets,  overall 
journalistic  production.  Keen  eye  for 
detail,  healthy  family  background. 

Inquire  through  Gerald  A.  Carroll, 
(812)477-8670. 

E-nxjil;  Gcarroll4@aol.com 

PUBLISHER,  experienced  in  starting 
publications  and  publishing  community 
dailies.  Reply  Box  08498,  Editor  & 
Publisher. 

EXPERIENCED  EDITOR,  writer,  reporter 
looking  for  position  as  a  magazine 
editor  or  writer  for  sports  publication. 

Experience  covering  pro,  college  and 
high  school  sports.  1  am  willing  to 
relocate.  Phone;  (713)  783-3049  for 

ADVERTISING 

AD  DIREaOR/EDITOR  TEAM 

resume,  clips  and  references. 

Top  senior  executives  looking  for  a 
challenge.  Ad  director  has  proven 
ability  to  revitalize  a  department,  to 
create  new,  profit-making  products,  to 
develop  key  subordinates,  dramatically 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  coreer  challenge 
with  specialty  publication  or  public 
relations.  (305)  891 -2595. 

increase  revenue  and  capitalize  on 
new  technologies.  Editor  builds  papers 
that  are  read,  trusted  and  lead  their  com¬ 
munities.  Both  have  records  of  success 
at  some  of  the  country's  best  papers. 
Reply  to  Box  08489,  Editor  &  Pub¬ 
lisher. 

HOT  HUMOR  columnist/general 
reporter  looking  for  warm  weather 
roost  at  100,000  and  up  daily.  Eight 
years  experience.  Columns  cross 
between  Emma  B.  and  Dove  B.  Call 
(616)  786-4756  or  E-mail; 

CIRCULATION 

CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  sales, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 

EXPERIENCED,  conservative  editorial 
writer,  editor  and  columnist  looking  for 
a  new  challenge  at  a  newspaper.  (770) 

507-5544  for  resume,  clips  and 
references. 

PAYMENT 


Make  check  payable  to  Editor&  Publisher 
IH^^n  MjHM  or  charge  to  your  American  Express. 

VtsA  j ! !  I W  MasterCard  or  Visa.  Please  supply  name 

■iiiliiil  I  MaABMi  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pte-pcy. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX;  (212)  929-1259 
E-Mail;  hazelp@mediainfo.com 
math^mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE;  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX;  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 


COMMUNICATIONS 


TALENTED,  versatile  (female)  writer/ 
editor,  administrator  with  extensive 
background  (25-plus  years)  in  commu¬ 
nications,  news,  promotion  and  admin¬ 
istration  seeks  new  challenge  after 
more  than  10  years  in  university 
environment.  Phone;  (732)  721-31 36. 


AGGRESSIVE,  enterprising  sports 
writer  wants  to  step  up  to  the  next 
level.  Looking  to  lead  your  sports 
department  or  join  energetic  staff  as  a 
reporter.  Master's  degree  in  newspa¬ 
per  administration  (Medill).  Nearly 
three  years  of  experience.  Mark  Col- 
osimo  at  (847)  475-471 1  or 

m-colosimo@nwu.edu 


AWARD-WINNING  columnist  seeks  to 
enhance  readers'  sense  of  humor.  I 
offer  salve  for  wounds  of  anal  reten¬ 
tion.  Clips/resume  on  request.  Steve 
Lang  (605)  677-6258;  Fax  (605)  677- 
6534;  E-mail;  stevlang@usd.edu 


EDITOR 

Top  editor  with  record  of  success  from 
major  metros  to  smaller  dailies  seeks 
challenge  that  requires  innovation  and 
excellence.  Ability  to  create  excep¬ 
tional  journalism  and  work  well  with 
other  senior  managers.  Creates  a  can- 
do,  team  atmosphere  within  the  news 
department.  A  person  who  builds 
loyalty  and  gets  exceptional  results. 
Leader,  mentar,  coach.  Reply  to  Box 
08488,  Editor  &  Publisher. 


NEWSPAPER  STAFF  seeks  newspaper. 
Broken-hearted  editor  of  well-read 
weekly  trade  newspaper  wants  to  keep 
the  team  together.  Our  publisher  is 
reconsidering  the  paper's  future.  From 
graphics  to  reporting  and  editing,  this 
staff  is  the  best  in  its  field.  Reporters 
and  editors  have  newspaper  and 
magazine  backgrounds  and  hove 
warked  in  dailies,  weeklies  and 
monthlies.  It  took  years  to  gather  this 
group  experienced  in  beats  including 
environment,  education,  cops  and 
courts,  health  care,  government,  labor, 
medical  science,  community  news  and 
business.  My  instinct  and  experience 
tell  me  that  synergy  like  this  comes 
around  once  in  a  career.  Reply  to  Box 
08494,  Editor  &  Publisher. 


YOUR  BAY  AREA  STAFF  WRITERS 
Versoti  le.  Better.  Smarter.  Quicker 
www.tolandcommunicatioos.com 


NEW  MEDIA 


COUPLE  TO  MANAGE  your  Web  site; 
one  is  top  Web  editor  at  major  metro; 
one  is  ad  pro.  teodell@aol.com 

NEWSPAPER  IN  EDUCATION 

VETERAN  MANAGER  of  educational 
services  seeks  a  position  with  southern 
California  company.  Call  (619)  481- 
9460. _ 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 
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■ 

Mistaken  Headline 
Underscores  Racial  Presumptions 

White  equals  American;  non-white  equals  foreign 


IN  JOURNALISM,  WHERE  instanta¬ 
neous  is  often  synonymous  with 
newsworthy,  the  Winter  Olympics 
in  Nagano,  Japan,  is  regarded  as  yes¬ 
terday's  news.  But  while  the  chase  for 
the  gold  no  longer  holds  center  stage  in 
the  media,  one  rather  disgusting  head¬ 
line  is  still  burning  up  Internet  e-mails 
as  hot  news  for  many  Asian  Pacific 
Americans. 

It  flashed  on  the  screens  of  850,000 
subscribers  to  MSNBCs  News  Alert  ser¬ 
vice  on  the  Internet  and  scrolled 
across  the  site's  main  page  around  5 
a.m.  PST,  Feb.  20.,  shortly  after  Tara 
Lipinski  clinched  the  gold  medal  in 
women’s  figure  skating.The  headline 
said:  “American  beats  out  Kwan.” 

Written  by  a  sports  producer,  the 
headline  lived  about  1 5  minutes  —  but 
its  fallout  continues.  In  the  Lexis-Nexis 


Lee  is  associate  professor  and 
director  of  journalism  at  Queens 
College  in  New  York  City. 


Index  To  Advertisers 


Bloomberg 

27 

Dirks,  Van  Essen  &  Associates 

24 

Gannett 

Cover  1 

Global  Press  Sales 

34 

Hare  Associates 

7 

Hearst 

19 

International  Smart  Tan 

8 

Knight  Bidder 

Cover  2 

L.A.  Times/Washington  Post 

News  Service 

11 

Linopress 

33 

Media  General  Rnancial 

20 

Media  Marketing 

37 

Naas^lKr  Association  of  America 

31 

National  Press  Foundation 

21,25 

NAMME 

35 

New  York  Times 

15 

Orange  County  Register 

28 

Parade 

5 

PiAttciIss 

41 

Stepper 

2 

Tni^4>i(^re 

28 

Tribune  Media  Services  Cover  4, 45 

Universal  Press  Syndicate 

■  3 

database  1  found  795  news  stories  con¬ 
taining  Kwan’s  name,  published  over 
the  past  six  months.  Most  of  those  sto¬ 
ries  touched  on  the  Olympics  and 
Kwan’s  competition  in  women’s  figure 
skating.  However,  two  pieces  appear¬ 
ing  in  March  —  one  in  the  San 
Francisco  Chronicle,  the  other  in  the 
Seattle  Times  —  focused  on  the  anger 
within  the  Asian-American  community 
over  the  MSNBC  headline.  Both  news¬ 
papers  are  situated  in  cities  with  sub¬ 
stantial  Asian-American  communities. 

The  Seattle  Times  ran  the  item  as  a 
news  article,  with  the  lead  underscor¬ 
ing  how  deeply  Asian-American  groups 
were  taken  aback  by  the  headline. 
Sandra  Michioku,  executive  director  of 
the  Asian  American  Journalists 
Association,  was  quoted  as  saying:  “It’s 
an  error  for  which  they  apologize,  but 
it  still  showed  an  insensitivity  and 
encourages  the  stereotype  of  Asian 
Americans  as  foreigners.  Anyone  who 
knows  Michelle  Kwan  knows  she  is  an 
American.” 

“It’s  simply  an  indication  of  how  far 
we  still  have  to  go  in  this  country'  to 
understand  that  we  are  a  diverse  soci¬ 
ety,”  said  Herbert  Yamanishi,  national 
director  of  the  Japanese  American 
Citizens  League,  in  the  Seattle  Times 
article. “Maybe  there’s  a  little  progress 
in  that  they  don’t  see  [figure  skater 
Tara]  Lipinski  as  a  foreign  name  any¬ 
more,  as  they  used  to,”  he  added, 
tongue  in  cheek. 

The  San  Francisco  Chronicle,  in  an 
editorial  headlined  “No  Medals  for  an 
American  Gaffe,”  asserted  that  “this  was 
anything  but  a  benign  blunder”  to 
many  Asian  Pacific  Americans  who  bris¬ 
tle  when  their  fellow  Americans  pre¬ 
sume  they  are  foreigners  because  of 
their  physical  appearance. 

One  can  take  the  headline 
“American  beats  out  Kwan”  in  a  variety 
of  ways  —  the  most  obvious  being  that 
Kwan  is  not  an  American.  But  she  was, 
in  fact,  born  in  Torrance,  Calif.  For 
weeks  prior  to  the  Olympics  she  was 
photographed  and  interviewed  in 


national  newspapers,  magazines  and 
television  as  the  favored  U.S.  contender 
to  win  the  gold  medal  in  women’s  fig¬ 
ure  skating.  It  is  difficult  to  believe  that 
whoever  wrote  the  MSNBC  headline 
would  not  know  that  Kwan  is  an 
American. 

Then  there  were  those  who  saw  the 
headline  as  loaded  with  a  racist  pre¬ 
sumption:  that  Kwan,  as  a  person  of 
color,  is  somehow  not  regarded  as  an 
American  —  that  in  order  to  be 
thought  of  as  an  American,  one  has  to 
be  white. 

Another  possibility  is  that  Lipinski, 
because  she  IS  white,  stands  as  the 
icon  of  choice  for  America  —  as  in, 
“White  defeats  Asian,”  or  “White  defeats 
Non-White.” 

Under  pressure  from  organizations 
such  as  the  Asian  American  Journalists 
Association,  MSNBC  issued  a  hedged 
apology  for  “an  error  that  may  have 
been  interpreted  to  state  that  U.S.  fig¬ 
ure  skater  Michelle  Kwan  was  not 
American.”  Edmundo  Macedo,  execu¬ 
tive  sports  editor  for  MSNBC,  said  he 
now  requires  a  “second  set  of  eyes”  on 
all  of  its  news  bulletins  to  make  sure 
“this  never  happens  again.”  But  in  the 
event  that  it  does,  editorialized  the 
Chron/c/e,  “MSNBC  might  also  want  to 
put  a  second  set  of  eyes  on  its  apolo¬ 
gies.” 

Still  wrapped  in  the  glow  of 
Olympic  limelight,  Michelle  Kwan  was 
welcomed  home  to  Lake  Arrowhead, 
Calif,  in  the  style  befitting  an  Olympic 
winner  in  early  March.  The  Los  Angeles 
Times  wrote:  “A  crowd  of  more  than 
2,000  lined  the  street  to  welcome  back 
their  home-grown  heroine  with  an  old- 
fashioned  parade  in  her  honor. 

“The  1 7-year-old  figure  skater  rode 
in  a  horse-drawn  fairy-tale-style  car¬ 
riage  as  the  sun  glinted  off  the 
Olympic  silver  medal  she  ‘wore  on  a 
lavender  ribbon  around  her  neck. . . .’ 

“Tom  Massey,  a  Lake  Arrowhead  resi¬ 
dent  holding  one  side  of  a  six-foot-long 
American  flag,  said  he  was  at  the 

(See  Shop  Talk  on  page  50) 
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■  Knight  Ridder/ltibune 

Congratulates  its 
1998  Pulitzer  Prize-Winning 

Contributors 

Public  Service 

staff  of  the  Gnmil  Forks  (II.D,)  HenU 

Explanatery  Reporting 

Paul  Saloiiok,  Chicago  Mhuuo 

Every  day,  America’s  best  writers,  reporters, 
photographers  and  graphic  artists — both  in 
print  and  oniine— contribute  to  KRT.  To  put 
KRT  to  work  for  your  newspaper,  contact 
Tribune  Media  Services  at  800-245-6536. 
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